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El8szo

ELOSZO

A Magyar Tudomanyos Akadémia altal kezdeményezett Magyar Tudomany
Unnepe alkalmabol a Tomori P4l Féiskola immér tizedik alkalommal rendezi meg
hagyomdnyos konferencidjat. Mint eddig szinte minden évben, most is szadmos
kilfoldi oktatd és kutatd kollégat lathatunk vendégiil a hazai jeles személyiségek
mellett, igy 6rommel koszontjiik a hatdrokon tali (szerb, szlovdk, romén, lengyel)
partnerintézményekbdl érkezd kollégdinkat is. A konferencia Mindennapi
Tudomany szlogenje tobbek kozott arra is utal, hogy a tudomdnyos eredmények
disszeminacioja kiilondsen fontos. A Tomori Pal Fdiskola ezt szem el6tt tartva a
Magyar Tudomény Unnepén elhangzott eléaddsokat konferenciakotetbe szerkesztve
kindlja az olvasok elé, akik szdmdra remélhetSleg maradando élményt jelent majd a

kotet attanulmanyozasa.

Dr. Meszlényi Rozsa

foiskolai tanar

rektor

Kalocsa, 2014. november 25.
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A pénz valtozoé szerepe a gazdasagban Gyulaffy Bélané Dr.

A PENZ VALTOZO SZEREPE A GAZDASAGBAN

Gyulaffy Bélané Dr.

fdiskolai tandr, Tomori Pdl Féiskola

Amiéta az ember cserekereskedelmet rendszeresen folytat, sziikséges a pénz
alkalmazdsa. Latszik, hogy a pénz valoban lehet6vé teszi az értékek cseréjét, mégis
a fejlédés soran megvaltozott a szerepe a gazdasagban. A kialakulast kovet6en
anyagaban és a gazdasag alakitasdban is lényeges tartalmi modosulas tortént.
Annak ellenére, hogy a pénz alapvetd szerepet kap az ember és a gazdasagok
életében, egyértelmli megfogalmazasa mégis nehéz. Azt a joszagot tekintjiik
pénznek, amely - mivel altaldnosan elfogadott a gazdasagi tevékenység
megvalositaisa kapcsan - minden termék és szolgaltatas igénybevételére
lehetéséget biztosit tulajdonosanak. A szerepvaltozas és a tartalmi valtozas

egyiittes jellemzdinek feltarasa e tanulmany targya.

. a pénz nem minden! Fuj, a piszok pénz, a
becstelen, a mindenhato, a gyonyori pénz!
(Brddi Sandor)

Bevezetd

A vagyont sokféleképpen meg lehet hatarozni, a Wikipédia szerint egy
jogalany pénzben meghatdrozhato javainak Osszessége, a szamviteli alapismeretek
szerint a magan, ill. jogi személyek tulajdondban lévé szellemi és anyagi javak ill. a
veliik kapcsolatos jogok pl.: kovetelés, kotelezettség. Mindketténél jol latszik, hogy a
vagyon kifejezésére egyértelmlen a pénz ad lehetOséget. A pénz fejlddése
tekintetében jellemz6en konvenciondlis és funkciondlis megkozelités érvényesiilhet. A
konvenciondlis irdnyzat kapcsan a fejlddést idérendi jellemzdkkel lehet kozeliteni, azaz
a kozvetlen csere idOszakat az darupénzek iddszaka koveti, majd ebbdl a
nemesfémpénzek kifejlédése torténik. Ehhez kapcsolhatd a merkantilizmus id6szaka,
amikor a pénzvagyon szerepe kertil elotérbe. Az aranypénzrendszert kovetden a
pénzhelyettesek id6szaka, majd a modern pénz jelenik meg a gazdasagokban. Ez

utobbiak esetében a pénzre vonatkozo torvények betartasa nélkiilozhetetlen
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velejaroja a pénz értékmegmaradasanak. Funkciondlis megkozelités tekintetében a
pénzfunkcidkat betolté aktivakrol esik szo, forgalmi azaz csere-eszkozként, amely
tizetési eszkozként, értékmegdrzd, azaz felhalmozasi eszkozként és elszamoldsi

eszkozkeént jelenik meg.

Egy 2010-ben késziilt felmérés szerint a vildg lakossiginak 65 %-a 1igy tartja, hogy a
pénz napjainkban sokkal nagyobb jelentdségii, mint a kordbbi iddszakokban. A kozvélemény-
kutatdst 23 orszdgban végezték (IPSOS és REUTERS NEWS nemzetkozi
kozvélemény-kutatok) — koztitk hazankban is - a felmért orszagok reprezentaljak a
vildag GDP-jének 75 %-at. Az adatok érdekes eltéréseket jeleztek. A feltorekvd
orszagok lakosai meglehetésen magas %-ban jelolték meg a pénz szerepét, Japan,
Kina, Dél-Korea esetében 84 %, mig India 78 % volt az érték. Masként vélekedtek a
személyes sikerek mérése tekintetében bar lényeges eltérés nem jelent meg, mivel
Kina és Dél-Korea 69 %, India 67 % mig Japan 63 % aranyban jelezte a fontossagot. A
pénz szerepének csokkenését jelezte néhany orszagban a kutatas, ilyen Kanada,

Mexikd, Svédorszag és Hollandia is.

Magyarorszag mindkét kérdés tekintetében az atlagos jellemzdket mutatta,
mivel a pénz szerepe tekintetében 58 %-0s, a személyes sikerek esetében a pénz

szerepét illetden 53 %-os toObbséget mutatott.

Latszik tehat, hogy a pénz szerepe meglehetésen sokat valtozott az

évszazadok soran.

Amennyiben a modern gazdasagi szerepet probaljuk meghatarozni, fontos
emliteni a kiegyenlités mellett a pénz partnerek kozotti kapcsolatot alakitd szerepét.
A termelésben U] érték keletkezik, igy a cégek értéket cserélnek, amelyet a pénz
kozvetit. Ebbdl kovetkezik, hogy ha a cég termékei nem az elvart érték és hasznalati
érték tartalmuak, akkor megall a pénz dramldsa, és megszakad a kapcsolati lehetdség
a cégek kozott. A modern gazdasagban tehat a pénz tiikorképét adja a gazdasagi
folyamatoknak, mivel nincs belsd értéke, és nem képes a forgalombdl kivalni, ha
jelentésebb a pénz mennyisége, mint az értékelhet6 arutomeg. Latszik, hogy a pénz
része mindennapi életiinknek, még akkor is, ha nem Oriiliink neki. Szerepe
megkérdojelezhetetlen, mivel pénz hianyaban sem miikodési, sem egytittmiikodési
lehetdségiink nem adddik, igy megkérddjelez6dnek kapcsolataink és elfogy a

kapcsolati toként is.

13



A pénz valtozoé szerepe a gazdasagban Gyulaffy Bélané Dr.

Pénz a merkantilizmustol napjainkig

/a4

A merkantilizmust megel6z6 korokban is megjelent a pénz szerepének
kérdése, hiszen mar Arisztotelész is magyardzza a pénz szerepét (a kozvetitd
funkcidét és a vagyonszerzési lehetdséget, valamint a kamat kérdéseit), sot
megkiilonboztette munkajaban a krematisztikat (a pénzszerzést) és az 6konodmiat (a
gazdalkodast). Kiindulé gondolata a kereskedelem sziikségessége, amelynek
rendszeressé valdsa és noOvekedése sziikségszertivé tette a pénz rendszeres
hasznalatat, amely viszont a tovabbi novekedés soran atalakult a ,pénzszerzés”
muiivészetévé, azaz a forgalom novekedése jelenti a gazdagodas lehetdségét. A pénz
forgatdsa lehet6vé teszi a gazdagodast, mivel a folyamat megvalosuldsa soran modot

ad a megtermelt 4j érték elosztasara ill. Gjraelosztasara is. .

A 13-14. szazadban a skolasztika értelmezte a pénz szerepét. A keresztény
eléirdasok magyaraztak a csere, ar, tulajdon, pénz, kamat és a szegénység kérdéseit
olyan fogalmak felhasznaldsaval, mint a kapzsisag, a csalds, az uzsora stb... Tiltotta a
koleson Osszegét meghaladd kamat kovetelését, de a 15. szdzadtol elfogadta (azt a
késdbbi iddszakban megfogalmazott értelmezést), hogy a pénz pénzt vonz, azaz
produktivnak mindsithetd, és egy mérsékelt kamat elfogadhato a gazdasagi-,
pénziigyi tevékenységben. Ehhez a lehetOséghez alkalmazkodott a ferences rend
Monti di Pieta 15. szdzadi jelzalogkolcsonzd bankjaival, amelyek a szegények részére
meérsékelt kamatra folyositottak kolcsont, dm mégis képesek voltak magukat
fenntartani uzsora-kamat alkalmazdsa nélkiil is. =~ A modern gazdasagban ezt a

tartalmi megjelenitést tekintik etikai befektetésnek, ill. etikai banki tevékenységnek.

A 17-18. szdzadban a nagy foldrajzi felfedezések, a termeldeszkozok
fejlédésével osszekapcsolva a jelentds mértékii nemzetkozi egyiittmiikodés feltételeit
teremtették meg. Kiilonosen latvanyos ez a folyamat és a nemzetkozi
munkamegosztas Kkiteljesedése az ipari forradalom iddszakdban, amikor idében
megrovidiiltek a tavolsdgok (gdzgépek alkalmazdsa) és 1j termékek, novények,
gyumolcsok kertiltek at mas foldrészekre. A kozponti kérdés az lett, hogyan lehet
minél gyorsabban és erételjesebben gazdaggd valni. A hatalom alapjaul a
pénzvagyon gyarapitdsa szolgalt, amelynek formdjaként a nemestémpénz
érvényesiilt, hiszen ez az iddszak a vildggazdasdg legnagyobb részében az
aranypénzrendszer (aranystandard) iddszaka (kivételt Kina és Mexiko képez, ahol az
eziist alkalmazasa a jellemz0d). A merkantilistdk a kereskedelem fejlesztésében lattak
a meggazdagodas lehetOségét (mercator: kereskedd). A korai merkantilizmusban az
export novelése és a nemesfémek kivitelének tiltdsa, a fejlett szakaszban pedig az

exportképes aruk tomegének novelése €s magas aron torténd értékesitése valt
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jellemz6vé, mai értelmezés szerint a merkantilistak rajottek a cserearany alakitasanak
jelentOségére, az export importtartalmanak fontossagara és a pénzaramlas orszagok

kozotti alkalmazasanak nélkiilozhetetlenségére.

Ezt kovetd iddszakban a fiziokratdk a pénz szerepét nem tartjak
meghatdrozénak, hanem sokkal inkdbb a zavartalan dujratermelés jelentGségét
hangsulyozzadk és a legjelentGsebb teriiletnek a mezdgazdasagot tekintik, ahol az
eredmény a természet és az ember egyiittes erdfeszitésének kovetkezménye. Erre a
gazdasagi idOszakra is jellemz6 az aranystandard, bar mod van opciondlis pénz
alkalmazasara is, de ez a stabilitdst nem befolyasolja, mivel aranyra bevalthatd
(mtikodik az aranypont-mechanizmus). A 18-19. szazadban az aranypénzrendszer
meglehetdsen erds védelmet ad az erételjes gazdasagi mozgasok és a gazdasag
egyensuly vesztése esetében. A belsd értékkel bird pénz — kincsként felhalmozva,
mint a vagyon, ill. a gazdagsag megtestesitdje — az egyensuly megteremtésének
idOszakat képes roviddé tenni. Az drakat az érték hatdrozza meg, igy a

kiegyensulyozas az arany mennyiségének segitségével bekovetkezik.

Pénz formai és szerepe a mai gazdasagi feltételek kozott

Minden korszakban kérdezhetd volt, de a jelen iddszakban kiilonosképpen
megjelend kérdés lehet, hogy ,a pénz teszi az embert?” Erre a kérdésre ugy kell
valaszolni — sajnos — hogy a modern korban a pénz jelenti az ember szamadra az
elismertséget. Minél jelentdsebb a pénzvagyona, anndl inkdbb elismert egy ember,
anndl magasabban 4ll a tarsadalmi ranglétran, és mivel a pénzvagyon
novekedésének nincs fels6 hatara, ezért a leggazdagabbak mindig elégedetlenek a
rendelkezésiikre 4ll6 vagyonnal, hiszen vannak ndaluk nagyobb vagyonnal
rendelkezd vildgpolgarok. Am azt is elmondhatjuk, hogy mivel a pénzvagyon
novekedése korlatlan, ezért a pénzmennyiség novekedésének sincsenek hatdrai,
hiszen a modern pénz hitelpénz, ill. mar virtudlis formaban megjelend jelként
miikodhet. A pénz szerepe és formdinak valtozdsa a pénzkezelés jellemzdit is
atalakitja. A vagyon és a pénz novekedése a modern korban a kamatmechanizmus
feltételeihez kapcsoltan mtikodik. A pénzvagyon tulajdonosai és kiilonosképpen a
bankari tevékenység adott feltételek kozott meghatarozhatja a tarsadalmi folyamatok

alakuldsat — gazdasagi dontéseken keresztiil.

A pénz — mint minden idészakban, ma is — a redlfolyamatok tiikorképe, igy
akinek a kezében a kozvetit eszkoz taldlhato, képessé valhat a folyamatokat a sajat
gazdasagi érdekének megfeleléen alakitani. JOl érzékelhet6 ez a hitelezés

folyamatdban, amelynek esetében a pénzvagyon tulajdonosa meghatarozé szerepet
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tolt be a befektetés lehetOségének biztositasdban és eldontheti, hogy vallalja-e a
befektetés kockazatat, azaz ad-e hitelt, vagy megtagadja azt! A pénzvagyon erdteljes
koncentracidja és centralizdcidja stlyos kovetkezményli nemcsak a korai fejlédési
szakasz nagy birodalmai esetében (mivel ezek felmorzsolédasahoz, széteséséhez
vezethet az egyéni érdekek elGtérbe keriilése okdn a kozosséggel szemben), de
hasonldéan sulyos kovetkezményli a modern gazdasagok esetében is, mivel az
eladosodas létrejottével, fennmaraddasaval és igy a gazdasagi lehetdségek alakitasaval

jelzi a pénziigyi szervezet meghatdrozo, vezetd szerepét.

A mai gazdasagi viszonyok kozott a bankok szerepe alapvetd minden
gazdasag esetében, minél sokszinlibb a szolgdltatds-igény, anndl cizellaltabb a
bankrendszer felépitése. Ez magaban rejti azt is, hogy a modern gazdasag a
bankrendszer szdmara kiszolgaltatottabban az értelmezésben, hogy a pénzkezelés és
a pénzsziikséglet biztositdsa minden esetben a bankon keresztiil torténik, amely
egyben informdcidval rendelkezik tigyfelei pénziigyi helyzetét illetGen is. Tetézi ezt
még az is, hogy a legkorszertibbnek mondott szolgaltatdsok esetében a pénzvagyon
nyilvantartdsa és kezelése a virtudlis vildgban torténik, a céget ill. a képviseletében
eljaré embert a PIN kdéddal megjelolve. Megvaltozott tehat nemcsak a pénziigyi
tevékenység jellemzdje, a pénz szerepe, hanem a pénz 6nmaga is. A XX. szdzadban
tobb alkalommal tortént bankfazidk okdn oridsbankok jottek létre, amelyek — mint
minden bank - a profit novelését tekintik alapvetd feladatuknak. Egybecseng ez
azzal a jellemzdvel, hogy a XX. szdzad masodik felében a gazdasagi és a nemzetkozi
gazdasagi szervezetek esetében a pénziigyi stratégia kapott egyeduralkodo szerepet,
amely hattérbe szoritotta az Osszes tObbi stratégiai megfontoldst (kornyezet,
munkatigy, fejlesztés stb. . . ). A pénziigyi stratégia alkalmazasdnak alappillére a
bankok tevékenysége, amely banki portfolion keresztiill képes befolyadsolni a
gazdasagi folyamatokat. A szolgaltatasokat jellemzden csomag formajaban kinaljak,
igy egyiitt olyan szolgaltatasok is eladhatok, amelyeket esetleg nem lehetett volna
hatékonyan alkalmazni o©ndllé6 formdban. Munkdajukért jutalékot és kamatot
szamitanak fel, amelyek mértéke a gazdasagi lehetéségekhez és az el6irasokhoz

igazodva alakul.

A kamat mértéke és a bankok miikddési elvei azonban nem
megvaltoztathatatlanok, hiszen léteznek etikai befektetOk és etikai bankok, amelyek
mas gondolkoddsmddot tartanak alapvetének. Ezek a bankok a profit alakitasarol
ugyanazt tartjadk, amelyet XVI. Benedek papa fogalmazott meg papai enciklikajaban
(Caritas in veritate- 2009-ben), hogy , A profit hasznos dolog, ha mint eszkoz arra a
célra iranyul, amely értelmet ad annak, ahogyan megtermelik és ahogyan

felhasznaljak. Ha azonban a profit kizardlagos célla valik, ha helytelen modon allitjak
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eld, és ha figyelmen kiviil hagyjak a kozjot mint végso célt, azzal a veszéllyel jar,

hogy lerombolja a gazdasagot és szegénységet okoz.”

A modern gazdasagban a pénz kibocsatdsa banki konyvelési tétel, amelynek
alakuldsaban az egyensuly fenntartdsa jatszik szerepet, de amely — szélsGséges
esetben — befolyasolhatd, azaz a kibocsatott pénz mennyisége manipuldlhatd. Ez
pedig arra ad lehet&séget, hogy a pénz mennyisége az arutomeg novekedésénél
nagyobb mértékben emelkedhessen, ami természetesen belsé fesziiltségeket idézhet
elé a gazdasagban, és elindithatja a gazdasag valsagat. Ehhez tarsulhat az allamok
eladdsodasa, ill. az dllampolgarok esetében az eladdsodas ill. a talzott
meggazdagodas egyszerre megjelend és sulyos fesziiltségeket el6idéz6 formdja,
amely a lecstiszd tdrsadalmi csoportok esetében erkolesi romlast is megjelenit,
mikdzben a felsd szinten a korrupcid jelei mutatkozhatnak. .... . . és mindezt azért
lehet megtapasztalni, mert a kozvetitd kozeg, a pénz a szerepkorét messze

meghaladd mértékben alakitja a tdrsadalmi és gazdasagi folyamatokat.

A  modern gazdasdgokban a pénz-, és tOkepiacok dolgoznak
pénzkozvetitdként, ahol a nagy-, és a kisbefektetdk is elhelyezhetik a pénziiket, am a
nagybefektetok — ill. a spekuldansok — csoportjai a portfolio befektetés jellege okan
védettebbek, mint a kisbefektetOk, s6t ismereteik miatt sokkal kedvezdbben tudjak
kovetni a tézsdei mozgdsokat és képesek kivonni pénzeiket a tézsdérdl az
arfolyamcsucsok iddszakaban, mig ezt a kisbefektetok nem mindig veszik észre, igy

gyakoribb szdmukra a pénziigyi veszteség megjelenése.

A jelenkor pénzének kérdései

A jelen id6szakra az internet és a mobilszolgaltatasok alkalmazasa a jellemzd.
Ehhez igazodik a pénzmtveletek megvalositasa is. Formajat tekintve az alkalmazott
pénzformat a hitelpénz és virtudlis pénz jelenti, részletesebben megfogalmazva
pedig a készpénz, szamlapénz, készpénzkiméld eszkozok (csekkek, kartydk) és az e-
money. Tartalmat tekintve a bankrendszeren kiviili gazdasagi szerepldk

bankrendszerrel szembeni kovetelése, azaz a bankrendszer passzivaja.

Az elektronikus pénz megjelenésének oka az informadciotechnologia és az
elektronikus kereskedelem fejlédése, mivel kis Osszegekben torténd kifizetésekhez
sziikségessé valt egy fizetési mdd kialakitdsa, amely igen sok miiveletet takar. Ez off-
line fizetési moddként miikodik. Fajtdit tekintve lehet elektronikus pénz és
elektronikus pénztarca. Szerkezetét tekintve az elektronikus pénz alairas,

érvényességi id6, sorszam és érték tartalmd. A sorszam, a lejarati id6 és az érték a
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bank privat kulcsaval kodolt, a felhasznalo irja be, hogy mennyi pénzre van

sziiksége. Az alkalmazas biztonsagahoz minden sziikséges feltétel rendelkezésre all.

A virtudlis megjelenés ellenére természetesen a cégek és a természetes
személyek esetében is a pénz mennyisége, ill. hatdrozott idépontban torténd
rendelkezésre 4llasa jelenti az elismerést. Ugyanazon feltételek sziikségesek, mint a
valos pénzallomany esetében, hogy a kapcsolatok tovabbra is zavartalanok legyenek.
Az eltérést az adja, hogy ebben a kozegben nem jelenik meg valds anyagként a
birtokolt pénz, azaz nincs kotegelt/bundolt pénz, ill. kincsként felhalmozddo
aranymennyiség. A szamitogépes kapcsolattartds és a pénzkezelés szabdlyainak
betartdsa biztonsdgossa teszi a virtudlis pénz haszndlatat. A pénz-, és tékepiacok
tevékenysége is a szamitogépes kapcsolattartdson alapul. A virtudlis pénz
meglehetdsen furcsa kettdsséget jelent, mivel az adathordozo tartalma a bank és a
tulajdonos el6tt ismert, dm az adathordozok szama (kartydk, amelyek eltérd
szolgaltatasok igénybevételére adnak lehetdséget kiilonféle pénznemekben) a
birtokosuk biztonsagat, ill. a kiils6 szemlélé esetében a gazdagsag megjelenitését
adjak... és mégis, vannak olyan spekuldnsok és gazdasagi szerepldk is, akik/amelyek
a demonetizalt arany felhalmozéasaval (befektetési arany) teszik biztonsagossa sajat

maguk szamara megtakaritasaik jelent6s hanyadat.

Osszegzés

A pénz szerepe minden korban figyelmet érdemld volt, am felhasznalasat
tekintve lényeges eltérések figyelhetok meg. Ezen kiilonbségek ellenére az ember
szamara a pénz rendelkezésre 4llasa, ill. mennyiségének alakuldsa mindig a
gazdagsdg megjelenitését adta. Amennyiben leegyszertsitett formavaltozast
szeretnénk megfogalmazni, az aranytol, a pénzhelyetteseken keresztiil a virtualis
pénzig jutott el a formavaltozdssal, &m ez utdbbi esetében djra megjelent a

megtakaritasok nemesfémben valo elhelyezésének igénye.

Felhasznalt irodalom

Pénz, téke, biztositds nemzetkdzi viszonylatban (Szerk. Dr. Lentner Csaba, 2014)
Dr. Daubner Katalin: Makrookonémia (TPF 2010)

Gyulaffy Bélané dr.: Pénz-, pénziigyi 0sszefiiggések (SALDO 2008)

XVI. Benedek papa: Caritas in veritate — 2009. papai enciklika

kapcsolodo internetes oldalak

A
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A MIKRO-, KIS ES KOZEPVALLALKOZASOK , WEBES
UJHULLAMRA” ADOTT VALASZAI

Kévago Gyorgyi

foiskolai adjunktus, Dunaiijvdrosi Fdiskola

Kevés példa van arra, hogy valami olyan jelentds és gyors hatassal legyen az iizleti
vilagra és a tdrsadalomra, mint az internet. Azok a cégek, amelyek nem
alkalmazzak elég gyorsan az internetes technologiakat, a megsziinés veszélyével
néznek szembe. Immar nem arrél van szd, hogy a nagy hal megeszi a kicsit, a
jovében a gyors hal falja fel a lasstat. (Doyle 2002) Az elmult 15 év gyokerese
valtozasokat hozott az internet, a média és a vallalkozasok vilagaban. A
marketingesek eszkoztira @j lehetdségekkel bdéviilt, melyek segitségével -
latszolag — kiilondsebb erdfeszités nélkiil, minimalis tervezéssel és koltséggel
kelthették fel a vasarlok érdeklédését. Tanulmanyomban azt mutatom be, hogy
milyen 14j trendek azonosithatok az internet vilagdban és ez mit jelent a
kisvallalkozasok tevékenységére nézve.

Bevezetés

A kis- és kozépvallalkozasok kulcsszerepet jatszanak az eurdpai gazdasagban.
Tobb mint 20 milli6 KKV mintegy 87 millié embert foglalkoztat, a versenyszféra
alkalmazottainak két harmadat. A KKV-k az Europai Unid hozzaadott értékének
mintegy 58%-at teszik ki. Az atlagos vallalatméret az Eurdpai Unioban 2005 ota
csokken, az akkor 4,34-r6l, 2012-re 4,22-re esett vissza az egy vallalkozasra jutd
alkalmazottak szama. (KKV stratégia 2013) Nincs konnyt helyzetben az, aki a mikro-
illetve kisvallalkozdsok marketingtevékenységét probdlja meg feltarni. Egyrészt
azért, mert tobb helyiitt azt olvasni, hogy nem végeznek semmilyen
marketingtevékenységet, masrészrél pedig viszonylag kevés informacio all
rendelkezésiinkre ennek megitélésére. A pozitiv gyakorlat, példa pedig nem kap
széles kori nyilvanossagot. Napjainkban a kis- és kozepes vallalkozasok (KKV-k)
l1étének, mGkodésének kérdése a hazai gazdasagpolitika egyik kozponti tényezdjévé
valt. A modern piacgazdasaggal rendelkezd orszagokban ez a tipus jelenti a
gazdasagi fejlddés motorjat, az 1j, innovativ megoldasok sziiletésének helyét, illetve
nem utolsd sorban ezek foglalkoztatjdk a munkavallalok — orszagonként eltérd
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aranyu — kortilbeliil kétharmadat. Ne feledkezziink meg ugyanakkor arrdl, hogy a
kisvallalatok folyamatosan tanuljak azokat a kifinomult piaci mechanizmusokat,
melyek alkalmazdsaban nyugat-eurdpai tarsaiknak mar évtizedes-évszazados
gyakorlata van. Eppen azok példaja bizonyitja, hogy van élet a nagyvallalatok
arnyékdban, és a kisvallalati szektor hosszttdvon nyereséges lehet a megfeleld piaci
réseket, érdekérvényesit6 modszereket és marketing er6forrasokat kiaknazva.
Mindenképp érdemes tanulni ezen orszagok korabbi gyakorlatabdl, hiszen a
tapasztalatok a hazai feltételeknek megfelel6en adaptélva sikeresen alkalmazhatok.

A kisvallalkozasok tipusai

A kis- és kozépvallalkozdsok meghatdrozasakor az FEurdpai Bizottsag
96/280/EC ajanlasat adaptalta Magyarorszag az 1999. évi XCV. torvényben, mely a
kis- és kozépvallalkozasokrdl, fejlédésiik tdAmogatadsardl szol. Ezt a torvényt valtotta
fel a 2004. évi XXXIV. torvény, amely e kategoridkat valtozatlanul hagyva jelenleg is
érvényben van.

Az 1. tablazat taglalja a vallalkozasi tipusokat, melyeknél az elsé csoportképzd
ismérv, az alkalmazottak létszama tekintetében az EU létszamhatarait atvéve kertilt
kialakitdsra; mig a masodik csoportképzd ismérv, a vallalkozds értékmutatdja, a
magyar viszonyokhoz lett igazitva. A harmadik csoportképzd ismérv, a kis- és
kozépvallalkozasok fiiggetlensége. Ez a kritérium azt fejezi ki, hogy az allam, az
onkormanyzat vagy a nagyvallalkozdsok tulajdoni részesedése — a tOke vagy a
szavazati jog alapjan — kiilon-kiilon és egyiittesen sem haladja meg a 25%-ot.

1. tablazat: Vallalkozasi tipusok

Vallalkozas nagysaga | Alkalmazottak szama | Forgalom | vagy | Mérleg f60sszeg

kozepes <250 <€50m <€43m
kisvallalkozas <50 <€10m <€10m
mikrovallalkozas <10 <€2m <€2m

forras: http://ec.europa.eu/enterprise/policies/sme/facts-figures-analysis/sme-
definition/

Amikor kis- és kozépvallalkozasokrol beszéliink, egy igen heterogén csoportot
emlitiink. A szakirodalom tobbféle mdédon csoportositja a KKV-kat azok jellemzdi
alapjan. Imreh (2005) és Hovanyi (2004) 3 — 3 csoportot kiilonboztet meg, mig
Lengyel (2003) 5 tipust azonosit. Mindegyikdjik kiindulépontja a vallalkozasok
foldrajzi kiterjedése, milyen piacra termel, valamint vevokoriik. Ezek koziil Lengyel
(2003) csoportjai az alabbiak:
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© Multinaciondlis, vagy helyi nagyvallalatokhoz koét6dé kis-, és
kozépvallalkozasok, amelyek féleg beszallitok. Fejlédésiik gyakran az integrator
vallalatoktol fligg. Hovanyi (2004) ezt a tipust 2 csoportba sorolta: bolygdvallalat és
beszallitd vallalat. A bolygdvallat egyetlen nagyvallalat szamara termel/szolgéltat, s
annak megrendelései képezik termelésének, tavlati igényei pedig fejlesztéseinek,
azaz létének alapjat. Versenyképességét — és igy marketingaktivitdsanak lényegében
egyetlen irdanyat — a partner igényeinek maximalis kielégitése biztositja. A beszallitd
vallalatot Lengyelhez hasonldéan definidlja.

o Innovativ, tuddsalapa kis-, és kozépvallalkozasok, amelyek onalldéan, vagy
regiondlis halézatokba, klaszterekbe szervezddve részt tudnak venni a globalis
versenyben is.

o Helyi, regionalis piacokon miik6dé kis- és kozépvallalkozasok, amelyek a
bearamlo jovedelmeket szivjak fel.

o A helyi lakossag igényeit kielégit6 kis-, €s kozépvallalkozasok, amelyek a
helyi lakossag elvarasainak megfeleld mindségii szolgaltatasokat tudnak nyujtani.
Hovanyi (2004) niche-vallalatnak nevezi ezeket. Tevékenységének f6 terepe a
lakossagi fogyasztas vildga; egyrészt a piaci szegmensek kozott nyilo, a
nagyvallalatok szdmdra mar nem kifizet6dd piaci rés, masrészt a kulturalis hatasok
altal dominalt lokalis piac (Jozsa, 2001). E réseket tobbnyire széleskori kinalat, és
kisebb volumenti, gyorsan mddosulo kereslet jellemzi. Az ebbe a tipusba tartozo
kkv-knak azonban — miként azt Hovanyi rogziti — két olyan kovetelménynek kell
megfelelniiik, amely versenyképességiik f6 orientdciés pontjait is kijelolik: (1)
roppant érzékeny informdciosrendszert kell kiépiteniiik, hogy érzékelhessék a
gyorsan nyild és sokszor még gyorsabban zarodo piaci rések mozgasat, és (2)
képeseknek kell lenniiik arra, hogy versenytarsaikndl gyorsabban reagaljanak egész
muikodésiikkel a kornyezetben felismert 4j lehet6ségekre.”

Kisvallalkozasi marketing értelmezése

A nemzetkozi kutatdsok szerint a marketing minden valds piacon makodo
vallalkozas tulélésének és fejlodésének egyik kulcstényezdje. A marketing elméletét
és gyakorlati modelljét dontéen a nagyvallalatok korében végzett kutatdsok
eredményei alapjan allitottak fel. A vallalkozasok szerkezeti atalakulasaval egyre
tobb kutato irdnyitotta figyelmét a kis- és kozepes vallalkozasok sajatossagai felé. A
sajatossagaikbol adodoan jelentds kiilonbséget mutat a marketingaktivitasuk is a
nagy cégekre kidolgozott modellekétdl.
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A szakirodalom a kisvallalkozasi marketing alatt altaldban az aldbbi 2
kifejezést érti:

O vallalkozoi marketing: a vallalkozd személy vagy szervezet azon
magatartasat jelenti, amely az j megoldasok kifejlesztése soran a kialakult
piaci konvenciok megkérddjelezésében jut kifejezésre. (Rekettye 2012. idézi
Chastont 2007) Az tjdonsag értéke a terméknek, elosztasnak, piacra vitelnek,
stb. keriil a kozéppontba, melynek teszteléséhez jelentds erdforrasokat
sziikséges mozgositani.

O kisvallalkoz6i vagy gerillamarketing: abbol indul ki, hogy a
kisvallalkozas nem azonos egy nagyvallalkozas kicsinyitett masaval. Szamos
olyan sajatossaga van, melyek az el6z0 alfejezetben bemutatdsra kertiltek, ami
miatt nem tudja ugyanazokat a marketingeszkozoket alkalmazni, mint egy
nagyvallalkozas. Szdmukra a jarhato t, ha az egyszeri, olcsé dmde hatékony
eszk0zOkhoz folyamodnak. Ezek az eszkozok egy nagyvallalkozas
marketingesét akar mosolyra is késztetheti, viszont adott piacon miikodnek.!

A valds piacon természetesen nem kiiloniil el egymastol ilyen élesen a 2
kifejezés. Egy mikro- illetve kisvallalkozas is folytathat vallalkozoi marketinget, hisz
az Uj otletek tesztelése, megvaldsitdsa nem minden esetben jelent hatalmas anyagi
aldozatot, vagy képes kiils§ forrdsok bevonasdra valamilyen moddon, pl. ,tizleti
angyalok” révén. Ugyanakkor szdmos kozepes- illetve nagyvallalkozas elGszeretettel
alkalmaz gerillamarketing eszk6zoket alacsony aruk és magas hatékonysaguk miatt.

A marketing, fliggetleniil a vallalkozas nagysagatol, mindig szemléletmddot
és eszkozrendszert jelent. A szemléletmodban Kkifejezésre jut, hogy a vallalkozo
miként tekint a piacan levd vevdire; az eszkozrendszerben pedig a vevdk kiszolgalasi
modja.

A j6 marketinghez jo termék és szolgaltatas, valamint j0 megkiilonboztetd
igéret is kell. Ezek nélkiil, legyen akarmilyen , fényes” az alkalmazott modszer, nem
fogjuk eladni, amit szeretnénk. A sikeres marketingtevékenység kiindulopontja a
vevOk igényeinek megértése és olyan ajanlat kidolgozdsa, amelyet kiemelkedd
értéknek tekintenek majd. A kovetkezo 1épés olyan vevikiszolgalas kiépitése, amely
noveli a vevOk bizalmat, és amelynek eredményeképpen a vevOk tovabbra is
kapcsolatban kivannak maradni a céggel. Mindez pedig attdl fiigg, hogy sikeriilt-e
kiépiteni a vallalkozason beliil - fliggetleniil az alkalmazotti létszamtol — a megfeleld
szintli készségeket, képességeket és elkotelezettséget, ami lehetévé teszi a cég
szamara, hogy versenytarsaindl magasabb értéket kinadljon. Ezt az értékelvii
szemléletet mutatja az 1. szdmu abra.

110 évvel ezel6tti markazasi példa: egy kisvallalkozd szorp6t forgalmazott és szerette volna markaval ellatni.
Pénziligyi forrasok hijan, sajat maga tervezte, mely a legtdobb vonatkozasban ellentmondott az elméletnek,
valészinlleg a kisvallalkozé nem is nézett utana. A piacon mégis sikert aratott vele és 6-7 éven keresztiil
haszndlta is.
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| Mit kivannak a vevdk? ‘ ‘ Mik a versenvytarsak stratégidi? |

| Ertékelemzés ‘ ‘ Versenytdarsak elemzése |

e Kik avevok?

= Mik az igényeik?

e Hogyan miikadnek?

e Hogyan hoznak déntéseket?

™~

| A vallalkozas mikadési modellje

Kik a mai versenytarsaink?

Kik lesznek azok holnap?
Milyen stratégidkat alkalmaznak?
Milyen lehetéségeink vannak?

1. abra A megkiilonboztetd elény kiépitése
forras: Doyle 130.old.

A megfelel6 vevOk kivalasztdsa azért fontos, mert vannak kozottiik olyanok,
akiknek a kiszolgalasi koltsége meghaladja a toliikk szarmazo hasznot, vagy pedig
azért, mert a vallalkozas nem rendelkezik a megfelel$ készségcsoporttal ahhoz, hogy
hatékonyan kiszolgalhassa Oket.

A marketing eszkoztdrat, legyen az a 4P2 vagy 7P szerinti eszkdz kombinacio,
a fenti modellnek megfelelden kell kialakitani.

Minden vallalkozas piaci sikerének feltétele, hogy olyan terméket/szolgaltatast
allitson el6, mely alkalmas a vevdik igényeinek kielégitésére, értéket képvisel a
szamukra. Az érték azonban nehezen definidlhaté és még nehezebben mérhetd,
szamszerUsithetd. Rekettye (2012) megfogalmazasaban az érték: a termék altal
nyujtott hasznossag és megszerzése 0sszes koltségének egybevetésével hatarozddik
meg.

A vevd altal elvart hasznossag 2 6 csoportba sorolhato:

O funkciondlis, ugymint: teljesitményérték, kapcsolt szolgaltatasok,
elérhetdség, kezelhetdség, élettartam, egyéb.
O emocionalis és tarsadalmi-kulturdlis: imazsérték, esztétikai érték, egyéb.

2 product, price, place, promotion
3 product, price, place, promotion, people, physical evidence, process
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A vev{ raforditasai:

o ar;

o id6raforditas;

O hasznalatbdl eredd koltségek;
O pszichikai raforditas.

Marketingtevékenység és marketingtervezés

A menedzsmentet tanuld hallgatok szdméra minden évben szorgalmi feladat,
hogy készitsenek interjut egy kisvallalkozdval, mérjék fel a menedzsmenttel
kapcsolatos f6bb tevékenységeket. Evrél-évre az idSbeosztasukra kérdezve azt az
eredményt kapjak, hogy a legkevesebb id6, gyakorlatilag semennyi, a tervezésre jut.
Az operativ tevékenységek, a kornyezeti valtozasokhoz valo folyamatos igazodas
felemészti energidjukat és nem tudnak elOre tervezni, mert vagy a tudas, vagy az
akarat hidnyzik. EbbOl adodoan dontéshozataluk tobbnyire ad-hoc jelleglhi és
rovidtavia minden tertileten, igy a marketing teriiletén is. Pedig mind a tudas, mind
pedig az akaraterd fejleszthetd. A vallalkozd tulajdonsdgai domindlnak az egész
vallalkozds dontéshozataldban. Ennek a dontéshozatalnak a stilusat nagyban
befolyasolja a vallalkozé kultaraja, tuddsa, hattere, a személyisége, hatalomvagya,
befolyasa, stb.

A hazai kis- és  kozépvallalkozasok  marketingtevékenységérdl,
marketingtervezésérdl a 2000-es évek elején Jozsa (2004) és Kontor (2005) készitettek
felmérést. Jozsa, Nyugat- és Kozép-Magyarorszagi régiok vallalkozasait térképezte
fel, mig Kontor az Eszaki régié véllalkozasait vizsgalva kialakitotta a véllalkozasok
marketingprofiljat. E szerint az északi régio kisvallalkozasainak marketing stilusa
roviden ugy irhaté le, mint egy erdforrasok altal korlatozott, hidnyos piaci
ismeretekre épiild, sajatsagosan tligyfélorientdlt modon versengd, gyakran a
versenytarsak lépéseire reagald informalis tevékenység.

Az informalitds és a személyes kapcsolatok a meghatdrozé kategoridk a
kisvallalkozasok marketingjében, melyek felhasznaldsanak jelenlegi formai szdmos
eldnyt hordoznak magukban, ugyanakkor egy fejlettebb, magasabb szint(i marketing
kibontakozasat gatoljak.

Jozsa hasonld eredményekre jutott a fejlettebb régio vallalkozasai esetében is.
Véleménye szerint a marketing oly mértékben hidnyzik a vallalkozok tudatabol,
ismerettarabdl, hogy az mar jovendd alkalmazkodo képességiiket veszélyezteti. Az
alabbi kovetkeztetésekre jutott:

O a vizsgalt térségben mlikdédé vallalkozdsok nem élnek a
marketingtervezés lehetdségével, mert nem is ismerik azt;

O kornyezetiiket feliiletesen vizsgaljdk meg, helyismeretiik meglepden
hianyos;

O a tervezés periféridlis tevékenységet jelent szdmukra, melynek

hasznarol nincsenek meggydzddve.
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A 2000-es évek végén (2009-ben) az Ipsos Zrt. és a Marketing Commando
egyuittmiikodésének keretében szintén vizsgaltdk a kis- és kozépvallalkozoi
marketingtevékenységet, az Ipsos Uzleti Klubjanak online vallalati paneljén,

A mikro-, kis- és kozepes vallalkozasok mindossze egyharmada (32,8%)
folytat tudatos marketing tevékenységet. Ez az adat azért is megddbbentd, mert
ramutat, hogy a mikrovallalkozasok és a KKV-k még mindig nincsenek tudatdban a
marketing jelentéségének. Holott, az eredmények elemzésébdl vilagosan kitlinik,
hogy azok a mikrovallalkozasok és a KKV-k, amelyek marketingeznek, nagyobb éves
forgalomra szamithatnak mint azok, amelyek nem alkalmaznak marketinget.

Wolf Gabor kkv marketing szakért§, a Marketing Commando vezetd
tandcsadoja szerint: ,ha lassan is, de szemmel lathatéan novekszik a
marketingtevékenységet folytatd cégek szama. Egy a Marketing Commando altal
2002-ben 1000 6 korében végzett felmérés szerint mindossze a mikrovallalkozasok és
a KKV-k 18,7%-a marketingezett. Ennek tiikrében a most mért 32,8% egy pozitiv
valtozds, mégis aggasztdé milyen sokan nem népszer(isitik a termékeiket,
szolgaltatasaikat, pedig az alapvetd marketing fogasokat nagyon konnyt elsajatitani
és haszndlni.”

A mikro-, kis- és kozepes vallalkozasok éves szinten atlagosan a forgalmuk
4%-at forditjak marketingre. Ez jelentosen elmarad a szakirodalmak és szakemberek
altal javasolt 5-10%-o0s szinttOl. Ezt az értéket minddssze a vizsgalt mikro-, kis- és
kozepes cégek 19%-a forditja a marketingre. Ugyancsak 19% azoknak a cégeknek a
szama, amelyek egyaltalan nem koltenek marketingre.

A mikrovallalkozasok és a KKV-k marketingeseinek harmada (33%) gyakorlati
tapasztalatokra, negyede (25%) onképzésre hagyatkozik, 22%-uk pedig mindenféle
tapasztalat és képzettség nélkiil végzi a cég marketing feladatait. A vizsgalt cégek
kétharmada (65%) semmilyen modon nem képzi a marketingesét.

Ujvari Maria KKV marketingtanacsadé az aldbbiakban Osszegzi a
vallalkozdsok marketingproblémait:

O nem tudnak célcsoportot definialni;
nem tudnak kiilonb6z6t kindlni a kiilénb6z6 célcsoportnak;
nem tudnak a célcsoport szemszogébdl gondolkodni;
téves elképzeléseik vannak a logdrdl és arculati eszkozokrol;
tobbnyire a versenytars altal alkalmazott eszk6zoket masoljak;
szinte csak drakcidban tudnak gondolkodni;
a legfontosabb kérdésre nincs valaszuk;
marketingre nem koltenek;
nem veszik igénybe professzionalis tandcsado6 szolgaltatasait.

O o0oooooo o

Azok a vallalkozasok képesek a piacon maradni hosszt tavon is, amelyek a
fenti problémakat el tudjak kertilni, vagy sikeresen tudjak megoldani.
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Online marketing

Kevés példa van arra, hogy valami olyan jelentds és gyors hatdssal legyen az
tizleti vildgra és a tdrsadalomra, mint az internet. Azok a cégek, amelyek nem
alkalmazzak elég gyorsan az internetes technologiakat, a megsziinés veszélyével
néznek szembe. Immar nem arrél van sz6, hogy a nagy hal megeszi a kicsit, a
jovoben a gyors hal falja fel a lassut. (Doyle 2002) Az elmult 15 év gyokerese
valtozasokat hozott az internet és a média vildgaban. A marketingesek eszkoztara 4j
lehetoségekkel boviilt, melyek segitségével — latszdlag — kiilonOsebb erdfeszités
nélkiil, minimalis tervezéssel és koltséggel kelthették fel a vasdrlok érdeklédését.
Hazai vonatkozasban ekkor kezdte meg tevékenységét pl. az Extreme digital (mai
nevén E-digital), valamint indult atjara a Marketing Commando, Wolf Gabor
vezetésével.

Az internet folyamatos gyors novekedése az alabbi tényezdknek koszonhetd:

O az internethez valo6 1j hozzaférési megoldasok robbandsszerti terjedése:

a halé a személyi szamitogép mellett ma mar mobiltelefonrdl, tabletrdl,
e-book olvasordl, digitalis tévérdl és jatékgépral is elérhetd.

O a széles sava kommunikacio gyors fejlodése, ami rendkiviili mértékben
noveli a felhasznalo 4ltal elérhetd informdcio sebességét és mennyiségét
egyarant.

O a vallalatok rendkiviili mennyiségi felhasznalobarat innovaciot hoznak

ki, hogy kiaknazhassdk az 4j technoldgia altat kinalt lehetdségeket.

A csabitd kiilséségek, az internet térhdditdsa ellenére a legtobb szervezet
cs6dot mond, ha vaktaban prébal fogyasztokra talalni. Az 1j eszkozok is csak akkor
segitenek, ha a megfelel§ szervezet, személy alkalmazza. Az el6z6 fejezetben leirt
problémakat nem tiinteti el, csupan mas eszkozoket kindl a kezeléstikre.

Seth Godin (2008) meglatdasa az amerikai vallalkozdsokkal kapcsolatosan
érvényesnek tekinthet6k hazdnkban is.

1964

A legjobb marketingtipp: Készitslink atlagterméket atlagemberek szdméra!
Reklamozassal adjunk el bel6le, amennyit csak birunk! Aztan kezdjiik elolrdl az
egészet egy masik druval!

2010

A legjobb marketingtipp: Vegyiik észre, hogy a legtobb tizleti vallalkozas még
mindig 1964-ben él! Eljott az ideje, hogy végre szinkronba keriiljiink az 4j
marketinggel.
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Online trendek és lehetdségek

Paradigmavaltds el6tt a marketing? A marketing tjradefinidlasanak igényérol
hallhat6 konferenciakon, olvashato a szakirodalomban.

Az infokommunikdcios technologia atlépte az ujdonsag kiiszobét és ujabb,
els6sorban mobil eszkozok jelentek meg, a médiaiizenet forgalomterelése pedig
megvaltozott, pl. kozosségi média szerepe. Az 1j média sokoldalti szegmentacioja és
funkcidi tobbdimenzids tj(média)marketinget eredményezett. (Fehér 2012)

Napjainkban, a szakértk probalnak képet kapni arrol, hogy mire hasznaljak a
fogyasztok az 1j mobil eszkozoket, mindenesetre a marketinggel foglalkozdknak
olyan iizenetet kell kidolgozni, amelyek egyszerre alkalmasak otthoni és otthonon
kiviili alkalmazasra.

2. tdblazat: A hagyomanyos és ,,1j” marketing kozotti kiilonbségek

Régi marketing

Uj marketing

Korlatozott szamu médiacsatorna.

Korlatlan szamu médiacsatorna.

Korlatozott szamu, boltjellegti
értékesités.

Korlatlan szamu, on-line értékesiteés.

Kommunikaci6 keresked? és fogyasztd
kozott.

Kommunikacio6 fogyaszté és fogyasztd
kozott.

A fogyasztok és gyartok kozt szakadék
huzodik.

A fogyasztdk nyitottak a gyarto felé.

Spamek, kéretlen {izenetek,
megkeresések.

Engedélyezett megkeresések.

A termékskala gazdagsaganak a gyar
kapacitdsa szab hatart.

A termékskala gazdagsaganak a képzelet
szab hatart.

Hosszt atfutasi ido.

Igen rovid atfutasi ido.

Piaci részesedés min€l nagyobb legyen.

Aktualis trendek szem el6tt tartasa.

A termék tulajdonsagai a dontok.

A termékhez kapcsolddé virtualis
szobeszéd a dontd.

A hirdetés az egyik legjelent6sebb
koltség.

Az innovacio az egyik legjelentésebb
tétel.

Magas miikodési koltségek = stabilitas.

Alacsony mukodési koltségek = kis
kockazat.

VevOszolgalat.

Ko6z0sségszolgalat.

forras: Godin (2008) 52.p.
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Trendek Godin tolmacsolasaban:

O gyartok és fogyasztok kozotti kozvetlen kommunikdcié és
kereskedelem: a cégek a kozvetitok kihagyasaval is értékesithetnek
ugyfeleiknek, és lehetdségiik van arra, hogy termékeiket és szolgaltatasaikat a
potencialis tigyfelek beleegyezésével hirdessék. VersenyelOnyre ez esetben a
kommunikdcio gyorsasagaval és hatékonysagaval lehet szert tenni. Pl. mennyi
id0 alatt keésziil el az arajanlat.

O a fogyasztok és fliggetlen szervezetek hangja egyre messzebbre
hallatszik: napjainkban mindenki kritikus, ezért olyan termékkel kell a piacra
lépni, mely a célcsoportban levd kritikusok kényes elvardsanak is megfelel. A
fogyasztoval a vasarldas wutdni esetleges reklamdcid kezelése soran
koriiltekintéen kell eljarni. Hazai példaként a Tékozl6 Homar blogot
emliteném, mely az elmult évek alatt szamos fogyasztd elsOdleges
tdjékozodasi szintere lett, vdasdrldsa sordan. A cégek szdmadra is egyre
mértékadobba valt, melyet legjobban GKIeNet iigyvezetd igazgatdjanak
mondata szemléltet: ,De akit bedobnak a ,Tékozlé6 Homarba”, az lényegében
lehtizhatja a rolot, mert izekre szedik, amit minden kereskedd megprobal
messzirdl elkertilni.” (Szabé 2011)

O ahogy er6sodik a zaj, agy ndé az igény a tiszta hangra: a
fogyasztok egyre jobban felismerik a kiilonbséget 6szinte és hamis kozott.
Dontéshozataluk soran a kozosség véleménye jelentdsebb lehet szamukra,
mint a cég kommunikacidja.

O az oridsi kindlat miatt egyre lankad a fogyasztok figyelme: sokkal
rovidebb id6 alatt kell a fogyaszto bizalmat elnyerni, mint kordbban.

O ,hosszu farok — The long tail” koncepcid: a fogyasztdk elvarjak a
nagy valasztékot. A valaszték bovitése mindig noveli az eladast.

O kiszervezés: ha egy munkafolyamat ismétldd6, mechanizalhato
érdemes atgondolni annak kiszervezését, koltséghatékonysagi
megfontolasbdl.

O Google, a baratom, a mindentudd: a google megvaltoztatta a

cégek ¢és a fogyasztok hagyoméanyos kommunikdcidjat, mert elemi
részecskéire bontotta a viladgot, és lehetové tette, hogy mindenki éppen azt
talalja meg, amire vagyik.
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O végtelen szdmu kommunikdciés csatorna: az informadcio-
kozzététel, a kommunikacio és az interakcio tjabb és tjabb formai jelennek
meg.

O kozvetlen kommunikdcié és kereskedelem, fogyaszté és

fogyaszto kozott: az e-Bay teremtette meg a lehetdséget, hogy a fogyasztok
kozvetleniil mas fogyasztokkal alakithassanak ki kereskedelmi kapcsolatot.
Hazankban, els6ként a Vatera ért el hatalmas sikereket ezen a piacon. , A
vallalkozas otlete 2000-ben, egy gorogorszagi nyaralas soran sziiletett, ahol
néhany fiatal magyar egyetemista azon torte a fejét, milyen internetes
vallalkozast lehetne inditani. Olyan, kiilf6ldon mar maGkodd {izleti modellt
kerestek, amely még nincs jelen Magyarorszagon. A valasztasuk végiil az
aukcios kereskedelmi portalra esett, a minta természetesen az eBayvolt.” (Kis
2010) A megosztason, a kozosségi gazdasagon alapuld tizleti modell a
jovoben meghatarozo szerepet fog betdlteni a hazai piacon is. (Szasz 2014)

O hidnybol  bdség, bdségbdl hidny: ma mar konnyen
hozzaférhetéek azok a dolgok, amelyek korabban kuriézumnak szamitottak,
mig a régebben atlagosnak mindsiilé dolgok ma gyakran ritkasagok.

O a nagy Otletek diadala: a kis otletek mellett, egyre tobb olyan
nagyszabdasu Otletek valdsulnak meg, melyeknek szinte csak a képzelet szab
hatart.

O amikor a mennyiség atcsap mindségbe: nem nagy tomeg elérése
a cél, hanem a célcsoport igényeinek kielégitése. A kindlat tartalma
meghatdrozo, melyet a jol alkalmazott tartalommarketinggel lehet tAmogatni.

O mi vagyunk a gazdagok: a gazdagok és szegények kozotti
szakadék egyre szélesedik és a gazdagok vilaga egyre sokszintbbé valik. A
novekvd szakadék ellenére egyre tobb jolszitudlt ember él a vildgon, akik
fogyasztasuk bizonyos szegmenseiben szintén ,, gazdagoknak” tekinthetdk.

Milyen iizenetet, lehetdségeket kozvetitenek ezek a trendek a KKV-k szamara?
A 4. tablazat is jol szemlélteti, hogy az online eszk6zok meghatdrozd szerepet
toltenek be a vallalkozasok miikodésében. Ez a jovOben tovabb fog er6sodni. Az 1j
trendek szamtalan 1j lehet&ségeket, 1j piacokat is jelentenek a vallalkozok szamara.
A versenyben vald helytdllashoz nélkiilozhetetlenné valik ezen eszkozok
hasznalatdnak megismerése, tanuldsa, alkalmazasa.
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1. tablazat: KKV-k 4ltal alkalmazott marketing eszk6zok

2009, 2012. 2013.
A sos s Maiketiing A Marketing Commando A Marketing Commando
Commando kutatasa alapjan - . g . s 5
online felmérese alapjan online felmerese alapjan
1. Honlap Honlap Honlap
2. Nyomtatott sajto Facebook oldal Facebook ceges oldal
3. Szorolap Ajanlas Ajanlas
4. Direct mail Szorolap Google Adwords a+1
5. Akciok Adwords (PPC) hirdetés Facebook hirdetés a +6
6. Hirlevel Arakcio Szorolap -3
7. Ajanlasok gyiijtese Keresooptimalizalas Arakeio -1
8 Kilten plakat Linkepites keresooptimalizalas -1
9. Hiség program Kupon (Sajat keszites() Linkepites -1
10. Radio reklam Sajtohirdetes Kupon (Sajat keszitesd) -1

forras: http://sg.hu/cikkek/

Osszegzés

A kisvallalati szektor fontos mind az Eurdpai Unid, mind pedig Magyarorszag
életében. Jelentds tényezd gazdasagi és tarsadalmi szempontbdl egyarant. Ennek
legfontosabb okai, a munkahelyteremtd és versenyképességet befolydsolo szerep.
Ennek a szektornak testreszabott eszkdzokre van sziiksége a mtikodését befolyasold
problémadk kezeléséhez. Mar nem az a kérdés, hogy alkalmazzanak-e marketinget,
hanem, hogy milyen marketing eszkozokkel lehetnek sikeresek. A hosszu tava
tervezés még nem erdssége a kisvallalkozasoknak, de kétségtelen, hogy egyre tobben
tanuljak és gyakoroljak a régi és j marketingeszk6zok hasznalatat.

A vallalkozoi szemléletet szdmtalan tényezd alakitja, melyek koziil az egyik
legfontosabb a személy, maga.
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A JOVO FILOZOFIAJA ES A FILOZOFIA JOVOJE

Dr. Freny6 Zoltan

foiskolai tandr, Tomori Pal Foiskola

Az el6adas a cim kettds témajanak egységét kivanja elemezni. A szerz6 elészor azt
a kérdést érinti, hogy a jovorél bizonyos értelemben lehetséges egyfajta tudast
kialakitani. Ezutan a filozéfia egyaltalan lehetséges témaiként a Vilag, az
Abszolutum és az Ember kérdéskoreit jeloli meg, s az ezeknek megfeleld
kozmocentrikus, teocentrikus és antropocentrikus szemléletet az eurodpai
torténelem és szellemtorténet nagy korszakaiban, az antikvitas, a kereszténység és
a modernitds periddusaiban pillantja meg. Ebben a torténetfilozofiai
perspektivaban a jelenkor a modern kor végeként tlinik 61, amely az emberelvi
szemlélet végsé kiteljesedésével valsagkort eredményezett. Az el6adas
megvizsgalja a valsag fogalmat, és annak legalabb harom valfajat kiiloniti el, majd
szemiigyre véve a ,torténelem vége”, ,miivészet vége” és ,filozofia vége” elveket,
kimutatja ezek téves voltat. A szerz6 arra az eredményre jut, hogy a jelenkor olyan
atmeneti kor, amely a modern kor valésagos valsagat jelenti, mindazonaltal a
harom fentemlitett mentalitas és szemléletmdd ujabb egysége vagy kozeledése
alapjan a torténelem méhében egy olyan kor formalodik, amely a filoz6fianak
tovabbra is nélkiilozhetetlen szerepet biztosit, s a filozofia az ember o6rok

attribatuma marad.

A jovotudat lehetdsége

A jovordl gondolkodni és beszélni kiilonleges emberi tevékenység. Kérdés,
hogy lehetséges-e és sziikséges-e (s milyen értelemben) a jovOrdl nyilatkozni. Errdl
szOlva két principiumot kell tekintetbe venniink. Az egyik a valdsag természete, a
masik az ember természete.

Egyrészt mivel a vildg valosaganak meghatarozott anyaga, struktaraja és
torvényei vannak, amelyek az id6ben érvényesiilnek, az id6dimenziokrdl, s a benniik
foglalt és keletkezd tényekrdl és eseményekrdl lehetséges értelmesen beszélni. Ha az
igazsag fennallasat a vildg idObeliségével Osszevetjilkk, s megfontoljuk a jovo
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dimenzidjanak természetét, arra jutunk, hogy abban meghatarozott tartalom valosul
meg.

A jelenvaldlét struktarajanak alapjan, oksagok és szokasszertiségek szerint, a
mindennapok menetében jozan ésszel is szdmtalan dolog redlisan varhaté a
kozelebbi és tavolabbi jovotol.

Megkonnyitené a jovordl vald nyilatkozat elvi alapjat a teljes determinizmus
allaspontja, amelyet a megarai filozofidban talalunk meg el0szor; ez azonban téves
telfogas. Masfeldl csak a teljes esetlegesség allaspontjan nem lenne lehetséges a jovo
valamilyen mérvii megragadasa.

Tovabba az ember, mindenki mastdl eltérden, teleologikus, azaz céltételezd
lény; szellemével (a tobbi mellett) a jovébe irdnyul, s aszerint tevékenykedik.
Barmiként vélekedjiink is a jové megismerhetdségérdl, az tagadhatatlan, hogy eleve
érdekli az embert, s ennek nyomai végigkisérik a vildgirodalmat és az
eszmetOrténetet.

A vilaghoz képest az emberiség, a tarsadalom és az egyes ember vilaga
tovabbi, részben eltérd természet(i sajat rétegeket képez, hiszen ez az ésszel, akarattal
és cselekvéssel bird ember vilaga. Ezt — minden atlathatatlansaga ellenére — részben
akaratunkkal is formalhatjuk, mar ami legalabb sajat életiinket és — sz{ikebb-tagabb —
kornyezetiinket illeti.

Mas kérdés, hogy bolcs intelem szerint jobb, ha az ember nem tudja, mit hoz a
jovendd, hiszen ez valdban megbénitand az életet, Osszezavarna lelkiinket,
értékeinket, gondolkoddsunkat, cselekedeteinket, felboritana életiink rendjét,
folyamatat, s végeredményben teljesen ellentétes lenne az ember evildgi életének
természetével. (A jovObe latot amugy is a megnemértés terhe sujtja.)

Az ember tovabba értelmileg-lelkileg mindig szereti magat valamihez tartani
(elv, vallas, joslas, asztrologia, tudomany, babona, kozosség; talan a szabadsag-elvii
,modern ember” kivételt képez, illetve nem vallja be igazoddasat), s ezért elvein és
szokasain kiviil gyakorta fordult a joslas kiilonb6zd formaihoz. Ha pedig még hatni
is akar r4, kertilt el6 az irracionalis befolyasolas praxisa, a magia. Sokszor beszéliink
,prognozisrol” is, amely sz6 szerint elOretudast jelent és tudomanyos
megalapozottsaggal beszéliink ennek valoszintiségérdl (meteoroldgia, gazdasagtan
€s szamos egyéb terv- és hatastanulmany).

Tudomany és latomds

A tovabbiakat illetden néhdny megkiilonboztetéssel kell élniink, s ezek
némelyikét felvazolnunk. Meg kell kiilonboztetniink a tudomanyos ismereteket €s a
nem-tudomanyos elgondolasokat, elképzeléseket (vagyak, almok, jovendolések); az

34



Tudomanyos Mozaik 11. TPF

egyes, konkrét és az altalanos tudésat; a rovid- és hosszu tava ismeretét; a megértés
és a befolyasolas elvét; végiil az emberi terveket illetGen a technikai fejlédést és az
igazsagos-€sszert-boldog-békés tarsadalom képzetét, s igy a torténelem jovobeli
allapotat.

Ami a tudomdnyossdgot illeti, ez perdontd, bar a probléma voltaképpen a
tudomény fogalméanak értelmezésétdl fiigg. A (pozitivista-scientista) tOrténész
példaul szokas szerint ragaszkodik ahhoz, hogy 6 a multrol kivan igaz kijelentéseket
tenni, s a jelenrél és a jovordl tett kijelentéseket megalapozatlannak tartja.
(Hasonloképpen és sokszor bosszantdan tartdozkodik a ,mi lett volna, ha” kérdés
felvallalasatol.) A torténettudomdny nagy témdja a ,torténeti” és ,tarsadalmi”
,torvények” létének-nemlétének és mibenlétének problémaja. Ide tartozik eleve a
torténelemnek fejlddésként vagy nem-fejlédésként vald felfogdsa. A futuroldgia

viszont sajat miikodésének tudomanyos jelleget tulajdonit.

Cicero a jovOrdl tett nyilatkozatokrol ezt mondja: “Azokkal értek tehat egyet,
akik agy tartjak, kétféle fajtaja van a joslasnak. Az egyik, amelyikben része van a
tudomanynak, a masik, amelyik hijan van annak.” “Nem az a végzet, amit
babondsan, hanem amit tudomanyosan neveznek annak, azaz a dolgok 6rok okéanak,
amiért megtorténtek a multbeli dolgok, amiért megtorténnek a jelenben meglévok, s
amiért bekovetkeznek az eljovenddk.”4

Meg kell fontolnunk, hogy a mult és a jov6 bizonyos aszimmetrikus viszonyban
all egymassal. A mult meguvalosult 1étmodjaval szemben (ahol ugyanakkor egyrészt
nem minden sziikségszer(i, masrészt nem mindent ismeriink meg) a jovO lehetdség
szerinti 1étmod. Ezért kérdéses, hogy ebben mit illet a sziikségszer(iség, s mit a
valoszinliség, az esetlegesség és véletlen; végeredményben pedig kérdés, hogy a
szamtalan lehetéséghalmaz koziil mely tényezdk fognak megvaldsulni. A jovo
tudasa az altalanos kategoridjaban nyugszik; ha idonként konkrét is, nem rendszeres
és nem teljes. Tudom, hogy meg fogok halni, de nem tudom, mikor s hogyan. Tehat
egyes szalakat, vonalakat, tendencidkat tudok és tudhatok, az Osszefiiggéseket,
Osszealldsokat, kolcsonhatdsokat azonban nem vagy alig. A mult elvileg
rendelkezésre 4all, csak nem mindenhez férek hozza, a jovonél azonban nem ez a
helyzet. Ez az alapja annak, hogy a jovordl szolé tudas tudomanyos jellege
korlatozott és vitatott.

A régmult vallasi vizidi utan az ajkor tudomanyos vizidkat alkotott. A kora-
tjkori utopidk (T. Morus, F. Bacon, T. Campanella) utan Samuel Madden (1686-1765)
ir ir6 megirta az egyik elsd science-fictiont.® Verne Gyula (1828-1905) kozismert
muvei utdn (mint megemlitik, 108 tervének nagy része megvaldsult) H. G. Wells
(1866-1946) fordult a jovO kérdése felé, amelynek tobb mivet szentelt.® ,A jovo

* Cicero: A j6slasrdl, I. 18. 34.; I. 55. 126. Belvedere, Budapest, 2001. 24.; 60.
®> Samuel Madden: Memoires of the Twentieth Century, 1733.
®H. G. Wells: Anticipaciok (1901), A jové felfedezése (1902).
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felfedezése” ciml munkdajaban Wells kétféle szellemiség és észjards, a multra és a
jovOre iranyulds szemléletét kiilonboztette meg egymastol. Ossip K. Flechtheim
(1909-1998) 1943-ban alkotta meg a “futuroldgia” kifejezést “Futuroldgia: harc a
jovéért” cimi munkdjaval (amely azonban csak 1970-ben jelent meg). Emlitést
érdemel Gdabor Dénes ilyen irdnytn munkdssdga is.’Stanistaw Lem (1921-2006)
népszer(i munkdssaga kozismert. A XX. szdzad jellegzetes terméke a disztopia; a
mifaj két klasszikus mtve George Orwell (1903-1950) ,1984” (1949) és Aldous
Huxley (1894-1963) ,,Szép, 4j vilag” (1931-1932) cimi munkdja. A XX. szazadban a
jovékutatds 6ndlld diszciplinava valt.®

A torténelem harom korszaka

A régi korok szubsztancidlis torténetfilozofiai a torténelem menetérdl szamos
semat alkottak. Ezek egy része tetszetOs és figyelmet érdemel, mas része onkényes,
spekulativ és korlatolt. A torténelemrdl akkor tudunk helyesen beszélni, ha a
fikcioktdl eltéréen meg tudjuk ragadni valdsagos targyat.

Ha a 1ét egységét differencidljuk, szisztematikusan hdrom irdny, tertilet
adodik: a Vildg, az Abszoliitum és az Ember. Ezek a filozofia lehetséges alaptertiletei;
ezek szerint lehetséges egyaltalan latasmddot, szemléletet kialakitani; s ezek az
iranyok adddnak az ember gondolkodasmddja szamara. Marmost az Igazsagnak ezt
a harom vetiiletét domindns mentalitdsként nagy vonalakban az emberi torténelem,
eszmetdrténet, filozofiatorténet egymas utan bontja ki. Igy beszélhetiink a filozéfia
harom lehetséges targyanak megfeleléen a kozmocentrikus, a theocentrikus és az
anthropocentrikus elvrdl, s a torténelem ezek kibontakozasat az antik, a keresztény és a
modern vildgnézet kiteljesedésének folyamataként mutatja be.

Mara minden jel arra mutat, hogy az europai civilizacid modern kora sajat elvét
minden téren a végsOkig érvényesitette, s ilyen értelemben a végéhez ért, mert sajat
elvébdl nem képes tobbé alkotni. (Ebbdl a szempontbol jogosult lenne jelenkorunkra
vonatkozoan a ,posztmodern” kifejezés hasznalata; a probléma az, hogy a fogalom,
mint ideologia, mas funkciot tolt be.)

A modernitds sajatossdga, tragédidja és nehézségei

Az emberiség torténetében mindig voltak egymastdl kiilonboz6 életfelfogasok,
s felmeriiltek kiilonbozd filozofiai iranyzatok, amelyek az igaz és a hamis, a jo és a
rossz, a helyes és a helytelen kozott mozogtak.

’ Dennis Gabor: Inventing the Future(1963),The Mature Society. A View of the Future(1972).
®V&.: Bona Ervin: A kivant jovotdl a lehetséges jovGig. Tanulmanyok a jovSkutatas témakorébdl. Gondolat,

Budapest, 1976.
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Ezen a ponton egy alapvetd kiilonbségre szeretnék ramutatni, amely harom
vilagszemlélet kozott huzodik az eurdpai torténelem harom szakasza szerint. Be kell
latnunk, hogy a hdarmas felosztds - antikvitds, kozépkor, modern kor — nem
egyszerlien egy mesterséges, mechanikus, esetleges elvalasztas (tudjuk, hogy
létrejottének egyuttal megvan az idoObeli logikdja és ideoldgidja), hanem
meghatarozott és lényegi tartalommal bir, a filozofia egyaltaldban vett targyanak és
elveinek, azaz az Abszolutum, a Vildg és az Ember elvének megfelel6en. Ez nem
mas, mint az érvényes igazsag id6beli kibontakozasa.

A gorog-romai antikvitas a vilag (kozmosz) szemléletében €lt; az ember dolga
e vilagnak valoé megfelelés volt. Ez a szellemiség kozmocentrikus vilagszemlélet. A
kereszténység mindent Isten, azaz az Abszolatum szerint kezel, ért meg és
magyaraz. Ez a szellemiség teocentrikus szemlélet. Ezekkel szakitva a modern kor az
embert mint elsd és végsO elvet tételezi az élet és a gondolkodds szamara. Ez
antropocentrikus szemléletet jelent.

Mi kovetkezik ezekbdl a  koriilményekbdl? Az életstilusok  és
gondolkodasmoddok kozotti kiilonbségek hdrom alapzaton formalddhatnak meg. Az
antikvitdsban a kiilénb6z6 irdnyzatok az adott kozmosz alapjan alakulhatnak ki. A
kereszténységben az egyes gondolati utak mint a trinitologia és krisztoldgia
szempontjabol lehetséges logikai irdnyok jelenhettek meg, vagyis e
gondolkoddsmddot a legfontosabb vonatkozas, a legf6bb 1étezd, az adott abszoltitum
hatarozta meg.

Ezektdl az esetektdl teljesen eltéréen a modern kor, vagyis a hangadé modern
ideoldgidk szerint a kozponti elv és érték, az ember nem adott. Ha az ember azt
képzeli, hogy korlatlan lehetdség, egyszersmind pedig abszolut szabadsaggal
rendelkezik, azon nyomban elvesziti onmagat. Ha az ember elvesziti bensd
struktardjat, eltinik az alap, amely kijelolné a nézettipusok, az életstilusok és a
magatartasok kereteit.

Ez hazdédik meg annak a hatterében, hogy a XX. szdzad egymastdl oly
végletesen kiilonbizé iranyzatokat eredményezett a filozofidban, a mivészetekben és
az életvezetés teriiletén. Beldthatjuk, hogy az emberi természet fogalmanak
kitiresedése miatt, tartalmdnak hijan e szdmos és egymastol gyokeresen eltérd
iranyok aligha vezethet6k vissza ko6zos alapra. E modern koncepcioknak és
iranyzatoknak az alapja nem mas, mint az emberi természet fogalmanak szétztizasa
és lerombolasa.

Nem hiszem, hogy a modernitas teljes megtagadasa elvezetne a probléma
megoldasahoz. Ugy gondolom, sziikséges kinyilvanitani, hogy a modern kor szdmos
értékkel rendelkezik, és az ember elvét civilizacionkban a maga sokszin(i mivoltaban
kell kibontakoztatni. Mindazonaltal a jelenkor kaotikus feltételeihez sajit alapelvének
végs0 érvényesitése vezetett, s ebben all a modern kor eredménye és tragédidja.
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Az emberi természet egysége

Ami az emberi természet filozofiai felfogasat illeti, a klasszikus eurdpai
kultara kialakitotta az emberi lélek értelmi-erkocsi-érzelmi vetiileteinek, az egész
embert tekintve pedig a test-lélek-szellem egyensulyanak, egységének, ,egész-
ségének”eszményét mint az egészséges emberi személyiség alapjat. Az emberi
természetnek, valamint a 1élek részeinek kolcsonos viszonyait, s ezek
egytittmiikodésének fontossagat érzékelteti Platon hires fogat-hasonlata.’

A hasonlat a lelket két szdrnyas 16 és a kocsihajtd (fjvioxoc) természetes
egységeként dbrazolja. A kocsihajté az értelmet, a léleknek azt a részét képviseli,
amelynek a lelket az igazsag felé kell vezetnie; az egyik 10 a raciondlis és moralis
Osztonzést, a szenvedély pozitiv oldalat képviseli, mig a masik 16 a lélek irracionalis
szenvedélyét és vagyakozo, érzéki természetét jeleniti meg. A kocsihajto iranyitja a
fogatot/lelket, s arra torekszik, hogy a lovakat egy iranyban tartsa s a vilagossag felé
vezesse.

A test, a 1élek és az értelem egyiittmiikodésének sziikségességére a klasszikus
irodalom szamos intelme figyelmeztet. Ezek kozott talan a leghiresebb Iuvenalis
megfogalmazasa: ,Mens sana in corpore sano”, a magyar formula szerint: ,,Ep
testben ép lélek”. Ugyanakkor figyelemreméltd, hogy a teljes mondds nem egy
altalanos valos helyzetet, hanem egy kivanalmat, egy megvaldsitandd eszmét ir le,
hiszen az egész idézet igy hangzik: ,Orandum est ut sit mens sana in corpore sano”’,
vagyis: ,Imadkoznunk kell, hogy egészséges testben egészséges értelem/lélek
legyen.”

Emlékeztetiink arra, hogy az ilyen Osszefiiggések realitasat vitan feliil
bizonyitja bizonyos pszichoszomatikus betegségek diagnosztikaja. (A tovabbiakban
itt nem részletezhetjiik azt a bonyolult kérdést, hogy az emberi természet, valamint
az emberi lélek két, avagy harom részre osztasanak elve koziil melyik azindokoltabb;
a dualizmus-trichotomizmus eme probléméjanak hosszt eszmetorténete van és a két
elv lényeges kovetkezményeket von maga utan.!!)

% Platén: Phaidrosz, 246 a — 254 e.
% uvenalis: Satirae X. 356.
"d.: Frenyd Zoltan: A trichotomizmus és a , két haldl-elmélet”. In: Nemeshegyi Péter - Rihmer Zoltan (szerk.):

Studia Patrum. A Magyar Patrisztikai Tarsasag |. Konferenciaja az Okori Kereszténységrél. Szent Istvan Tarsulat,
Budapest, 2003. 153-158. = Teoldgia, 2002/1-2. 53-57. = Klny.: Budapest, 2002.
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A kultura filozofidja

A testi-lelki-szellemi egyensuly mint ,egész-ség” alapvetd fontossaga rogton
kideriil minden olyan esetben, amikor — akdr egyes korokban, irdnyzatokban, akar
egyes emberek esetében — természetiink egyik tényezdje tulsdgosan eldtérbe kertil
vagy éppen hittérbe szorul.

A modern korban szdmtalan erre utald jelenség 6tlik a szemiinkbe. Tipikusan
ilyen tiinet a mértéktelen testkultusz, a puszta test imadata, s az ezzel kapcsolatos
minden materializmus, naturalizmus, szenzualizmus, hedonizmus. Ezeknek a
tendencidknak az eredménye az emberi méltosag megsértése és megtagadasa.

Hasonloan karos mentalitas a [éleknek mint korlat nélkiili puszta érzelemnek a
talzott uralma az emberi viselkedésben, az élet értelem és fogalmi gondolkodas
nélkiili vezetése, s az ezekkel jaré iranyzatok és szellemiségek, mint a
szentimentalizmus, fideizmus, dekadencia, nihilizmus, bizonyos pszicholdgiai
irdnyok s az érzelem fetisizalasa.

Hasonloképpen helytelen, ha az embert mer6ben mint ésszel biro lényt fogjuk
fel a tultengd racionalizmus szellemében. Bar az értelem/ész kétségkiviil egyik
biiszkén vallalhaté megkiilonboztetd sajatossagunk (,értelmes lény” = Cwov Adyov
éxov, animal rationale), a hiivds ész Onmagaban nemcsak daldds, hanem
elszabadulva, erkolcs hijan rettenetes €s embertelen teljesitményekre is képes. Ezért
jelentette ki Arisztotelész, hogy az ember erkdlcsiség hijan rosszabb a vadallatnal,
hiszen fegyvere, azaz értelme van.'?

Eppigy méltatlan dolog tovédbba az ember természetére és személyiségére
nézve barmely elem elnyomdsa vagy elhanyagolisa a tobbi érdekében. Ilyen
szimptdmak az erGtlenség, testsorvadas, lelki érzéketlenség, érzelmi sivarsag,
miuveltséghiany és tudatlansag.

Bar az egyes tulzd irdnyzatok kétségteleniil az antikvitastol kezdve iddrdl-
iddre egész torténelmiink soran jelentkeztek, igazan sulyos és végsd szétszakaddsuk
nézetem szerint az ijkorban, mintegy harom évszazada vette kezdetét. Ezzel szemben
Orizte az antik és a keresztény nagykultura egyik legnagyobb értékeként test-lélek-
szellem, illetve test és értelmes lélek egyensulyanak elvét.

Természet és emberi természet: A , természet szerint élni” elve

Arisztotelész nagyszerlien és pontosan mutat ra: ,Nem természettdl, de nem
is természet ellenére fejlddnek ki benniink az erények, hanem természettdl fogva ugy
vagyunk alkotva, hogy befogadjuk dket, viszont csak a szokas altal lehetiink benniik
tokéletessé.”13

2 Arisztotelész: Politika I. 2. 1253 a.
3 Arisztotelész: Nikomakhoszi etika II. 1. 1103 a.
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A ,természet szerint élni” elve a sztoikus filozofia tOrténetének legelején
meriil fel; el6szor Kitioni Zénon, az irdnyzat atyja hangoztatja. Kovet6i, Kleanthész,
majd Khriiszipposz nyomban reflektdlnak e tanra, s folvetik, vajon a ,természet”
mely fogalma és tartalma tekintendé az élet normdjanak és mértékének. A
,természet”-nek végiil hdrom wvilfajit kiilonboztették meg: a nagy természetet, az
emberi nem/faj természetét, s az egyes ember sajat személyes természetét. A dilemma
(trilemma) azota is fenndll, s helyes értelmezése nyilvan az egyes elemek megfeleld
egyeztetését jelenti a civilizacio és az etika szdmara.

A Dbolcs romai maximak és szentenciak, e filozofiai tételmondatok
onmagukban nem oldjak meg a problémat; e mondasok leginkdbb a nagy természet
(kozmosz, univerzum) tekintetbe vételére intenek. , A természet vezetésével
semmiképpen nem tévedhetiink.” (,Natura duce errari nullo pacto potest”!4)
,Sohasem tanacsol mast a természet és a bolcsesség.” (, Nunquam aliud natura aliud
sapientia dicit.”*) ,Boldog a sajat természetével 6sszhangban levd élet.” (,Beata est
vita conveniens naturae suae.”'°)

A keresztény tanitas hatarozottan rogziti az emberi természet elvét. Roviden
szolva: az ember, mig egyrészt esendd és vétekre hajlo lény, masrészt lényegileg
Isten képmasara alkotott teremtmény (eikwv Oeov, imago Dei), akinek rendeltetése a
képmashoz valo6 kozeledés, a hasonulasra torekvés.

A modern korban e kép gyokeresen meguiltozik, s az emberi természet
(pontosabban az emberi természet képzete) fokozatosan elvesziti tartalmit és
mértékét. Az tjkor hajnalan err6l mar aggasztd latleletet nyujtott Pascal, aki erre
tfigyelmeztetett: “Semmi nincsen, amit ne tudndnk természetiinkké tenni; nincsen
semmi olyan természetes, amit ne tudnank elvesziteni.”” A modern kor végén
viszont ugyanezt mar biiszkén hirdette Sartre: , Az ember nem definidlhatd. (...)
Nincs emberi természet. (...) Az ember semmi mds, mint amivé 6nmagat teszi.”!®
Sartre ezzel az ember abszolut szabadsagat vallotta.

A “vilsdg” fogalma, tartalma, érvénye

A helyzet megjelolésére stirtin haszndlatos a ,vilsig” kifejezés. A ,valsag”
fogalmat szemiigyre véve harom szintet lehet megkiilonboztetni.

1) Tobb filozdfiai rendszer is lehetdvé teszi, hogy az emberi nem egész
torténetét — kiilonb6zd spekulativ szinteken - egyetlen nagy ciklusban, az

“Cicero: De legibus I. 6.

Bluvenalis: Satirae 14. 321.

'®Seneca: De vita beata Ill. 3.

7 pascal: Gondolatok, 94. Gondolat Kiadd, Budapest, 1978. 45.
'® Jean-Paul Sartre: Exisztencializmus. Budapest, 1947. 36-37.

40



Tudomanyos Mozaik 11. TPF

eredend6tél  vald  eltdvolodasként, majd  visszataldlasként fogjuk  fel
(tradicionalizmus, kereszténység, hegelianizmus). Ezen beliil természetesen lényegi
kiilonbségek adodnak a degeneracio és a regeneracio megragadasaban és
értelmezésében. Ilyen alaprol nézve a valsdg az egész emberlét szerkezeti eleme.
Nyitott kérdés marad azonban itt az emberi élet értelmének, tartalmanak és
realitasanak problémaja. Ez az eszme statikus mddon is felfoghatd, ha egy filozodfia
az emberlétet gondnak, paradoxonnak tekinti.

2) Eurdpai civilizacionk antik, keresztény és modern korra vald tagolasaval
kitnik, hogy a vilagelv, az istenelv és az emberelv érvényesitésének végso fazisa
torténelmiinkben hdrom valdsagosan dtmeneti iddszakot, hdrom redlis
torténetfilozofiai valsagkort eredményezett, amelyeknek a tartalma a masik két elv
tagadasa mellett a sajat elv kimertilése. Ezt észleljiik a modern kor végén, amikor az
emberelv mar minden teriiletet a maga képére formalt, s létalapjaival (a vilagelvvel
és az istenelvvel) szembefordulva immar nem a maga erdsitését, hanem gyengitését
és mindharom elv pusztitdsat okozza. A redlis emberi élet ebben a helyzetben
lehetdségeihez képest a modern kor szellemének keretein kiviil (egyfajta torténelmen
kiviili, altalanos, természet-adta szinten) folyik tovabb.

3) Az emlitetteken tal, a koznapi és a gyakorlati gondolkodas és cselekvés
teriiletén lehet beszélni a valsag egyes konkrétabb megnyilvanulasairol, amelyek az
emberek el6tt dllnak: a politikai, gazdasagi, tarsadalmi, erkolcsi, mvészeti, vallasi
valsagjelenségekrdl. Ezek természetesen Osszefliggenek egymdssal, a modern kor
valosagos valsdganak egészében gyoOkereznek, s annak jelentik egyes sziikebb,
esetlegesebb, de visszatérdleg sulyos és fajdalmas érvényesiilését. A valsag
fogalmanak e harom szintje mintegy az altaldnos, a kiilonds és az egyes fogalmi
szintjeit képezi.

Bizonyos értelemben lehetséges uigy tekinteni, hogy példaul nem ,az erkolcs”
van valsagban, hanem az erkolcs mai érvényesiilése; hiszen szdmos nézeteltérés
ellenére az emberiség régdta nagyjabol tudatdban van egyfajta ,természetes” erkolcs
értékének és altaldban a legfObb javak tartalmanak. Masfel6l azonban ez mégis
részleges szempont, amelynél van mélyebb és atfogobb szemlélet. Ha ugyanis a
mondottakat megfontoljuk, azt latjuk, hogy nem altaldnos emberi szemléletrdl,
hanem a harom emlitett elvrdl, vilagi, isteni és emberi szemléletrdl van szo. A
modern kor erkolcsi valsdga tehat a merdben emberelvii erkdlcs redlis valsaganak
tekintendo.

Az emberelvii szemlélet valsaga el0szor azt a kisértést vonja maga utan, hogy
ennek kritikdjaként a megtagadott szemléletek visszadllitasara kell az érintett
nemzedéknek torekednie. Ez azonban, mivel mindegyik elv sajat torténeti korlatai
kozt érvényesiilt, csak kettds szemléletet, példaul jellegzetesen kettds erkilcsit
eredményez.
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A torténelemben visszatérés nem lehetséges (pl. ,0j kozépkor”-eszmék);
visszakotés viszont lehetséges. S ha meggondoljuk, az eurdpai civilizacié masbol sem
all, mint régi és 1j forrasok bevondasaval jelentkezd reneszanszok hullimmozgasabol.
Marmost a Vilag, az Isten és az Ember elvét tekintve azt latjuk, hogy mindharom elv
realis targy; ezért pedig le kell szdgezni, hogy mindhirom elvnek van létjoga és
értéktobblete a masik két elvhez képest. Mivel azonban mas elv nem is létezik,
amelyen keresztiil az ember szemléletét kialakithatja, csakis e hdrom elvnek eddigi
torténeti formdjukat meghaladd kombindcidja és szintézise lehet az, amely az
emberiségnek egy eljovendd kordit jellemezni fogja.

Bolcsen irta Jacques Maritain ,, Az igazi humanizmus” (1936) cim(i konyvében:
,Ugy latszik, elkeriilhetetleniil egy vildgméretl torténelmi fordulatnak kell
kibontakoztatnia azt a bels6 dramat, amely a nyugati civilizadcidban zajlik az
evangéliumi {izenet és a gordg-romai vildg taldlkozdsa oOta, és amelynek tragikus
értelme a XVI. szdzadban kezdett lathatéva valni. (...) Igen valdszinttlen, hogy az 4j
keresztény tdrsadalom, amelyet Onmagdaban lehetségesnek tartunk, létrejojjon,
legalabbis tartdsan és altaldnos sikerrel, ama fordulat el6tt, amelyrdl beszéltiink.”*

“A torténelem vége”

A XX. szazad elején Oswald Spengler a Nyugat alkonyardl értekezett (1918); a
szazad végén Francis Fukuyama ,A torténelem vége” (1992) cimi elhiresiilt
konyvében a liberdlis demokracidban a torténelem beteljesiilését kivanta lattatni. A
fentiek fényében civilizacionk ledldozasat nem tarthatjuk realitasnak; minden
nehézség inkabb a vajudas jele. Masfeldl a torténelem végérdl tartott szonoklat csupan
a liberdlis kapitalizmus apologidjanak korlatolt szemléletérdl tanuaskodik. (Annak
idején Marx az osztalyharc utani kor képzetét illette hasonld eszmével.)

A torténelem ellendllhatatlanul hompolyog; kiilonbséget csak az jelent, hogy
tartalmanak érvényesiilése szerint vannak stir(ibben, és vannak ritkasabban irt lapjai.
A targyalt elvek (vildgelv, istenelv, emberelv) kombindcidjanak vagy egyfajta
szintézisének tartalma és formaja ma még nem lathato; amig ez ki nem alakul,
valsag, egyensuly, eklekticizmus fog jellemezni egy atmeneti idészakot és ennek
egész kulturajat, amelyben semelyik alkotéelem nem ad autentikus valaszokat az
ember szamara.

1 Jacques Maritain: Az igazi humanizmus. Rdmai Katolikus Egyhazi Gy(ijtemény, Sarospatak — Szent Istvan
Tarsulat, Budapest, 1996. 232-233.
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“A miivészet vége”

A ,torténelem vége” képzetéhez hasonldan egyesek beszélnek a ,miivészet
vége” eszméjérdl. Az elvnek egyrészt van korlatolt realitdsa, amennyiben a
muivészetnek valoban szamot kell vetnie azzal, hogy egy kor milyen médon tehetd
értelmesen, hitelesen és eredeti modon a miivészet targyava; egy kor valsaga pedig
korlatozhatja az alkotds lehetdségét. Ugyanakkor viszont éppen a valsadgos helyzet
teszi sziikségessé és kivanatossa, hogy a felel6s miivészet az ember segitségére,
lényege és értékei meglrzésére siessen. Masrészt az elv hangoztatdsa a XX. szazad
megprobaltatasaira, kataklizmaira vald hivatkozassal merdben ideologiai célt és
részérdekeket szolgal, és ellentétes a miivészet igazi hivatasaval.

Az elv Hegelre megy vissza, aki azonban rendszerének logikdjaba
illeszked6en meglehetdsen mas koncepcio alapjan fogalmazta meg tézisét, mint azok,
akik rendszerint hivatkoznak ra: ,Remélhetjiik ugyan, hogy a mtivészet egyre tovabb
emelkedik és tokéletesedik majd, de formdja tobbé mdar nem a szellem
legmagasabbrend(i sziikséglete.”? ,Végigjartuk a miivészet teljes korét. A maga
komolysagaban vett miivészet szdmunkra olyasmi, ami a multhoz tartozik.
Szamunkra mas formak sziikségesek ahhoz, hogy targgya tegyiik az istenit.”?!

“A filozofia vége”

Az el6bbiekhez hasonlé modon esik sz6 a XIX-XX. szazad folyaman a filozdfia
végének eszméjérdl. Az alkoto filozofia mai apalya a modern kor filozofidjanak, az
emberelvi] filozofianak a valdsagos valsagara, bizonyos értelemben a végére mutat. A
XX. szazadi filozofidk vildga ezt a helyzetet mar el6vételezte. Ez ugyanakkor
természetesen nem magdnak a filozéfidnak a végét jelenti mert az emberiség
egészének altaldnossagaban, az emberlét egészében kell gondolkodnunk.

A torténelem egészét tekintve a filozoéfia talajanak Hegel a meghasonlottsagot,
Marx az elidegenedést tartotta. Mas és mas értelemben, de egyarant fiktiv modon
mindketten posztuladltdk ennek megsziintetését, ezzel pedig a filozofia — spekulativ
vagy torténeti — elenyészését. Ez azonban ismét helytelen szemlélet, amely egyrészt
az id6t az idStlenbe mereviti, mdsrészt az adekvat élet evilagi teljes bedllasanak
utopidjat tartalmazza.

Mindazonaltal Hegel a filozofia menetérdl rendkiviil mély és messze hato
elvet fogalmaz meg: ,S ami egyébként a filozofia haldlanak szamitott, hogy tudniillik
az észnek az abszolutumban le kell mondania 1étérdl, hogy az ész egyszeriien
joforman kizdrna magat az abszolttumbol, s csak negative viszonyulna hozza,
immaron a filozdfia csucspontjava valt, s a felvildigosodds semmissége ennek

% G. W. F. Hegel: Esztétikai el6adasok, I. kot. Akadémiai Kiadd, Budapest, 1952". 1980°. 105.
G W.F. Hegel: ElGadasok a mUvészet filozofiajardl. Atlantisz, Budapest, 2004. 371.
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tudatosuldsaval rendszerré lett.”?%,, Marx és Engels kijelentése egyszertibb és
laposabb: , A valdsag abrazolasaval az 6ndllé filozdfia elvesziti 1étezési kozegét.”?

A filozofus és kora

Mit képes lattatni a filozédfia egy adott kor tendencidjabol? Erre — mint mar
utaltunk rd — a torténetfilozdfiai kivan valaszolni (mint példaul Augustinus, Fichte,
Hegel, Marx, Spengler, Toynbee, Bergyajev, Danielou miivei). A torténetfilozéfia
egyrészt a torténelem lényegi tartalmaval, masrészt a torténeti megismeréssel
foglalkozik. Egyesek szerint a filozdfia virdgzd korokban (az identitdsban), masok
szerint atmeneti korokban (a differencidban) képes a valdsdg megragadasara.
(Viragzo kor teljes értelemben nem lehetséges, mert a harmas elv egyikének érvényre
juttatasa az eddigi torténelemben eleve hattérbe szoritotta a masik két elvet.) Egyesek
szerint a filozdfia visszatekintve képes lattatni a torténelmet, masok szerint a jelen
szemlélete szerint értelmezi a valosagot, ismét masok szerint képes a jovOre nézve
bizonyos megallapitasokat tenni.

A filozéfidanak mint kizdrdlag utdlagos tudatositonak az eszméjét képviseli
Hegel hires megallapitasa , A jogfilozofia alapvonalai” cim(i mévének El6szavaban:
,Ahhoz, hogy milyen legyen a vilag, a filozdfia amtgy is mindig késén érkezik. Mint
a vildg gondolata csak abban az id6ben jelenik meg, miutdn a valdsag befejezte
alakulasanak folyamatat és elkésziilt. [...] Minerva baglya <tudniillik a filozéfia. F.Z.>
csak a beall6 alkonnyal kezdi meg roptét.”>

Azt az elvet illetéen, amely ezzel szemben a 1ét strukturdja alapjan bizonyos
mértékig elismeri a filozofianak a jovot lattatd erejét, idézziik Szent Agoston
felfogasat: “Ezért nem csoda, ha nem tudjdk attekinteni a letlint évszdzadok
sorozatat, és nem talaljak meg azt a kiindulé pontot, amelytdl az emberi nem
életének folyama ered, és azt a célt, amely felé a folyasa sziikségszertien tart. Ezt a
tavoli jovot a torténetirdk sem tudtak leirni, hiszen senki sem tapasztalta meg és nem
jegyezte fel. Ezek a filozofusok — ha masoknal tobbet tudtak is — ilyen dolgokat nem
lattak meg az 6rok elvekben; kiilonben nem elégedtek volna meg a torténetirok altal
megorokitett mult tanulmdnyozdasaval, hanem a jovét tartdk volna fel, mint ahogy
tették az 6 jovendémondodik és a mi profétdink.”? Tovabba azt mondja Szent
Agoston, hogy a szazadok tigy rakédtak volna egymadsra, mint iires cserépedények,
ha nem lett volna feladatuk, hogy megjosoljak Krisztus eljovetelét. “Tehat hat
iddszak, mintegy részekre bontva és elvalasztva, mintha tires edények lennének, ha
Krisztus meg nem tolti Sket. Mit mondtam, hogy idészakok, amelyek {iresen futnak

2G.W.F. Hegel: Hit és tudas. Osiris, Budapest, 2001. 249.

2 K. Marx—F. Engels: A német ideoldgia. Marx-Engels-Mdvei, 3. kot. Kossuth, Budapest, 1976. 27.
*G.W.F. Hegel: A jogfilozofia alapvonalai. Akadémiai Kiadd, Budapest, 1971. 23.

% szent Agoston:A Szentharomsagrdl, IV. 16. 22. Szent Istvan Tarsulat, Budapest, 1985. 162.
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el, ha nem jovendolik meg benniik az Ur Jézust? Beteljesedtek a jovendolések, tele
vannak a vizeskorsok.”?

Véleményiink szerint Szent Agostont kivéve a fentebb felsorolt szemléletek
sarkitott nézetek; egy helyes metafizikai felfogas alapjan a filozéfia differencialt képet
alkothat a torténelem kiilonbozd szakaszairol és idédimenzidirdl. S bar az egyes
tilozofidk torténetileg meghatarozott korok sziilottei, a kortilmények nem abszolut
meghatarozottsagot jelentenek. Ezért a korok legkiilonb6zobb fajtaiban lehetséges,
hogy az altalanos, a kiilonds vagy az egyes valamelyik szintjén, adott tényezdk
megérésével és Osszeallasaval eredeti filozofia sziilessék, ahogyan a filozodfia
torténete be is mutat egyfeldl tipikus, masfel6l maganyos gondolkoddkat.

Az, aminek vége van, tehat nem maga a filozofia, hanem a modern kor
tilozdfidja, hiszen az emberelv(i filozdfia kora lejart. (Mdasodlagosan persze
mindhdrom elvii filozdfia végigvonul a torténelmen.) Minden tovabbi csupan
anthropocentrikus prébalkozas csekély értékkel fog birni. Maganak a filozofidnak
azonban a kovetkezd hosszu periddusban, széles keretek kozott, j eredmények
nyoman és konkrét késztetéseken keresztiil a legnagyobb mértékben lehetdsége lesz
a valdsag atfogo lattatasara.

Ezekrdl szélva két téveszmével kell itt leszdmolnunk. Egyrészt hamis — és
korunkra jellemzd - felfogds az, amely a metafizika ledldozasat hirdetve és
onkényesen deklaralva a filozofia tovabbi feladatanak csupan szakmai részletkérdések
kutatdsat és megoldasat tekinti. Ez a nézet csupan sajat kora ideoldgidjat és
apoldgidjat szolgdlja. Masrészt helytelen felfogds az, amely szerint a filozdéfidnak
taptalajt nyujtdo meghasonlds véget ér, az emberi egzisztencia és esszencia kozti
diszkrepancia valaha feloldddik az ember evilagi torténetében (minden, bizonyos
értelemben redlis elOrehaladas ellenére). Ezért a filozéfia mindig az ember
attributuma marad.

A filozofus feleldssége

Ugy latszik, ma a filozofia altaldban és nagyobb részt nem tolti be igazi
hivatdsat; ez egyrészt valoban vitathato teljesitményének, masrészt a gazdasagelvii
kor szerkezetének kovetkezménye, amely minden kulturat maga ald gytr. (Ez
utobbival kapcsolatban annyi vildgosan lathatd, hogy egy eljovendd kor
parancsoldan sziikséges fejleménye kell, hogy legyen a gazdasag egész szférdjanak
ismételt tarsadalmi bedgyazdsa, miutdn a gazdasdg az ujkorban kiszabadult
tarsadalmi kotelékeibdl és a maga képére formalta az egész emberi életet.) A filozofia
tekintélye alacsony, a filozofusok meghatarozott korei — akik jobbara alkalmazottak —

%% szent Agoston: A Janos evangélium magyarazata, 9. 6. |. két. Jel Kiadd, Budapest, 2008. 138.
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elvétik tarsadalmi szerepiiket, s nem allnak a hamis kultara, a helytelen emberi élet
elleni tiltakozas élére.

Ismételten felvetddik a kérdés, vajon a filozdéfus — roviden szoélva — a malt,
avagy a jové embere? Ugy tlinik fol, a dilemma nem realis. Ha a filozéfus csupéan a
mult konstataldja, Osszegzdje, lenne, latlelete akkor is tevdlegesen hozzajarulna a
jelen tendencidinak tudatositdsdhoz, a valosag alakitdsdhoz, életiink formalasahoz.
Egy adott szemlélet hangoztatdsaval, eszmék, szokdsok, magatartdsok
szentesitésével vagy biralataval, tovabba mulasztdsaival pedig a filozofus — a
befolyasolhatatlan folyamatok ellenére is — elkeriilhetetleniil a jovendd alakitojava
valik. A filozofus felel3ssége tehat minden esetben megallapithato.

Uj reneszinsz felé

Az elmondottak alapjan feltételezek és latni vélek torténelmiinkben egy tjabb
periodust, amelyet véleményem szerint meglehetdsen redlisnak lehet tartani. Ez a
jovendd korszak nem is lehet mas, mint a kozmocentrikus, teocentrikus és
antropocentrikus szemlélet bizonyos szintézise, ha nem is statikus és beall6 mdédon,
ami ellentmondana a torténelem természetének, hanem inkabb az emlitett elveket
komolyan megbecsiil6 és hullamzé modon egyesito tendenciaként. Egy ilyen korszak
az egészség Uj szakaszanak €s a kultura integraciojanak lehet6ségét rejti magaban.

A reneszansz, ahogyan a XV-XVI szdzadbol, a kozépkor és az tjkor kozti
szakaszként ismerjiik, egyidében tartotta fenn az antikvitds, a kozépkor és a
modernitas szeretetét. Ebben rejlik sajatossaga, kiilonlegessége, ezért csodaljuk azdta
is egyontetiien.

A modern kor befejeztével a torténelem erdi é€s energidi bizonyosan Uj
korszakot formdlnak, amely két lehet&séget rejt magaban. Ezek egyike a fentemlitett
elvek valamelyikének korabbi dominanciajahoz valo visszatérés. A masik és
valoszinlibb lehetdség a targyalt elvek és vilagszemléletek szintézise, hiszen
mindhdrom elv immar objektivalodott és realizalddott, s eszerint bizonyos értelemben
valdsigos tényezo a jelen torténelemben.

Mindazondltal eme 1j szintézis megvaldsuldsa sokkalta nehezebbnek
igérkezik, mint az els6 esetben. Az els§ reneszansznak még csak a “pogany” és a
keresztény szellem kozti skizman kellett feliilkerekednie. A jovendd szintézis el6tt
szdmos kordbbi skizma, megtagadads és tamadas felolddsinak feladata tornyosul. Az
emlitett ellentéten til az Uj kornak megfelel6 viszonyt kell kialakitania antikvitas,
kereszténység és modernség kozott, s j modon kell feloldania a modernitas és az
antikvitds, valamint a modernitds és a kereszténység kozti fesziiltséget. Eme 1j
korszaknak tovabba el kell hagynia a harom elv korabbi torténeti megvaldsulasainak
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nyers formdit, mialatt e harom vilagszemlélet alapvetd értékeit meg kell Griznie és
tovabb kell vinnie.

A torténelemnek ez a vazolt menete és irdnya meglehetdsen logikusnak és
lehetségesnek latszik, de a megvaldsulds konkrét utjat mint sajat leglényegesebb
tartalmat természetesen csakis maga a jovo, s ennek elkovetkezd néhany évszazada
fogja megmutatni.

A filozdfia és az emberiség jovdje

A filozoéfia legnagyobb témai valtozatlanul el6ttiink allnak, s mig ember €l a
Foldon, gondolkodadsunk legfontosabb targyaul kindlkoznak: a feltétlen létének, a
vildg természetének és az ember rendeltetésének megértése. Az innen lesziirt elveknek
alapjan a filozoéfiatol ttmutatdst varhatunk a gyakorlati és az alkalmazott filozofia
minden egyes felmertil6 kérdésében.

Az emberi szellemhez és gondolkodashoz pedig az is méltd, hogy végiil — a
teljes vilagegyetem atalakuldsarol s a végs6 dolgokrdl, az eszkatologidrdl nem is
beszélve - felvessiik a majdani legsulyosabb kérdések egyikét: egy még
érzékelhetetleniil, mégis elgondolhatoan tavoli jovoben, midén a Nap bizonyosan
kihtiny, s a ,természet”, amely az embert éltette, amelyet csodaltunk — s amely a
kozmocentrikus szemlélet, valamint az istenérvek jérészének alapjaként a
theocentrikus szemlélet targyaul is szolgalt -, torténete végéhez ér, tehat vildgunk
mai létmddjanak vége szakad, akkor az ember, ha fizikai 1étét értelmével addigra
biztositani tudja, a végsd kérdéseket illetéen radikdlisan 0j latdasmoddot kell, hogy
kialakitson maganak akkor is, ha alapelveit meg0rizheti. Addig is, ahogyan az
Apokalipszisben olvassuk: ,,Aki igaz, jarjon tovabbra is az igazsag atjan.” (Jel 22,11)
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IDOS KORI BOLCSESSEG-KEPEK A MAGYAR FESTESZETBEN

Kissné Dr. Budai Rita

foiskolai docens, Tomori Pal Foiskola

Az eurdpai festészetben jol ismertek azok az idds kori miivész-onarcképek,
melyeken a fest6 szamot vetett életének gyiimolcseivel és veszteségeivel. A
magyar festészetet vizsgalva a tanulmany a 20. szdzad eleji példakra fokuszal,
amikor még erésen érz6dott a szimbolista latasmod hatasa is. Oregemberként
maganyosan, de az alkotiasba kapaszkodva jeleniti meg magat Hollésy Simon,
magaba fordulé toprengdként Mednyanszky Laszlo, deriis bolcsként Nagy
Sandor, mindentudod profétaként Csontvary Kosztka Tivadar, roskatag, elgyengiilt
aggastyanként Rippl-Ronai Jozsef. Az egyéni kiilonbségek részben feloldédnak a

torténeti el6kép-tipusok és az altalanos emberi 1ét-tapasztalat hatasara.

Az europai festészet torténetébdl nem nehéz olyan példakat idézni, ahol a
festd idGs kordban, élettapasztalat és olykor bizonyos mérték(i megkeseredettség
birtokdban néz szembe azzal, hogy hova jutott élete végére, és ezt az onarckép mifaji
keretein beliil meg is 6rokiti. E képek sajatossagai altalaban a nyers, szépités nélkiili,
néha egyenesen eltorzitott 6ndbrdzolas, valamint az Osszefoglald jelleg, tehat nem
pillanatnyi lelkidllapotot mutat meg, hanem &ltaldnos életérzést. Legismertebb példai
talan Rembrandt kései onarcképei (az egyik utolsé az Onarckép Zeuxiszként 1663-
bol), azonban a kordbbi miivészettorténeti korszakokban is sejthetiink ilyen
arcképeket, példdul Jan van Eyck vOros turbanos férfialakjaban (1433), ami a
feltételezések szerint a festd onarcképe. A 19. szdzadbdl, a romantika korabol Goyat
emlithetnénk (fekete-korszakénak ©&nabrazolasai, pl. Onarckép Arrieta doktorral,
1820), és szazad utolsé harmadabdl is tobb érdekes, a hagyomanyostol némileg eltérd
ilyen 6nébrazolas maradt, pl. Bocklin: Onarckép hegediilé haldllal c. képe (1872),
ahol a mivész a hata mogott allé csontvdz-alak megjelenitése révén a kozelgd

haldlhoz valo viszonyat, az elmulas tudatanak alkotasra inspiralo erejét mutatja meg.

A szimbolizmus koraban, a 19. és 20. szazad fordulojan a mlivészek kiilondsen

is szivesen néztek onmagukba és vizsgaltdk sajat mivészi hivatdsukat, sorsukat,
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életiik gytimolcseit és veszteségeit. Mivel a szimbolizmus az egyik legf6bb értéknek a
szubjektivitast tartotta, és a kiils6, érzékelhetd realitdsnal tobbre értékelte a bels
lelki-szellemi vilag torténéseit, igy természetes, hogy ez gyakori onvizsgalatara
sarkallta a mtvészeket. Vannak olyan festdk is, akik nem értek meg id6s kort, mégis
errél a kései kidbrandultsagrél és maganyrdl vallanak egyes onarcképeik. Ilyen
példaul Gauguin és Van Gogh: bar egyikiik sem érte meg az Stvenotodik életévét,
tobb olyan onarcképiik is van, amelyeken ezt a szdmvetést, nyers szembenézést
orokiti meg. Gauguin ,,Nyomorultak” c. képe (1888), melyet negyven esztenddsen
festett és Van Goghnak dedikalt, valamint az Onarckép a Golgota el6tt (1896), illetve
Van Gogh szdmtalan onarcképe koziil néhdny (pl. a viszonzasképpen Gauguinnek

ajanlott 1888-as onarcképe) ilyen sors-Osszefoglald bolcsesség-képek.

A miuivészek olykor bizonyos szerepekbe helyezkedtek bele, mas alakok mogé
rejtdztek. Gyakran tesz igy James Ensor, aki a bohockodo jelmezesdit jatszik, mégis
komoly a vallomdsa arrol, hogy mi a szerepe a mivésznek a tdrsadalomban
(Onarckép maszkokkal, 1899). Edward Munch drdmai onarcképei belsd vivodasardl
arulkodnak (Onarckép a pokolban, 1903). Van Gogh példaul sajat magét, betegségét,
maganyat, félelmét és haldlvarasat mutatja meg a Szomorkodd Oregember (1890)
vagy a Pieta (1890) cimti, Delacroix utan festett képén, noha egyik sem tartozik az

onarckép miifajahoz. Haldlanak évében festette mindkét miivet.

A szazadforduld magyar festészetét vizsgalva feltind, hogy itt is szép
szammal taldlunk ilyen mitveket, és ezek Osszegyljtése és egybevetése tobb
tanulsaggal is szolgalhat. Els6sorban a magyar festészet és az eurdpai szimbolizmus

kozotti kapcesolat szalait segit felfedezni, felgongydliteni.

Hollésy Simon: Onarckép, 1916

Hollésy Simon (1857-1918) személye a magyar muiivészettorténetben
egyértelmiien a Nagybanyai Mitivészteleppel fonddott Gssze. O volt az, aki a
Miinchenben tanuld fiatal magyar festOket tanitotta, biztatta és lelkesitette, s aki
1896-ban csoportba tomoriilve visszahozta 6ket Magyarorszagra. Nagyon komolyan
vette a mulvészi hivatds szentségét, és bar alig mult negyven éves, tanitvanyai
,Oregnek” nevezték, nyilvan vezetSi, profétai, karizmatikus személyisége miatt.

Festészetét egyértelmiien a naturalizmus kategdridjdba soroljdk, azonban fontos
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tudni, hogy ez inkdbb egyfajta ,szubjektiv naturalizmus”! volt, amiben az érzések,

intim hangulatok dbrdzoldsanak is fontos szerep jutott.

Egyértelmiien hatassal volt ra batyja, Hollosy Jozsef vilagnézete, aki az egyik
els6 volt Magyarorszagon, aki a buddhizmust népszerisitette, tobb konyvet is
publikalt ilyen témdban. Ezeket Simon is olvasta és er6t meritett beldliikk a

megprobaltatasok elviseléséhez.

Bar sikeres, harminc évesen mar hirnevet szerzett festé lett Miinchenben,
népes maganiskolat vezetett és nagy rajongoi kore volt, a késébbiekben tobb olyan
megprobaltatds, kudarc és valsagos, tépelddésekkel terhes korszak vart ra, amelyek
nyomot hagytak személyiségén. A nagybdanyai elsé lelkesedés utan hamar kititkoztek
a nehézségek és a konfliktusok. Mivel 6 a plein-air festészetben nem volt igazan
jaratos, muvészi vezetd szerepe megingott. 1899-t0l feler6sodott a nagybanyai
muvészek kozotti bels6 konfliktus, ami 1901-ben dramai szakitashoz vezetett.
Hollésy Simon nem tért vissza tobbé Nagybanyara, és a barataival, festOtarsaival

valo szakitds 6rokos meghasonlottsagot, depressziot okozott az életében.

A lemondas, borulatas, cstiggedés, melankolikus hangulat mar a Kiss Jozsef-
téle illusztracidiban is érezhetdek, kiilondsen annak fényében, hogy az illusztraldsra
szant verseket maguk a muvészek valasztottak ki. A ,Mogottem semmi, elGttem
semmi” ciml kép, melynek féalakjdban mar a kortarsak is a fest§ onarcképét vélték
felismerni, az Itt jarok tujra cim Kiss Jozsef-vershez késziilt. A tobbi altala
kivalasztott vers is alapvetéen pesszimista hangvételli. Megjelenik ezekben az a
schopenhaueri gondolat, hogy az akaratr6l, a vagyrdl valé lemondas hozhat
teloldédast, és ez az ugynevezett buddhista nirvanizmus nyilvan Hollosy
gondolatvilagatol sem allt tavol. Az illusztraciorol Réti Istvan a kovetkezdket irja: ,,az
illusztracio oregembere megdobbentd atélése egy tires, sivar életalkonynak. [...] Csak

magamagat érezheti igy at valaki, a maga megsejtett, elére atélt sorsat.”>

Egy 1902-es levélrészlet megvildgitja, hogy mit is gondolt maga a festd ezekrdl
a megprobaltatasokrol: ,Nehéz a miivészet titja. Id6 és ember kell hozza. Az igazi

miivész nem torédhetik a megprobaltatasokkal; minél tobb kesertiséggel kell

1 Leibl kapcsan emliti ezt a kategdriat Felvinczy Takats Zoltan: Hollésy Simonrdl c. irdsaban. In: Orszagos
Magyar Szépmiivészeti Mtzeum Evkonyve, 1., 1918. 160 skk
2 Réti Istvan: A nagybanyai mivésztelep, Bp: Kulturtrade, 1994. 75. o.
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bajlodnia, anndl magasabbra szokken az értéke annak a célnak, amit a szem nem

lathat: a 1élek is csak érezhet.”3

Ennek az életérzésnek kései, 6sszefoglald megnyilvanuldsa a z 1916-ban festett
onarcképe (olaj, vaszon, 113x98 cm, magéantulajdon). A fest6 sziirke festékopenyben
all egy szobabelsGben (miteremben?), alakjat éles fény vilagitja meg balrdl, a dramai
tény-arnyék kontraszt az arcon a legfeltin6bb. Tekintete elgondolkod6, mintha
visszanézne mindarra, amit eddig életében meggélt, és szamot vetne a fajdalom, a
magany érzéseivel, de a szoba hatsd része meleg narancssarga, és az az érzésiink,
hogy a fest6 a kovetkez6 pillanatban a napsiitotte iranyba forditja vissza a fejét, hogy
folytassa munkajat. Egyértelmlien a rembrandti oOnarcképek hagyomanyaba
illeszkedik (pl. Kenwoodi o©narcképe, 1665-69, London, Kenwood House),
hangsulyozza festdi hivatasat €s az azért vallalt bels6 gyotrelmeket, melynek nyomai

az arcon kirajzolodnak.

Mednyanszky Laszl6 6regember-képei

Mednyanszky (1852-1919) a szdzadforduldé magyar festészetének egyik
legdsszetettebb alakja. Flete soran szamos utazast tett és rengeteg szdzadvégi
szellemi és miivészeti iranyzat volt ra hatassal. Ifju kordban Nietzche rajongoja volt,
egész életét jellemezte a tolsztoji mentalitas (Mednyanyszky, akarcsak Tolsztoj,
nemesi csalddban sziiletett, életmddja ezt mégsem tiikrozte, maganyos, nélkiil6z6
vandor-€letet élt), és Parizsban 1889-ben megismerkedett az India-kutatd Chevrillon
tanaival és a buddhizmussal. A t(in6dés, az elmélkedés és a 1ét érzékfolotti aspektusa
iranti vonzodas ezenttl a magasabb létformdkra valo felkésziiléssé alakult at.*
Realista elemekbdl épiild miivészete az 1880-as évektdl kezdve megvaltozik, ,,ember
és természet viszonya, abrdzoldsainak életkép jellege szimbolista felhangokkal
telitddik”>, alakjai egy-egy emberi szitudcié szimbolumava valnak. Naplojegyzetei
alapjan egyértelmi, hogy latdsmddja teljesen a francia szimbolizmushoz kotddik.
Mivészete és szellemi erdfeszitései céljat igy fogalmazza meg: ,Hidat kell épiteni a

véges és a vegtelen kozott. Ehhez minden nem muland6 érzés képezi az anyagot.”®

3 Soltész Zoltanné: Hollésy Simon leveleibél. Mivészettorténeti tanulmdanyok. Bp: Képzémi(ivészeti Alap,
1954 (A Magyar M(ivészettorténeti Munkakozosség évkonyve, 1953), 628.0.

4 Kallai Ern6: Mednydnszky mlvészete. Bp: Singer és Wolfner, 1943. 29.0.

5 Sarkantyu Mihdly: Mednyanszky Laszl6. Bp: Képzé&mlivészeti Alap, 1981, 14.0.

6 Napldrészlet, 1916. januar 20. Mednyanszky Laszlo napldja. Szemelvények. Szerk: Brestyanszky llona.

Bp: Képzémdivészeti Alap, 1960. 120.0.
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Mednyanszky nem festett magardl sok Onarcképet, és ezek kis méretiiek,
k6zombosek, semmitmondoak. Gyakran festett viszont id0s férfiképmasokat, melyek
nyilvanvaldan sajat életérzését fejezik ki. Ilyen példaul a Velencei kalmar cimii
Shakespeare darab szerepldjét, Shylockot abrazold kép (1900, o.v., 128x82 cm, MNG),
a Férfiképmds (Oregember) (1896-97, o.v., 80x60, Bp. mgt) vagy a Szakallas
térfiképmas (1900-1905 k., o.v. 74x58,5 cm, MNG). Ezekben tagadhatatlanul van
valami Onarcképi jelleg, és kozos jellemzdjiik még a tagra nyitott szem, amely mintha

a lathaton tal valami lathatatlan dolgot is szemlélnének.

Hasonloan rejtett Onarcképet sejthetiink a Toprengd-képekben: tobb
valtozatban készitett ilyen kompozicidt, néha Mereng6 a cime (30x25 cm, olaj, papir).
Magdba roskadd, padon {l6 idds férfialak, szinte iires térben, elszigetelve,
tarstalanul, szegényes ruhdzatban, mint akinek a vildagon semmi tulajdona, semmi
kotottsége nincs. Kalapja eltakarja az arcat (Mednyanszkyrdl tobb ilyen fotd késziilt),
azt tehat nem latjuk, de a testtartasbdl arra kovetkeztethetiink, hogy teljességgel csak
befelé figyel, a kiilvilaggal nincs semmi kapcsolata. Mednyanszky gyakran ismételte
napldiban, hogy célja, hogy minél kevesebb mozgassal minél tobb belsé fesziiltséget,
lelki aktivitast jelenitsen meg. Mintha a fest6 egyik kedvenc buddhista jelmondatat
jelenitené meg: helyezziink mindent a belsénkbe. A kiils6 passzivitds a bels6
tevékenységgel képez ellentétet, s mintha a festd ezzel a képpel az almok, a képzelet,
a hangulat, a gondolat, a spiritualitds vildgat hangsulyozna a kiilsségekkel

szemben.

Nagyon kés6i, szintén &narcképi jellegti miive az Oregember, ahol majdnem
karikattura-szertien jelenit meg az 6véhez hasonld idds, szakallas figurat, és mintha
sajat halalanak vizidjat vetitené elére az Oregember haldla cimii képpel (1890-1900,

0.v. 57,2x87,8 cm, Pozsony, Nemzeti Galéria).

Nagy Sandor 6narcképei

A Godollsi Mtvésztelep egyik kiemelkedd jelentdségli miivésze volt Nagy
Sandor (1869-1950), a tobb miifajban alkoté miivész és csalddjaval, mlvésztarsaival
egylitt reform-életmdodot megvaldsito telepalapitd. Miivészi eszméi kiforrasaban
nagy szerepet jatszottak Parizsban eltoltott évei (1892-1900), ahol a szimbolista
irdnyzatok hatdsa ala keriilt. Itt Mednyéanszky Laszld révén ismerkedett meg a
buddhizmussal és a rozsakeresztesekkel, utobbiak a miivészi hivatast szinte profétai,
kiralyi kivalasztottsagként kezelték. Nyilvan ismerte a Nabik mtivészetét, életmodjat

is. Er6sen hatottak ra Tolsztoj és Schmitt Jené Henrik tanai is, példdul amit a
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muiivészetnek az Onismeretben, az Onfejlesztésben betoltott szerepérdl vallottak: ,,a
miivészet megsejteti az emberrel a sajat isteni végtelenségét.”” Nagy Sandor tobb
izben is megfogalmazta sajat hitvalldsat.® A profétai ontudat az egész godolléi
csoportra jellemz6 volt, errdl tantiskodik az is, hogy a mivésztelepet tOrténetét
feldolgozéd monografidban® kiilon fejezet targyalja a profétaképeket. Maga Nagy
Sandor élete soran tobb olyan Onarcképet vagy kettds- és csoportportrét is festett,
ahol megnyilvanul sajat elhivatottsag-tudata és a miivészeti tevékenység szakralis-

emelkedett jellege.

A nemrégiben restauralt énarcképen (1907-1910, fatabla, tempera, 42,2x55,6
cm, GOdolld, Varosi Muzeum), melyet alig 40 évesen festett, a festo pillantdsa szinte
oregesen komoly, mindentud¢ tekintet. Sajat, Medgyaszay Istvan 4ltal tervezett
miiteremhdzanak lépcséhazaban all, a kor alaka ablakon keresztiil a godolldi tajra
lathatunk ki. A technika szdndékosan archaikus: fatdbldra festette temperaval a
képet, akarcsak a kora-reneszansz festék. A szimbolikus targyak (pl. a facsemete) és

az ablak-motivum a hattérben szintén a reneszanszra utal.

Nagy Sandor kései onarcképén (1919, akvarell, 250x200 mm, MNG) derd,
kiegyensulyozottsag, szuggesztiv tekintet, lelki-szellemi gazdagsag, Osszefogottsag
tigyelhet6 meg. Kiilonos eleme a képnek az archaikus szabasu sapka, ami mintha
valami papi vagy szerzetesi viseletet idéz. Ez az utalas akar az ifjukoraban, Parizsban
megismert iranyzatok profétai ruhaviseletére is utalhat, pl. Sérusier Ransonrdl festett
képére (1890), vagy Alexandre Séon Péladan-portréjara (1891). Maurice Denis, a
Nabik (Profétdk) vezetd festGjének tobb Onarcképén figyelhetiink meg Nagy
Sandoréhoz hasonld dertit, erét, kiteljesedettséget (Onarckép az Eldljarésag elétt,
1916, Saint-Germain-en-Laye, Maurice Denis Muzeum). A tiszta tekintet, az ifjui
heviilet bizonyitja, mennyire hitelesen élte meg Nagy Sandor a mivészet

léleknemesitd, lelki beteljesedést hozo mivészetét.

Csontvary Kosztka Tivadar utols6 korszakanak arcképei

Ebbdl a vélogatdsbol természetesen nem maradhat ki Csontvary (1853-1919),
hiszen az 6 kivalasztottsag-tudata volt taldn a legerGsebb az Osszes szazadfordulo-

koriili magyar festd koziil. Kozismert tény, amit 6 maga mesélt el onéletrajzaban,

7 Schmitt Jend Henrik: M(ivészet, etikai élet, szerelem. Bp: Migray, 1917, 52.0.

8 Levelek a képirasrdl. in.: Huszadik Szazad 1903. 4. sz. 326-344.0., M(vészi hitvallasok. in.: M(vészet
1903. 266-274.0., Az élet m(ivészetérdl. Bp: Politzer, 1911 (Modern Kényvtar 40.)

9 Gellér Katalin-Keseri Katalin: A godollGi m(ivésztelep. Bp: Corvina, 1987. Programmlivek, profétaképek
c. fejezet
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hogy Csontvary egy 1880-ban elhangzott mennyei sz6zat hatdsara lépett a festdi
palyara az 1890-es évek elején, és ugy érezte, hogy harom f6 mtivének (Taormina,
Tatra, Baalbek) megalkotasaval (1906-ra) sikertilt hivatasat beteljesiteni. Mint irja: , A
harom vilagraszol6 motivum lett a XX. szazad embermiivelddés korszakara
fenntartva, egyben pedig a vildgfejlesztd nagymester igazoldsara odaallitva.”!°
Minden, amit ezutan festett, csupan rdadas volt a szemében. Mint monografusa,
Németh Lajos megjegyzi, stilusa is megvaltozott ekkor: a Baalbek megfestése utani
idészakban 1j iranyba fordult a miivészete: a szimbolum, a mitoszteremtés

iranyaba.!!

Csontvary élete soran nem sok Onarcképet festett. Legismertebb az 1896 és
1902 kozott festett Onarckép (0.v., 67x39,5 cm, Magyar Nemzeti Galéria), amit maga
a festd nem tartott fontos képnek, hiszen a gacsi patika padlasara szamtizte. A
tekintet elhivatottsagot, Ontorvénytséget, elszantsdgot sugaroz, és a negyven feletti
muvész tuddsat, bolcsességét is hangsulyozza. 1903 koriil (mas datalds szerint az
1890-es években) mar szimbolikusan, egy idds, hossza szakallid prédikalo
szerzetesalakon keresztiil fejezi ki profetikus haragjat és a romlott vilag
ostorozasanak fanatikus szandékat (Prédikalo szerzetes, a kép csak fekete-fehér
reprodukciérdl ismert), és hasonld rejtett dnarckép a Fohaszkodé Udvézité (1903

kortil, 0.v., 100x82 cm, Pécs, Csontvary Muzeum).

A ,rdadas”-képek kozott van a két cédrus-kép is, melyeket 1907-ben festett.
[rasaiban szamtalan utalst tett arra, hogy mtivészetét az elhivataskor a kezében
taldlt magocskahoz hasonldnak latja, ami hatalmas életfava nétt. A Zarandoklas a
cédrusokhoz Libanonban (o0.v., 198x192 cm, Magyar Nemzeti Galéria) bal oldali agan
il egy sas, mint a bolcsesség, a tudas, a lélek szimboluma. A Maganyos cédrus (o.v.,
194x248 cm, Pécs, Csontvary Muzeum) a maganyos nagysag érzetét sugallja. Ezekkel
szinte egy idOben, 1908-ban festette meg a Marokkdi tanitd cim( képét (o.v., 75x65
cm, Pécs, Csontvary Muzeum), ami nagyon érdekes mdédon egyesiti a reneszansz
portré-hagyomanyt (félprofil, tajhattér, mint példaul Raffaello Férfiképmasan, ami a
Szépmiivészeti Mlizeumban van, Csontvary ezt lathatta is, és tudjuk, hogy Raffaello
festészetének tulszarnyalasa alapveté motivum volt a festészetében) a francia
szimbolizmusban, fOképp a Nabi-csoportban jellemzd proféta-jelmezes képeivel,
példaul a mar emlitett Ranson-portréval, amit Sérusier festett rola 1890-ben.
Csontvary a képét ,Egy marokkoi ember” cimmel allitotta ki a megfestés évében a

budapesti kiallitdsan. Amint Romvary Ferenc is meger0siti: mig a 90-es évek

10 Csontvary-emlékkonyv. (Val.: Gerléczy Gedeon, szerk.: Németh Lajos). Bp: Corvina, 1984. 3. kiad. 92.0.
11 Németh Lajos: Csontvary. Bp: Corvina,1970. 2. kiad., 183.0.
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Onarcképén a jovbe nézés, az elhivatas tudatos vallaldsa latszik, addig a Marokkoi
taniton a tekintet multba nézd, és a vallalt feladat beteljesitésének elégedettsége
érezhetd. Attributumai: a vandorbot és a konyv a tudast, a tanitast jelképezik.!? Az
oregember mindentudd arccal, mint bolcs, mint J8si titkok tuddja, multat és jelent
tiirkész6 tanitdmester jelenik meg, és a szakirodalom egyontetien Csontvary szerep-

Onabrazolasanak tekinti.

Rippl-Ronai Jozsef kései dnarcképei

Rippl-Ronai (1861-1927) kedvelte az Onarcképeket. Miincheni tanulmanyai
utan Parizsba ment, és a Munkacsynal eltoltott rovid iddszak utan belevetette magat
a modern francia mtvészetbe. A Nabiknak nem csupan a képeit ismerte, hanem
személyesen is, s6t a csoport meghivott, tisztelt tagjava valt. Gauguinnel és Samuel
Binggel is megismerkedett, utobbi az Art Nouveau Galéria vezetdje volt, és Rippl-
Rénai néla &llitott ki 1897-ben. Ezalkalommal festette az Onarckép barna kalapban
cimii képét (1897, o. karton, 64x88 cm, MNG), ami az elegans, ontudatos mtivészt
mutatja be, Szabadi Judit szerint kissé pdzolva.® A kép fekvd formatuma és stilusa
mar egyértelmiien a Gauguin-korhoz igazodik." Arcan a kiallt szenvedés, magany,
kikozositettség latszik, melyet tudatosan wvallalt, francia tarsaival egytitt, a
muvészetért, amint azt Emlékezéseiben tobbszor emliti.’® Franciaorszagbol 1902-ben
koltozott haza, s alakitotta ki lassanként a Kaposvar melletti Réma Villdban
paradicsominak tind életmodjat. A téli honapokat Budapesten toltotte. Ady Endre,
aki vendége volt itt néhdnyszor, ezt irja rdla 1915-ben: ,Ez az Oreg szép fiu
bizonyosan zseni, nagyon nagy ember s felséges életd. [...] Bar agy tudnék hinni és
produkalni: élni, mint ez a majdnem svihdkosan gyonyort, de mindenesetre
legelSkelSbb ferfin.”1

A tizes években az id6s0dd miivész kései romancot élt at egy fiatal lannyal,
ebbdl az élménybdl sziilettek a Zorka-képek. 1923 utan alkotta meg hires pasztell-

képeit, melyeket a kor nagy magyar miivészeirdl készitett. Ekdzben onmagat is

12 Romvary Ferenc: Csontvary Kosztka Tivadar. Pécs: Alexandra, 1999. 138.0.

13 Szabadi Judit: A festGi személyiség és latdsmdd megnyilatkozasa Rippl-Ronai Is Cézanne modelljeiben.
In: Rippl-Rdnai Jozsef gylijteményes kiallitasa. Kataldgus (szerk.: Bernath Mdria, Nagy lldikd). Bp: Magyar
Nemzeti Galéria, 1998, 135-148.0.

14 Keseri Katalin: M(fajok és m(tipusok Rippl-Rénai mivészetében, In: Rippl-Rénai Jozsef gylijteményes
kiallitasa. Kataldgus (szerk.: Bernath Maria, Nagy Ildikd). Bp: Magyar Nemzeti Galéria, 1998. 119-131.0.

15 Rippl Ronai Jozsef emlékezései (1911). Bp: Szépirodalmi Konyvkiadd, 1957 (szerk.: Farkas Zoltan), 57.0.
16 Ady Endre: Rippl-Rénai haborus kiallitasa. In: Vilag, 1915. IX.. 19. Az élet szobra. Ady Endre
képz6mlivészeti irasai (szerk.: Varga Jozsef) Bp: Corvina, 1977 (M(ivészet és elmélet) 94.0.

55



1d&s kori bolcsesség-képek a magyar festészetben Kissné Dr. Budai Rita

tobbszor megorokitette. A Vordssapkas onarcképen (1924, pasztell, karton, 52,5x43
cm, MNG) ugyanazt a francids miivészsapkat viseli, amelyben tobb foto is késziilt
rola. Lathatolag komoran néz szembe tiikorképével és mustrdlja megoregedett
arcvonasait. Van valami dacos a pillantasaban, mintha a mulandosaggal szembe

szegezné a képen megmarado halhatatlansagot.

Utolso onarcképén, melyet 1927-ben rajzolt (pasztell, karton, 49x40 cm, MNG)
mar roskatag, elgyengiilt oregemberként jelenik meg, tekintete elbizonytalanodik,
arcvonasai elmosodnak, a szinek kivilagosodnak, a pasztell-foltok befejezetlenséget
sugallnak. Megrenditd dokumentuma ez az életbdl tdvozoé mivész erejének

elveszitésével valo szembenézésnek és az elmulasba vald beletorodésnek.

Osszefoglalas

Amint latjuk, szdmos id6skori 6ndbrazolast talalhatunk a magyar festészetben,
és a jelen felsorolas koradntsem teljes. TObbféle érzést kozvetitenek ezek a képek:
megelégedettséget, kiteljesedettséget, bolcsességet, de az elmulassal szembeni dacot,
a test gyengiilésével, hanyatldsdval vald szembenézést is, vagy akdr annak
karikaturisztikus kigunyoldsat. Amellett, hogy személyes onvallomasok, egyben

nézot is bolcsességre intik ezek a képek, felkészitenek az oregségre, az elmuldsra.
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ANALYSIS OF INTERESTING ASPECTS OF SLOVAKIA’S
ACCESSION TO THE EURO AREA

Jan Vravec

University of Presov in Presov, Faculty of management

In the time of globalization and the rapid development of world financial system,
European common currency - euro — is very important preconditions for the
successful development of the Slovak economy. Slovakia as a member of the euro
area is linked economically, financially and politically with other members of the
EMU. Slovakia signed an accession treaty with the EU April 16, 2003 and at the
same time committed to adopt the new euro currency. The Strategy for Adopting
the Euro was approved in July 2003 and it was the first step towards a new
currency. Analysis of the interesting aspects of accession to the euro area is very

important for future development of the national economy.

Introduction

Every states of EU have committed to joining the euro, except for the Great
Britain and Denmark. Complication process of euro adoption depends upon member
states meeting specific criteria designed to ensure that their economies are ready to
join the euro area. The ECB and the European Commission must analyze the level
of convergence of member states outside the euro area in convergence reports. These
are published every 2 years or upon the request of a member state that believes it is

ready to join the euro area.

The euro area countries then examine these reports and make a
recommendation to the Council on decisions relating to euro adoption. Taking into
account this recommendation, the full Council of all EU member states adopts a
formal decision on the adoption of the euro by any member state fulfilling the
convergence criteria. The Council then consults the ECB and adopts the decision on
the exchange rate at which the national currency is replaced by the euro. The

exchange rate becomes irrevocably fixed. In June 2014 the European Commission and
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the ECB issued convergence reports that assessed the progress made by 8 non-euro
area member states — Bulgaria, the Czech Republic, Croatia, Hungary, Lithuania,

Poland, Romania and Sweden - in fulfilling the convergence criteria.

Control of European Commission and ECB must be successful also in other
economic policy areas. These include fiscal policy that concerns government budgets,
tax policies that determine how income is raised and structural policies that
determine pension systems, labour-market and capital-market regulations. It is very
interesting, that EMU brings more than economic integration and the euro area even
more so. As a consequence, economic policy-making becomes a matter of common
concern to all states of EMU. In order to join the euro area, each EU country must

meet the following five convergence criteria (Maastricht criteria):[7]

»  Price stability:the rate of inflation may not exceed by more than 1.5% the
average rates of inflation of the three member states with the lowest
inflation.

> Interest rates:long-term interest rates may not vary by more than 2% in
relation to the average interest rates of the 3 member states with the
lowest interest rates.

>  Deficitsmnational budget deficits must be below 3% of GDP.

Public debt:this may not exceed 60% of GDP.

»>  Exchange rate stability:exchange rates must have remained within the

authorised margin of fluctuation for the previous two years.

Economic policy-making in member states is coordinated in the Council. The
Stability and Growth Pact (SGP), laid down in the Treaty, is a central element of this
coordination. Adopted by the Council in 1997 and later revised in 2005, the SGP
helps enforce fiscal discipline within EMU and ensure sound and sustainable public
finances. The SGP requires government deficits and debt to be less than 3% and 60%
of GDP, respectively. Exceeding these limits can result in an excessive deficit
procedure requiring the every member state to take corrective action. The euro-area
countries can also be subject to financial penalties as a last resort. This constitutes the
“corrective arm” of the SGP. There are circumstances where excessive deficits are
considered exceptional and temporary, such as when they result from a severe
economic downturn or are due to the major impact of an unusual event outside

government's control. The SGP also has a 'preventive arm' which aims to avoid
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excessive deficit procedures and achieve fiscal consolidation through medium-term
budgetary objectives. These are set by each Member State according to its particular
economic situation and prospects, but cannot exceed 1% of GDP for euro-area
Member States and those which participate in the exchange rate mechanism (ERM
IT), with a 0.5% of GDP budgetary correction towards the objective to be made each
year. The preventive arm has no sanctions for those Member States which fail to meet
their objectives, but rather counts on peer pressure to encourage governments to

stick to the path towards sustainable budgets. [5]

Economic Development of the Euro Area

The ECB is responsible for monetary policy in the euro area. Its decisions and
the challenges are mandatory for all the euro area countries, including Slovakia. The
tinancial crisis, which had an impact on the euro area, is fully revealed in 2008. The
global financial crisis is the crisis of the entire financial system, which was based on
debt. The unique project of the single currency after a few years is exposed to
a severe test. All the member countries of the euro area are subjected to the test.
While the euro area has tried through the ECB to fulfil its core mission of ensuring
prices stability during the ten years of functioning of euro, in some countries signs
and later serious problems with public finances and the overall financial situation
began to gradually emerge. In this respect, Greece became the first problem country
of the euro area. Today it can be stated that the euro area, not only Greece, should
have paid more attention to the debt problem from the beginning. Even though the
situation in the country is regularly monitored and evaluated by official EU
authorities, the significant debt and financial problems of Greece have not been
resolved satisfactorily. The truth is that even with hindsight, despite the partial
success achieved in reducing the deficit, Greece has failed to recover from more
fundamental issues, to move forward, or to manage adverse development such that
the improved financial conditions of the country and the ability of country to repay
its obligations can be seen appreciably. In other words, even aid in the form of
massive loans to the country, which is in a difficult financial crisis, did not

significantly help.

Debt problems, or funding problems, which required assistance in the form of
financial injections, have also cropped up in Ireland and Portugal. According to
analysts, another country that may potentially experience difficulties is Spain, and

Italy has also recently been mentioned. In some countries it is necessary to

59



Analysis of Interesting Aspect of Slovakia’s Accession to Euro Area Jan Vravec

distinguish the kind of problems because they are qualitatively different. Problems
may relate to the banking sector, the possibility of starting up economic growth, the
relationship between the state and the banks and the like. Slovak banking sector is

healthy and does not show currently negative features.

Given the significant problems in the field of debts of some euro area member
states, dominated by Greece, it should be pointed out that this unfavourable situation
could also occur due to insufficient control mechanisms. The main problems start
as well as the long — ignored complicated situation in the country associated with not
addressing the deteriorating financial situation and financial position of the country
is the main cause of graded negative development which resulted in the subsequent
difficult financial situation. Since 2007, loans to the real economy have decreased by

3% while NPLs increased by almost 150%, i.e., 308 billion euro’s in absolute terms. [4]
Analysis of aspects of Slovakia's Accession to the Euro Area

Each candidate country, which planned to replace the national currency to the
euro, had fulfilled the four obligatory conditions. These conditions or nominal
convergence criteria (the so — called Maastricht criteria) also applied to Slovakia.
Logical condition was to harmonize relevant legislation of the country with EU rules
applicable in the euro area for the sphere. Slovak Republic harmonizes the relevant
legislation with the Treaty Establishing the European Community and the Statute of
the ECB and met all of the criteria necessary for membership of the monetary union
in advance. Slovakia fulfilled the prescribed conditions [2]:

»  The inflation criterion, when the average inflation for the last 12 months
measured by the Harmonised index of Consumer Prices (HICP) did not
exceed the average of the three EU countries with the best result in terms
of price stability by more than 1.5 percentage points.

»  The criterion regarding public finance, where the government deficit for
last year assessed according to ESA95 did not exceed 3% of GDP and
total public debt did not exceed 60% of GDP.

»  The criterion of exchange rate stability, while for two years prior to the
evaluation period the Slovak crown, which was part of the Exchange

Rate Mechanism (ERM II.), did not deviate from the specified fluctuation

band and did not depreciate unilaterally.
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»  The criterion of stability of long — term interest rates, at which the
average interest rate on long — term government bonds was not higher
than the average of the three EU countries with the best performance by
more than 2%.

Slovakia was positively assessed by the European Commission (EC) in terms
of the existence of a sophisticated communications strategy. Over several years, the
population and business were regularly informed about the progress of preparations
and the overall process of introducing the euro in the country, including information
on the form of Slovak euro coins, as well as the technical aspects of the procedure for
replacement of the Slovak currency with the euro currency. Slovakia fulfilled all four
conditions necessary for entry into the euro area, and according to official data the
average inflation and government deficit were reported at 2.2%, public debt reached

29.4% of GDP and the average long — term interest rate was 4.5%. [2]

Direct benefits of euro adoption for Slovakia will have wider effects on the
national economy. Lower transaction costs, price transparency, higher competition
pressure, and overall higher quality of business environment will create stimuli in
various ways for the realization of long-run benefits of the single currency. New
foreign direct investments (FDI) and an increase of foreign trade, which will be the
main results of these processes, will be reflected in enhanced economic growth and

thus facilitate overall performance of the Slovak economy.

In estimating the impact of single currency on foreign trade it should be noted
that over 85% of the Slovak export is directed to the EU member states. The fact that
export to the EU countries increase every year gives us a potential for reducing trade
balance deficit (given that exports will grow faster than imports), which is caused by
import of strategic raw materials or investment imports. A growth of foreign trade
and export can be expected due to a decrease of total costs of its execution. Two
factors will contribute to making mutual trade cheaper, mainly a decrease of
transaction costs and stabilization of exchange rate. The decrease of transaction costs
involves mainly bank transactions to EU member states and expenses connected with
Exchange of currency. Secondly, elimination of exchange rate risk against euro

makes our entrepreneurs more interesting for foreign business” partners.

Citizens will travel more easily within the euro area. Moreover, the same

currency causes the easier and faster of prices between countries, which will lead to
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higher price transparency. It should improve the quality of the information with

which consumers as well as companies can take the best decisions.

The clients shouldn’t feel the difference between uses of bank services in own
country and EU members. At the entrance to euro area, the Slovak republic will
contract to fill the responsibilities which result from the SEPA project (Single euro
payments agreement area). Consequently, each bank have to pass minimum one card

which will be accepted by every cash dispenser in EU.

Euro adoption changed the composition of drivers of growth dramatically.
Disinflation, enforced by the large output gap and increased unemployment,
contributed to wage moderation and imposed a cap on job-rich domestic demand
growth. Together with sizeable productivity increases, wage moderation allowed
modest real exchange rate depreciation of about 2 per cent in 2010 and 2011, helping
to prevent employment in manufacturing falling more strongly, but not generating
new employment. However, the pace of exchange rate depreciation was considerably
slower than that of the appreciation before the crisis, indicating less capacity for

internal devaluation than present in Estonia.

It is interesting to note that the development of the real exchange rate was
similar before the crisis in Estonia and Slovakia, although in Estonia it was only
driven by differences in unit labour costs and not by changes in the nominal
exchange rate, while it was completely different for Slovenia. This pattern also
corresponds to a different development of unemployment, which fell strongly in
Estonia, stayed high in Slovakia and increased in Slovenia. Domestic demand in turn
showed healthy growth in Estonia, stagnated in Slovakia and appears to nose-dive in

Slovenia.

After Slovakia's accession to the euro area, foreign investors are increasingly
concerned about the inability to combine sound public and private balance sheets
with sustainable economic growth. For Slovakia there is a tension between the fading
external drivers of growth and the large and growing consolidation needs. Export
capacity of Slovakia is dependent on the competitiveness of existing FDI plants with
little or no integration into local supply networks and a weak outlook for job
creation. Competitiveness is driven by wage restraints and productivity increases
and less by the development and exploitation of comparative advantages in
knowledge intensive operations with a high local value added content and a high job
creation capacity. Domestic demand of Slovakia depends on the income growth

generated by the foreign-owned export sector. Adverse external shocks are therefore
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not mitigated, but rather propagated by the positive correlation of private
consumption and residential investment with income growth in the export sector.
Domestic sources of growth are not well-developed. Spending on innovation is low

and the interaction between domestic knowledge producers and the economy is
weak. [6]

Conclusion

After Slovakia’s accession to the euro area, price stability remains the main
monetary policy objective. However, with Slovakia’s real and nominal convergence
still underway, a slightly higher rate of inflation should be expected given the
absence of the exchange-rate channel. From a long-term perspective, responsible
tiscal policy and implementation of structural policies focusing on improvements in
the functioning of the labour market and the markets of goods and services,
particularly their high competitiveness and flexibility and low information

asymmetries, will be essential to ensuring price stability in Slovakia.

In the years to come, the deficit is expected to diminish gradually in line with
the provisions of the Stability and Growth Pact, respecting the constraints given by
the national fiscal rules. The future of the euro and EMU is determined by which of
the solutions eventually exploits. Euro would probably be political a relatively weak
currency. If it enforces the German stance, euro in the long term could become a

stable and strong currency.
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EFFECTIVE USING OF EU FUNDS IN THE ENERGY INDUSTRY IN
SLOVAKIA

Jaroslav Korecko

University of PreSov in Presov, Faculty of Management

One of the keypriorities of the EuropeanUnion is toreduce energy consumption.
The paper deals with theindicatorof energy intensityin theEU, which reflects
theamount of energy neededto produce one unitof output - GDP. In the following
is described and analyzed the energy industry and energy consumption in
Slovakia. The aim of the paper is to analyze using of EU funds and State budget
funds by particular regions within Operational Programme Competitiveness and
Economic Growth as a part of Slovak National Strategic Reference Framework for
the period of 2007-2013. The end of the article deals with opportunities for funding
through IEE programme.

1. Introduction

Over the last decade(2001 - 2011) the EUreducedenergy intensity on average
by16%, while the declinenoticed allmember statesexcept Malta. The most
significantreducing ofenergy intensity observedLithuania(44%) andSlovakia(42%).
Despite a significantdecrease,both countriesstillhavevery high levelsof energy
consumption. In 2011,Slovakia needed349 kgof oil equivalent to create1000 EURGDP,
which is 2.4times morethan the EU average. According to this data, Slovakia is
fourthhighest energy consumer. The highestenergy intensityin 201lwas in
Bulgaria(712 kgoe/1000EUR). The smallestvalue of the indicatornoticed Ireland (82
kgoe/1000EUR) and Denmark(91 kgoe/1000EUR).
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Figure 1: Power Plants in Slovakia
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The cause of the high energy intensity of Slovak economy is especially high
share of industry on GDP. Energy-intensive industries are particularly such as
chemical, metallurgical and paper industry. In context of industrial restructuring and
the introduction of new technologies into production mainly in the automotive and
electronics industries in combination with GDP growth occurred in recent years to
improve the energy intensity of the economy, but energy efficiency of Slovak
industry remains far behind the EU average. Reducing of energy consumption in the
industry requires significant investment in new technology solutions. Vast potential
to reduce energy consumption also exists in the household sector. Much of the
apartment buildings and houses have insufficient thermal protection and
maintenance backlog.
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Table 1: Final energy consumption by sectors in the EU-27

Final Energy
Consumption (Mtoe)

1990 2000 2010
Services 107,8 115,5 152,1
Industry 366,6 329,7 289,6
Transport 281,4 341,4 365,1
Households 273,5 292,2 307,8
Fishing 1,0 1,0 0,9
Agriculture/Forestry 32,7 28,2 25,1
Others 13,5 13,0 11,9
Total FEC 1076,5 1120,9 1151,5

Source: Manual for statistics on energy consumption in households (2013)

The evolution of the EU energy policy priorities increases demand for more
detailed information about energy efficiency, emissions linked to energy
consumption and production, renewable energy, the cost of energy, energy
dependence, and economic competitiveness. This is especially pressing within the
framework of the European Strategqy 2020 — formulated at the 2007 Spring Council —
and of its related instruments such as Directive 2009/28/EC of the European Parliament
and of the Council, of 23rd April 2009, on the promotion of the use of energy from renewable
sources, and amending and subsequently repealing Directives 2001/77/EC and
2003/30/EC, and the new Directive 2012/27/EU of the European Parliament and of the
Council, of 25th October 2012, on energy efficiency. (EC, 2014)

1990 2000 2010

1,2
0,1 13 0,1 2,5

W Services  Mindustry  MTransport  MHouseholds  MFishing M Agriculture/Forestry W Others

Figure 2: Sector percentage of final energy consumption in the EU-27 (%)
Source: Manual for statistics on energy consumption in households (2013)
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Rising prices and the anticipated shortfall in the primary energy sources will
have an unfavourable effect on economic development. Hence, questions concerning
the future energy security of countries are becoming a dominant driving force in
preparing the forecasts of economic and social development of individual countries.
This also concerns the member states of the EU, which use imports to cover their
demand for energy sources. These imports account for more than 60% of the average
consumption. Slovakia is even more dependent on importing primary sources of
energy, covering more than 90% of its energy needs. In financial terms, these imports
correspond to almost 20% of the total imports of Slovakia at the moment. The use of
renewable energy sources(“RES”) can partly contribute to reducing the dependence
on energy imports. In addition, RES can substantially contribute to lowering
greenhouse gas emissions, which will result in limiting the negative effects of energy
on the environment. A greater use of RES represents one of the factors of Slovakia’s
sustainable economic development. The current use of RES only accounts for 1.6% of
the total consumption of primary energy sources. (Operational Programme
Competitiveness and Economic Growth, 2007)

2. National Strategic Reference Framework for the period of 2007-2013

This strategic document has been drawn up pursuant to the new regulations
of the European Union (EU) for the Structural Funds and Cohesion Fund. The
Government of the Slovek Republic approved the document on December 6, 2006
and the European Commission on August 17, 2007.

The cohesion policy of the EU was realized through the concentration of the
fund contributions for three main goals during the programme period of 2007 - 2013:
Convergence, Regional competitiveness and employment, and European territorial
cooperation.

2.1.  Operational Programme Competitiveness and Economic Growth

The draft Operational Programme Competitiveness and Economic Growth for
2007-13 (“OP C&EG”) was prepared by the Ministry of Economy of the Slovak
Republic (“MoE SR*) in compliance with Resolution of the Government of the Slovak
Republic No. 837/2006.
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Table 2: Operational Programme Competitiveness and

Economic Growth —

Priority Axis

Priority Axis 1 — Innovation
and Competitiveness growth

1.1 Innovation and technological transfers

1.2 Promotion of common services for
entrepreneurs

1.3 Support for innovative activities in
enterprises

Priority Axis 2 — Energy

OP Competitiveness Sector

and economic growth

2.1 Increasing energy efficiency both on the
side of generation and consumption and
introducing advanced technologies in the
energy sector

2.2 Establishment and modernization of
public lightening for towns and
municipalities and providing consultancy
in the field of the energy sector

Priority Axis 3 - Tourism

3.1 Fostering of entrepreneurial activities in
the tourism

3.2 Development of information service in
tourism, presentation of regions and
Slovakia

Priority Axis 4 — Technical
Support

4.1 Technical Support

Source: processed according to http://www.nsrr.sk/cerpanie/
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Figure 3: EU funds using by regions if Slovakia
Source: processed according to List of beneficiaries of EU Structural Funds for PP
2007 - 2013, National Strategic Reference Framework
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The most successful region in using of EU funds over the period 2007-2013
was Bratislava region (61%), followed by Nitra region with 53% depleted funds.
Further followed Banska Bystrica region (49%), Trencin region (41%), KoSice region
(40%), PreSov region (38%) and Trnava region (36%). The less successful region by

this indicator was Zilina region with only 34% share on funds drawing.
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Figure 4: State Budget funds by regions if Slovakia
Source: processed according to List of beneficiaries of EU Structural Funds for PP
2007 - 2013, National Strategic Reference Framework

Results in utilization of State budget funds achieved over the period 2007-2013
were same as by EU funds. Following Table shows the number and budget of
submitted, rejected and approved projects in Priority Axis 2 — Energy sector of The
Operational Programme Competitiveness and Economic Growth for 2007-13.

Table 3: Number and budget of projects in Energy sector for 2007-2013
(EU funds + State budget)

Submitted Submitted Rejected  Rejected Approved Approved

projects projects projects projects projects projects
(number) (budgetin€) (number) (budgetin€) (number) (budgetin €)

390 324 141 313,09 192 165 039 526,40 168 154 899 924,66

956 188 501 944,32 635 111 431 781,47 320 76 071 985,22

Source: processed according to http://www.nsrr.sk/cerpanie/
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3. Intelligent Energy Europe (IEE) - funding opportunity

Energy policy is one of the most important strategic policies of the European
Union. European Commission is trying to direct us to the future based on low
emissions and saving energy. The objective of the EC is to reduce volume of
emissions by 20%, to increase the share of renewables by 20% and to improve the
efficiency of energy consumption by 20% by the year 2020. (Climate and energy
strategy EU 20-20-20)

Good opportunity to funding different areas in energy sector is the IEE
programme. Accordint to the EC the main areas covered are energy efficiency, new
and renewable resources and energy in transport as well as integrated initiatives
which combine several of these or address more than one economic sector at the

same time.

Opportunities for funding:

Energy efficiency and the rational use of energy (SAVE)
Funding in this area mainly targets the improvement of energy efficiency and

the rational use of resources in the industry, products and building sectors.

Examples of supported actions:

« providing training on construction techniques allowing for energy savings;

- increasing energy efficiency in outdoor lighting and transferring this
knowledge within the EU.

New and renewable resources (ALTENER)
In this area, funding is provided to increase the share of renewables in the
production of electricity, heat and cooling, and to integrate them in the local energy

systems.

Examples of supported actions:

- tackling non-technological barriers to speed up the introduction of wind
energy onto the EU's energy market;

« developing training schemes for installers of small-scale renewable energy

systems.

Energy in transport (STEER)
This strand covers initiatives targeting energy savings and energy efficiency in
the transport sector, including stimulation of demand for alternative fuels and clean

and energy-efficient vehicles.
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Examples of supported actions:
* promoting cycling for everyone as daily transport mode;

* encouraging energy efficiency in urban logistics.

Integrated initiatives

These initiatives cover several economic sectors or several of the main areas of
energy efficiency, new and renewable resources and energy in transport at the same
time. Projects educating children, tomorrow's energy savers and consumers, are

covered by this part of the programme.

Examples of supported actions:
« monitoring of policy practice in energy efficiency across different sectors;
- raising awareness about renewable energy sources, rational use of energy and

mobility through educational projects.

Summary

The analysis showed thatmostfundsfrom EU resourcesand the State
budgetflowed into theBanska Bystrica regionand PreSov region. These are
regionswith fewerjobs andhigher unemployment ratein Slovakia. At least ofthese
fundsflow toBratislavaregion, but this region showed the best percentage in drawing
money from the funds.For betterabsorption of fundsfrom otherregionsthe
achievementin securingprojects should be increased. There is a need to improve in
particular the preparation of individual projects, the professional and formal side,
making sure about transparency of public procurement and watch for new
challenges.

“The European Commission estimates 20 million jobs could be created

between now and 2020 in the green economy.” (EC, 2014)

This paper is an output from project VEGA no. 1/0596/14 - Making
creditworthy model using financial and sectoral characteristics of the energy

industry in the European Union and forecasting their development.
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Tax fraud and tax evasion have an important cross-border dimension. Member
States can only address this problem effectively if they work together. Improving
administrative cooperation between Member States' tax administrations is
therefore a key objective of the Commission's strategy in this area. A number of
important steps have already been taken. The aim of this paper is to enter up the
measures of European Union and analyse size and development of tax evasion in
EU countries. It can be concluded (with some exceptions) that the created graph
and clusters of countries indicate territorial link of countries in terms of

development and the amount of tax evasion.

1 THEORETICAL BASIS
Harumova (2002, p. 39 - 40) states following explanation of the basic notions:

Tax evasioncan be characterizedas the result ofoveralleconomic behaviorof
taxpayersorientedto reduce taxobligationsto the state. The causes oftax evasionare
different. The most importantandmost frequently citedliteraturefactors affectingtax
evasioninclude:

 social andeconomic environment

* statusofthe legal system

These factorsinfluence the occurrenceof tax evasionby creatinga favorable
environmentfor themand act ascatalysts of main causesof tax evasion. Thesemajor
causesof tax evasionshould be soughtin the verytax systemof the country. It is based

on the conceptand mechanismsof the tax system,
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whichexposestaxpayers’temptationto committax fraud. Taxfraud istheresult ofever-
increasinglevies; thedisproportionis alsosometimesforcingtaxpayersto
avoidpayinghighercontributions. Additionalpartialcausesof tax evasionmay include:

* frequentlychanging legislation

 contradictorylaws

* lack of a bindinginterpretation oflaws

* hightax burden

Among  themost  profitabletax  fraud  andmachinationsincludethe
followingbusiness activities: drug trafficking, prostitution, extortion(racketing),
money laundering, counterfeiting, smugglingalcohol and cigarettes, kidnapping and
terrorism, gambling, usury, contraband, arms trade, illegalimmigration, car theft,
software piracy, redistribution audioandvideorecordings, insurance fraud,
privatizationfraud, revenue fromgamingmachinesandcasinos, securities fraud,

proceeds ofcorruption.

We distinguish betweentwo basic formsof tax evasion(StanekinHarumova
2002):

Tax avoidance-tax evasion, which is characterized bytax avoidancecleveruse
of the possibilitiesoffered bythe law. The reduction inthe tax baseusing the
possibilitieswith the taxandcustoms legislationis legaltax avoidance-legaltax
optimization.

Tax evasion-tax evasion, whichis madebeyond thecurrent legislation, so
isbreaking the law. Illegaltax evasionmaytake the form of:

 taxswindling-thewithholding ofpart of the propertyof the taxpayer,
* tax malversation-theconcealment ofincomethat may arise, for example,
denialofsales,

* the overstatement of tax expenditures

European commission describes another reason for tax evasion, which is
aggressive tax planning.

Aggressive tax planning consists in taking advantage of the technicalities of
a tax system or of mismatches between two or more tax systems for the purpose of
reducing tax liability. Aggressive tax planning can take a multitude of forms. Its
consequences include double deductions (e.g. the same loss is deducted both in the
state of source and residence) and double non-taxation (e.g. income which is not

taxed in the source state is exempt in the state of residence).
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2 MEASURES OF EUROPEAN UNION IN THE FIELD OF TAX EVASION

2.1 An Action Plan to strengthen the fight against tax fraud and tax evasion

The Commission is presenting in this action plan, the initiatives the
Commission has already taken, new initiatives that can be progressed, initiatives
planned for next period and those requiring a longer timeframe. In sequencing these
initiatives, the Commission was mindful of the need not to overload Member States

and to take account of their capacity to take the necessary actions.

Future work on these actions will be guided by the need to reduce costs and
complexity of tax systems for both the taxpayers and the tax administrations. For
taxpayers, decreasing costs and complexity would encourage better tax compliance.
For tax administrations, the development and full use of automated tools and risk
management techniques would release human and budgetary resources to

concentrate on achieving targeted objectives.

Better use of existing instruments and commission initiatives to be progressed:
New framework for administrative cooperation
Closing Savings taxation loopholes
Draft anti-fraud and tax cooperation agreement
Quick Reaction Mechanism against VAT fraud
Optional application of the VAT reverse charge mechanism
EU VAT forum

SAERCU

New commission initiatives:
Recommendation regarding measures intended to encourage third countries
to apply minimum standards of good governance in tax matters
Recommendation on aggressive tax planning
Creation of a Platform for Tax Good Governance
Improvements in the area of harmful business taxation and related areas
"TIN on EUROPA" portal

Standard forms for exchange of information in the field of taxation

® NSOk

A Euro denaturant for completely and partly denatured alcohol

According to European Commision, through IT and other means, the EU

allows for co-operation and exchange of information among its Member States on all
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sorts of taxes, particularly savings taxation and VAT. EU legislation enables

collaboration between national tax authorities in various ways.
In addition, a number of expert groups have been established including:

* At Council of Ministers level, the Code of Conduct on Business Taxation
group in which EU countries assess each other's tax regimes to identify
harmful tax measures. This groups enforces the commitment of Member
States to abolish existing harmful measures and refrain from introducing
new ones.

* The Tax Policy Group where personal representatives of EU finance
ministers discuss issues such as double taxation and tax avoidance.

* Several groups bring the EU, Member States and/or representatives of
business together to discuss how to improve the operation of tax systems in

practice.

The Commission believes that the combination of these actions can provide a
comprehensive and effective response to the various challenges posed by tax fraud
and evasion and can thus contribute to increasing the fairness of Member States' tax
systems, to securing much needed tax revenues and ultimately to improve the proper
functioning of the internal market.

(European Commission 2012)

2.2 Fiscalis 2020

A multi-annual action programme "Fiscalis 2020" is established to improve the
operation of the taxation systems in the internal market and to support cooperation
in relation thereto. The programme shall cover the period 1 January 2014 to 31
December 2020.

The specific objective of the programme shall be to support the fight against tax
fraud, tax evasion and aggressive tax planning and the implementation of Union law
in the field of taxation by ensuring exchange of information, by supporting
administrative cooperation and, where necessary and appropriate, by enhancing the
administrative capacity of participating countries with a view to assisting in reducing

the administrative burden on tax authorities and the compliance costs for taxpayers.
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The operational objectives and priorities of the programme shall be the
following:

¢ to implement, improve, operate and support the European Information
Systems for taxation;

* to support administrative cooperation activities;

* to reinforce the skills and competence of tax officials;

* to enhance the understanding and implementation of Union law in the field
of taxation;

* to support the improvement of administrative procedures and the sharing of

good administrative practices.

The programme shall be open to participation by any of the following
countries(European Commission 2012):

+ acceding countries, candidate countries and potential candidate countries
benefiting from a pre-accession strategy, in accordance with the general
principles and general terms and conditions for the participation of those
countries in Union programmes established in the respective framework
agreements, Association Council decisions or similar agreements;

 partner countries of the European Neighbourhood Policy provided that those
countries have reached a sufficient level of approximation of the relevant

legislation and administrative methods to those of the Union.

3 ANALYSIS OF SIZE AND DEVELOPMENT OF TAX EVASION IN EU

European Commission increases pressure on Member States and alert them to
the need to focus on reforms fighting against tax evasion in the European Union.
According to many studies, reduction of tax evasion would ensure the simplification
of electronic communications between companies and state and further reduce of
unnecessary bureaucracy. Next Table shows the size and development of tax evasion

in EU-27 countries.
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Table 1:Size and development of tax evasion (in % of GDP) in EU-27

1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010

Austria 09| 08| 08| 09| 09| 09| 08| 08| 07| 07| 07| 08
Belgium 15| 14| 14| 14| 14| 14| 14| 13| 12| 11| 1,0| 11
Bulgaria 46| 43| 43| 43| 44| 42| 40| 37| 35| 33| 30| 33
Cyprus 35| 32| 31| 32| 33| 32| 31| 29| 28| 26| 24| 25
CzechRep. | 20| 18| 18| 18| 19| 18| 17| 16| 14| 12| 12| 13
Denmark 20 19| 19| 19| 20| 19| 18| 17| 16| 13| 13| 15
Estonia -1 29| 28| 28| 28| 27| 26| 24| 23| 19| 22| 22
Finland 18| 16| 16| 16| 17| 16| 16| 15| 14| 12| 12| 13
France 13| 12| 11| 12| 12| 11| 11| 11| 10| 09| 09| 10
Germany 13| 12| 12| 12| 13| 12| 12| 11| 10| 09| 09| 1,0
Greece 20 20| 19| 19| 19| 19| 18] 17| 16| 15| 14| 15
Hungary 20| 27| 27| 27| 28| 27| 26| 24| 23| 21| 20| 22
Ireland 19| 18| 18| 18| 19| 18| 18| 17| 16| 15| 16| 16
Italy 17| 16| 16| 16| 17| 16| 16| 15| 14| 13| 12| 14
Latvia 25| 24| 23| 23| 24| 23| 22| 20| 19| 19| 16| 19
Lithuania 26| 24| 24| 24| 24| 23| 22| 20| 20| 19| 17| 20

Luxembourg 1,1 1,0 1,0 1,0 1,1 1,0 1,0 09| 09 0,8 08| 09

Malta 36| 34| 33| 34| 35| 35| 34| 32| 30| 28| 26| 30

Netherlands 1,4 1,3 1,3 1,4 1,4 1,4 1,3 1,3 1,2 1,1 1,0 1,2

Poland 2,5 24| 24| 24| 25| 24| 23 22| 20 1,8 1,7 1,8
Portugal 2,3 2,1 2,1 2,2 22| 22| 22 2,0 1,9 1,7 1,6 1,8
Romania 2,8 26| 25| 26 26 25| 24| 22| 21 2,0 1,8 21

Slovak Rep. 2,0 1,9 1,8 1,9 1,9 1,8 1,7 1,6 1,5 1,3 1,2 1,4

Slovenia 3,0 291 28| 29 29| 28| 27| 25| 24| 21 20| 22
Spain 1,4 1,3 1,2 1,3 1,3 1,3 1,3 1,2 1,1 1,1 1,1 1,1
Sweden 2,0 1,8 1,8 1,8 1,9 1,8 1,8 1,6 1,5 1,4 1,4 1,5
UK 1,3 1,2 1,2 1,2 1,3 1,2 1,2 1,1 1,1 1,0 1,0 1,0

Source: BUEHN, Andreas and Friedrich SCHNEIDER (2012)
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According to EC studies member countries lost due to tax evasion every year
one trillion euros of tax revenues. In this context the EU has set itself to reduce the
deficit in half by 2020. Regarding the issue of tax havens, there is a proposal of the
European Commission, to apply common European approach to tax havens. We
need a clear definition of tax havens, a common set of criteria on the basis of which it
will be possible to identify tax havens, and also propose appropriate measures.

Following Figure shows the average size of tax evasion in EU-27 countries.
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Figure 1: Average size of tax evasion (in % of GDP) in EU-27
Source: processed according to BUEHN, Andreas and Friedrich SCHNEIDER (2012)

In further analysis, we tried to identify clusters of Member countries in terms
of their size and development of tax evasion. This could indicate future cooperation

in the fight against tax evasion within the EU.
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3.1.Cluster analysis

Input dataare datafrom Table 1. Research methodiscluster analysis, used isone
of the clustering methods-hierarchicalclustering. The analysiswas conducted in
statistical programR2.15.2. Throughthe procedure oforderswas generatedtreegraph-
dendrogram. The objectiveof cluster analysisis to achievesuch groupsof EU member
states, which would becharacterized bycertainhomogeneity. Cluster analysis sorted
data into groups with the greatest possible similarity within the group and the
largest difference between groups.

The basic methods of cluster analysis are:

* Hierarchical methods are based on sequentially joining of clusters, their
number decreases continuously until finally all clusters are combined into one.
This method is graphically displayed as tree diagram respectively cluster
dendrogram. Tree clustering starts by calculating the distance between objects,
which is called the Euclidean distance.

* Wards method — method involves an agglomerative clustering algorithm. It
looks for groups of leaves that it forms into branches, the branches into limbs
and eventually into the trunk. Ward's method starts out with n clusters of size 1

and continues until all the observations are included into one cluster.

Cluster analysis was performed in R 2.15.2 using various packages. For
analysis were installed packages class, cluster, LLAhclust, mclust, puclust, and stats.
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Cluster Dendrogram
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Figure 2: Cluster dendrogram according to Ward's method
Source: own processing in R 2.15.2

In the dendrogram can be identified four similar highlighted groups of
countries with similar characteristics:
1. Finland, Italy, Czech Republic, Slovak Republic, Ireland, Sweden, Denmark,
Greece.
2. Austria, Luxemburg, United Kingdom, France, Germany, Spain, Belgium,
Netherlands.
3. Portugal, Poland, Latvia, Lithuania, Romania, Hungary, Slovenia.

4. Bulgaria, Cyprus, Malta.

It can be concluded (with some exceptions) that the created graph and clusters
of countries indicate territorial link of countries in terms of development and the

amount of tax evasion.
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SUMMARY

Legislative coordination and administrative cooperation brings benefit the EU
and Member states and demonstrates the added value of working together against

the increasing challenge posed by tax fraud and evasion.

In our paper we tried to identify clusters of Member countries in terms of their
size and development of tax evasion. Dendrogram show us identified four similar
highlighted groups of countries with similar characteristics:

1. Finland, Italy, Czech Republic, Slovak Republic, Ireland, Sweden,
Denmark, Greece.
2. Austria, Luxemburg, United Kingdom, France, Germany, Spain, Belgium,
Netherlands.
3. Portugal, Poland, Latvia, Lithuania, Romania, Hungary, Slovenia.
4. Bulgaria, Cyprus, Malta.
These results could indicate future cooperation in the fight against tax evasion

within the EU.
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In terms of urban tourism, Timisoara municipality has the largest group of historic
buildings from Romania, consisting from urban assemblies of Cetate, Iosefin and
Fabric neighborhoods. Varied architecture, Viennese Baroque influences and
many parks have brought to Timisoara the reputation of "Little Vienna" and "City
of Parks".

Urban tourism in Timisoara has in present a sporadic character because it was not
so far supported by sustain promotional activities, consistent and widely held.
Hotels, restaurants and tour operators have undertaken individual promotion
activities. Institutions involved, both in the public and private sectors, have
printed maps or tourist guides of the tourist points from Timisoara, but these

activities are still uncoordinated.

INTRODUCTION

In parallel with the industrial development of Timisoara, tourism in the city
has developed rather by accident in last decades, without benefit from significant

intervention from local or national authorities. The most common manifestations
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form of tourism were those related of professional activities or business, that brought
to Timisoara a constant number of visitors and have led to an increase of the number
of accommodation units and of the number of places in accommodation units,
ensuring a relatively satisfactory development of the local tourism industry.
Although that hotel infrastructure has developed thankfully, Timisoara and the
surrounding area did not attract sufficient number of tourists from those visiting

Romania.

MATERIALS AND METHODS

The authors of the paper were used as methods of work: data collection,

processing, analysis, observation and their interpretation.

RESULTS AND DISCUSSION

Although for tour operators for organized

tourism at national and international level

number of demands of business people and
professionals brought by the industrial and

economic development of the city and of the surrounding area.

Hotel industry from Timisoara has increased enough in recent years, now
offering good accommodation spaces of a good and very good quality and a

sufficient number of beds, with growing trend.

General infrastructure (International Airport, major rail and road) and tourism
infrastructure from Timis County (over 40 hotels and hostels, 3 star hotels for youth,
11 villas and 30 pensions, totaling over 5410 accommodation places), the existence of
a faculty specialized in tourism and several associations in the field, creates

conditions for further development of domestic and international tourism.

There is a wide range of services to support tourism - tourism agencies (100
tourism agents and tour operators combined and 7 retailer agencies), travel agencies,

congress halls, symposiums, banking services, currency exchange, airport, bus
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station, transport companies, car rental services, but it lacks a strong integrating offer

of these services.

Timisoara is crossed by major Western European tourist flows transiting
through the international airport, but offers of local and regional tourism agencies

fail to retain only a small part of these flows.

According to the Statistical Yearbook of Romania, to the end of 2013, Timis
County had an accommodation capacity in function by 1,756,000 places-days, but
only registered 200,000 arrivals and 518,000 overnight stays.

Strengths of tourism services

e further development of tourism it will be made in a planned way on a good
base consisting from visitors who come to Timisoara today-individual tourism and

business tourism and conferences;

¢ hotel industry is well developed, offering various types of accommodation

from pensions to hotels of three or four stars;

¢ in gastronomy field there is a large number of cafes, bars, ice cream parlors,
pizzerias and restaurants with an attractive offer of local cuisine, regional and

international;

e city Hall has opened the Tourist Information Centre Timisoara one of the
most traveled streets in the Cetate District. Tourist Information Centre is particularly

useful for guiding visitors and providing information regarding the attractions

points and cultural events.

Weaknesses of tourism services

e there is not a coherent policies of urban tourism development, based on

active and effective programs of tourist marketing of the area;
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* accommodation types of small and medium prices (motels for young) are

relatively few, witch makes the city less attractive for tourists with low budget;

* in conditions in witch the Romanians have lower incomes than the
European average, high prices for accommodation does not encourage tourists to

come to Timisoara

* Timisoara is disadvantaged by the national trend found at social categories
with consistent incomes, which is oriented to destinations abroad. Outbound tourism
is most wanted, and the supply of domestic tourism is left beside by the many

tourism companies as unprofitable;

* they are no tourist information point at the airport, in the train station or at

the entrances to Cetate Headquarters.

Opportunities to develop tourist services

To develop tourist services in Timisoara is necessary first to create a tourist
circuit comprising the major attractions points from the city. This action must be

coordinated with development measures of civil and tourist infrastructure.

They are necessary more information centers located in key points where
visitors enter in Timisoara and in the historic center (airport, train station, Victoria
Square, possibly Marasti Market, Ionel Bratianu Square). Tourism marketing efforts
must be intensified. Products and promotional tools must be diversified - maps,
brochures, flyers in several international languages, which will be distributed

through a more extended system, so that tourists find them more easily.

Professional organizations in the tourism industry will have to deal with the
introduction of some systems to improve and control the quality of services.
Gastronomic and oenological tourism should be included in a general network

services, as well as other attractions and recreation points outside Timisoara.
Proposals for the development of services in Timisoara:

e training and qualification for entrepreneurship;

* introduction of certification systems and quality control of tourism services;
* measures to better use the shopping streets of Cetate District;

* rehabilitation and refunctionalizing basements for commercial activities and

services for cultural, gastronomic tourism purposes;
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* development of a tourist accommodation offers for tourist with medium and
low budget;

* increasing the number of offers of guided tours of the city and regional
tours;

* creation a special website for tourism, improving websites of other
institutions or organizations with tourist information more structured;

* preparing a plan for presentation as an exceptional tourist destination in
fairs and international events;

¢ development of materials in several languages which will be all accessible to
visitors;

¢ all those involved will work with the National Tourism Authority to include

Timisoara in national and international promotional campaigns.

CONCLUSIONS

Tourism development in Timisoara has as purpose to explore the possibilities
of profitable and rational use of local resources represented by cultural traditions and
heritage of the city, taking into account the interests of future generations and
sustainable development. In this context, Timisoara could benefit from the following

advantages:

* Romania has become in recent years an interesting tourist destination due to
the cultural heritage and natural resources. Within the national area, Timisoara has a
great capacity to attract tourists because of its historical monuments of great
significance and due to its favorable geographical position (gateway to the west part

of Romania).

* Tourism development will lead to a benefic diversification of the city's
economy, supplementing it with high added value services. So this will reduce the
risk that involves a development focused solely on the industry, which could be

problematic on long term under current globalization.
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* Tourism development will allow Timisoara to take advantage from its

whole economic potential and achieve a better living standard.
* Tourism development will lead to new jobs, mainly for young people.

* Tourism development will contribute to improving the image of the city,
which will lead on medium term to increase the attractiveness of Timisoara for

investors.

In conclusion, urban tourism can bring benefits to local people by creating
new jobs in tourist structures but also by the additional incomes derived from fees
for museums and theaters, visitor expenditure in restaurants and other catering
establishments. All these lead to incomes growth, improving the quality of life of
residents, local taxes sustain the infrastructure development, facilities, equipment
and services from with the local community will benefit. For all of these benefit both

the local people and tourists.
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Through the variety of the natural environment, through the many proofs of an
history and ancient cultures, through the constructions acquired over the years,
Romania has a rich tourist potential of a great complexity and tourist value and

worldwide recognized.

Romania's geographical position gives three it natural components defining in the
structure and landscape planning, witch outlines the country's tourism potential:

the Carpathian Mountains, the Danube River and Black Sea.

In this paper we wanted to bring proofs to the knowledge base on the role of
tourism potential, witch is available in Romania for developing rural tourism

activities.

INTRODUCTION

The tourist potential of a territory is the main element in creating tourist
products, namely tourism offer. Natural potential involves a variety of components
of the natural environment as tourist attractions and potential resources (topography,
potential spelunking, hydrographic network, climate, etc.). The landscape of our
country is part of the most varied and important tourist potential, especially for

tourist activities of various kinds, regardless of season.

Thus, exploitation of tourist resources and tourism development must be

correlated with the general provisions of complex systematization of the territory to
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ensure a harmonious development of all economic sectors and a combination of the

criteria of economic efficiency with social ones.

MATERIAL AND METHOD

Research and procedures methods used were the traditional ones, namely:
analysis, synthesis, comparison, direct and indirect observation, description,
evaluation and interpretation. For the evaluation we took into consideration the
appreciation criteria’s for the tourist potential, quantifying the tourist objectives
function of their attractiveness degree, level of interest, level of complexity,

knowledge degree, accessibility and facilities.

RESULTS AND DISCUSSION

Romania has many and valuable tourist resources both natural, and anthropic
ones, and a long tradition in terms of ethnography, arguments for the inclusion of

tourism, in the future, through the base branches of the economy.

Our country has a favorable climate for tourism development practice almost
throughout the year, a rich flora and fauna and numerous historical monuments, art
and architecture so that it can satisfy through its mentioned tourist resources, the
preferences of different segments of tourism demand, both domestic and

international.

In tourism, a favorable condition to its development is the environment.
Landscape, forests, lakes, monuments of art and architecture, historical places,

mineral water are the environmental components.

As much as these resources are more diverse, unspoiled, the greater is their

attraction, answering to various tourist motivations. [1]

The structure of the tourist potential of any country is composed from the
natural tourist potential and anthropic tourism potential. The complexity of natural
tourism potential and attractiveness degree are closely correlated with the

particularities of topography and climate. [3]

Natural tourist potential is defined by all the possibilities, capacities, and
conditions including a material reserve that provides the natural geographical

landscape for any form of tourist activity. [2]
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Anthropic tourist potential of an human destination totalize human creations

over time, materialized in elements of culture, history, art and civilization, techno-

economic ones and socio-demographic witch thorough their characteristics attract

tourists flows. [4]
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Tourist objectives with architectural and artistic significance, incorporates elements
of human creation resulted from centuries, revealing artistic national currents and

but also the influence of someinternational witch were adapted.

Capitalizing the entire potential of the regions and rural localities through

rural tourism requires the implementation of individual and public measures.

Rural tourism is the activity taking place in rural area, capitalizing local tourist
resources (natural, economic, cultural and human) and tourism facilities and

equipment, including hostels and farms.

Agrotourism, rural tourism form, is an activity supported by smallholders
from the country, usually as a secondary activity, activity developed in their

household remaining the main occupation and source of income.

Rural area by its components and resources, meet a wide range of motivations
for tourists: leisure, recreation, sport, clean air or spa, providing for rural tourism a
large area of leisure opportunities. Through this, rural tourism is a possibility of
integral capitalization of rural area’s resources, with its agricultural, forestry, tourist,

human, technical and economicpotential.

Rural tourism can contribute to the use of resources and sustainable
development at local or regional level, through sustainable using of tourist resources,
maintaining the natural diversity, cultural and social development of rural areas,
integrating the activities of services in the planning and local development strategy,
support of local economies in socio-economic development of the community and

the protection of nature and cultural values.

Full capitalization of natural resources, economic and human an area with an
rich tourist potential can be achieved by involving local communities in the tourism
sector, by supporting the group initiatives to develop and promote local tourism

offer, to protect the environment and cultural assets.

We can say, that rural tourism has the greatest implications for the
exploitation of local tourist resources and in raising the living standards of residents,
to socio-economic development of rural village and community in general, and not
least in protecting and conservation of natural and built environment, in the context

of an economic activity based on ecological principles.
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Therefore, the interest the local community in capitalization the resources are
to develop a strategy for organization, development and promotion of rural tourism
with the competition of all economic operators involved in this activity’s
development. Local community participation in promoting such activities with
tourist profile in rural area can be realized based on a partnership between the
authorities and some forms of association of owners of tourist accommodation
structures, tourism operators and other related fields, leading to a better

organization, development and promotion.

All recreational facilities witch are realized at therural community level
become goods that can benefit also the local population, with the condition that they
bring not negative influences on the basics elements of traditional culture and also

the tourist.

We must take into consideration, beyond these measures to boost the
capitalization of all resources by rural tourism activities, also certain agricultural
programs and support farms through new actions or development of new activities
generating incomes: horticulture, horse breeding or animal entertainment, crafts, etc.
In a first step the rural tourism should contribute to the capitalization of all resources
and development of farm and then, by strengthening and its development, as a

precondition to ensure socio-economic development at local and regional level.

Typical products for household can be capitalized through rural tourism both
by indirect or direct path. Both ways can generate increase of profitability of tourist
activity and imposing the feeling of satisfaction for the quality of performance, issues

that can be, reasonable conditions for the expansion of this activity.

The purchase of agro-food products from the village, from producers, presents
a great interest for the visitors, regardless of the nature of the products. Guests must
be convinced that these products are better, fresher, are biological. It can be
provided, by the producers, the tasting of the products before buying. Thus tit can be
sold food products animal or vegetable (meat, eggs, wine, and drinks) or other

products such as: wool and clothes, woolen items, quilts, handicrafts etc.

CONCLUSIONS

Geographic structure of our country offers ideal conditions both for tourism

itself and for practicing winter sports, being a real reserve as valued potential, still at
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small scale, as more important as it represents a possible source of income, which can

be put in value within a relatively short term and with minimum investments.

In conclusion, the Romanian tourism should evaluate the chances of recovery
and at the same time to restore one of the priority sectors of the Romanian economy.
Through this it can be achieved many benefits, such as: job creation, geographically
transfer of resources, planning, rapid integration through tourism of our country in
the EU structures.
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Economic factors, being classified as directly observable factors, have direct
influence on consumer behavior. The influence of these variables is the result of
the interdependence of the specific consumer and other economic variables witch

are in interaction.

INTRODUCTION

The level of satisfaction of a need is influenced by the characteristics of quality
of the product, the price level, income level and level of resources. According to the
theory outlined by Keynes, the amount of goods purchased by the consumer is
closely related to income level. The income dynamics generates a fluctuating income,
the increase or decrease of the frequency of consumption is much lower than income
growth [M. Keynes, The General Theory of Employment, Interest and Money, Ed.
Scientific, Bucharest, 1990]. Dynamics of income can be considered long term or short
term. A short-term income growth generates significant increases in savings and a
decrease of income is accompanied by a sequentially reduction of savings, witch is
greater extent at the beginning. Saving experience a significant increase when it

reaches a certain level of welfare achieved by satisfaction the current needs.
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According to specialized work, are mentioned many economic factors that
play an important role in studying consumer behavior and witch refer to relating to
personal income of consumer, household or family income, discretion personal
income, with respect to the amount allocated by the consumer for strictly personal
needs, without taking into consideration the costs of food, housing, objects or
services for personal use. All these variables are taken into account as a monthly
average in our country. Another category of variables refers to the price of products
or services, minimum or average salary at the national economy’s level, population
incomes and structuring these by the sources of origin, structuring of public
expenditure by purpose, gross domestic product and net occupancy level population
with various durable goods, the self-consumption level of some products or services,
the inflation rate and price indices [Catoiu 1., Teodorescu N., consumer behavior, -2

revised edition, Uranus Publishing House, Bucharest, 2004].

MATERIALAND METHODS

To achieve this scientific approach we conducted the scientific research to

identify the economic factors that can influence consumer behavior of food products.

RESULTSAND DISCUSSION

Increase of income of individual consumer, involves an allocation behavior of
a portion of income for strengthening economies. Satisfying the needs condition the
appearance of saving phenomenon. The achieving of a certain level of welfare is
influenced by several factors, the purchase of goods will be based on immediate and
future resources. The method of resource consumption depends heavily on the level
of economic development of society and the level of income of each household. The
consumption of goods and services generates expenses that will relate with current
revenues and the future. The report of expenses effectuated in the present and costs

in the future, depends bythe dynamics of purchasing power and level of prices.

The option of consumers for a good or service is influenced by income level.
This factor also depends by the attitude of consumer to the modality of how the
revenues are spent. The existence of the desire to buy a particular durable good is
accompanied by the need to identify financial resources and the manner of payment
of such goods or in monthly installments (pay a mortgage) or weekly payments

(payment of craftsmen). Customer satisfaction is closely linked to income,
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influencing consumer behavior, and a consumer preference to a particular product

does not play an important role in consumption.

A change in income causes a change in the dynamics of consumption.
Increasing the income, common situation especially in countries with a developed
economy, determine a constant increase of consumption. In countries with weak
economies or in developing, the level of incomes is decreasing, which leads to a
decrease in consumption.If we refer to household income, its distribution is based on
primary needs, first need satisfied being the need for food. As the income increase,
food expenditure is characterized by a relative stability. This statement is found in
Engel's law, according to which the growth of household income, food costs remain
relatively stable in absolute size, however the relative size is characterized by a

downward trend.

Satisfaction the needs ofcustomers is based on a rich supply of goods and
services. Income level offers the possibility of consumer to purchase those goods and
services that meet his wishes. Goods and services can be purchased from the market,
from the state, from commonresources, from domestic production, this variety

facilitates consumer choices.

A proportional direct relationship between rising prices and increasing
quantities of goods purchased is manifested through a prediction mechanism that
determines the future purchase of goods that may have higher prices. This intuitive
behavior is based on the tendency of accumulation in the present in order to reduce
the purchase in the future. The opposite effect, of lowering prices generates a
behavior that is focused on reducing the quantities purchased in the hope of
purchasing a larger quantity in the future but at lower prices. Rising prices for
consumption goods involves a behavior set out by the law of the demand, in case of
goods consumed to meet the prestige needs and which are the subject of consume for
people with high incomes, loweringprices do not attract new customers, because
their availability is limited in terms of incomes. Buying products whose prices are
very high, demonstrating a behavior through witch his follower seeks respecting and
achieving the appreciation of the members of the group that wants to join, managing

to transmit a message regarding the status or social class to which it belongs.

The quality of the purchased product, the relationship quality-price must be
very important elements in purchase decision adoption. A well-informed buyer,
which holds all the dates regarding the quality characteristics of a product, fails to

make a correct choice. There are situations where the products have the same quality
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with different prices, and the consumer appreciates the quality of a product by price.
Lack of some information causes the consumer to buy the most expensive products

to the detriment of the cheaper ones but of the same quality.

Beside income level, purchasing power is a macroeconomic indicator that can
be expressed through the standard of living and quality of life. Living standards can
be defined by all mechanisms to satisfy basic needs, social and spiritual-
psychological closely with social-productive work. Reported from quantitative point
of view to the satisfaction of economic needs for individual or community, the
standard of living can be measured and expressed in a monetary unit and can reach

several dimensions.

The economic needs will be satisfied if the individual or corporate are able to
meet these needs, and there satisfaction involves a certain purchase behavior and
consumption. Any company witch is concerned of the living standards of its citizens,
use economic and legal levers in order to norming and promote the satisfaction the
basic needs. Achieve a certain level of living standard can be expressed by the

desires, hopes and projections.

Researchers in statistics propose the analysis of living standards using a
plurality of indicators, according to the general nature of the indicators, by the direct
influence on the population and theconsequences influenced by a certain standard of
living. The generality of the standard of living is characterized by the use of multiple
indicators report per inhabitants, which covers domestic product, national wealth
and national product.Evaluation capacity to ensure a certain standard of living, can
be achieved with these indicators, but the real description and their mobility requires
another approach. Being defined as an action to meet the needs of material and
spiritual living conditions, can be characterized throughsome indicators with direct
action,and structured on many dimensions. Research directions, are oriented
towards consumption, incomes, purchasing power, level of education, environment

protection, population concentration at urban level.

The analysis effectuated in order to identify certain effects on the living
standards of the population, involves structuring population demographically, with
indicators related to salary (average, nominal and real), real salary indicator, the
structure of realand personal incomes of the population, the structure of
consumption by groups of food and other goods and services, housing for every

person and the degree of its endowment, the poverty index.
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Quantification of living standards involves the calculation of some economic
indicators related to consumption of goods and services using several variables:
occupation, residence environment, types of incomes, training. Interpretation of
results obtained requires the development of some correlations between the standard
of living described by legal rules and economic standard of living called normed
standard of living and standard of living that characterize individual or corporate in
a certain period of time. The values obtained can be expressed as indices or absolute
values. Another calculation can be performed in order to submit the evolution of
living standards in a certain period of time. By comparing will result the way of
development of the standard of living previous to the time when the determination

was made to the actual standard of living.

Manifestation of man as biological and social being is characterized through
the possibility and impossibility of anticipating desires and decisions. Conscious
consumer character refers to the possibility to make decisions that satisfy human
needs for a proper social life. The satisfaction of basic needs is a priority manifested
by allocating the necessary resources, causing the appearance of some mental
processes witch aimed moving to a higher level of unmet needs. Moving from the
satisfaction of basic needs to the next level takes place in terms of achieving acertain
standard of living, in other words unsatisfied needs generates the appearance of

other needs.

Purchasing power of the population reflects the quality of life, a factor that has
quantitative and qualitative dimensions. Considered as the result of existence
environment, manifested through the development of society in terms of economic
and social quality of life is influenced by a number of objective factors, depending on
the options offered in the purpose of organization and planning of life, but also by
the internal factors, subjective, witch express the attitude of individuals to the

alternatives offered.

The evaluation of life quality as a whole is made taking account of all available
resources and their use. Economic point of view, the population welfare is assured by
incomes that can be in the form of nominal and real income, this income level is
closely related to access to housingfund, acquisition of a comfort degree through the
acquisition and usinga house. Quality of life is dependent by the environment in
which the members of society develop their activity. The notion of environment
includes both the environment and the environment that generates socio-cultural

and political activities with real influence on quality of life. It recognizes the
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importance of working environment, family (both structurally and size), education,

health or culture to training and educating future consumers.

In a society with a developed economy, characterized by economic growth, it
can be talked about quality of life without speak about the notion of free time. Rare
resource, spare time, can be used for productive activities in order to generate new
goods and services, but also to maintain a certain level of quality of life of
individuals, called free time available to the individuals, without constraints.
Comparing the time resource with financial resource it can be demonstrated the
impossibility to obtain additional resources of time. At the opposite pole income
resources may be extended, at least for a limited period of time, through loans used

to purchase goods and services.

Consumers whose incomes increased significantly tend to increase their
budget time compared to budget allocated to purchase products and services. Spare
time is earned if they are purchased goods that save labor force (fridge keeps food
longer time, dishwasher or clothes provide time for consumers). The price paid for
spare time is growing, consumers looking to spend spare time through most intense
activities, which require greater financial budgets. Consumer lifestyle and

personality can be reflected in consumption way of this rare resource.

CONCLUSIONS

Consumer behavior is influenced by the price of the products purchased.
According to the demand law, between the quantity of goods purchased and the

price paid by the consumer are a inversely relation.

Goods whose prices are high will be purchased in smaller quantity compared
to goods whose prices are lower. The effect of price increase is reflected in consumer
behavior that tends to save the good, the final result being reflected in the operation
of substitution with much cheaper goods. There is also the situation when the good
prices fall and the good initially considered expensive, to appear as good substitute

of a good more expensive.

It can be seen that at a variation of income is determined a change in
consumption growth and for increasing the income, situation especially found in

countries with a developed economy, is determined a constant growth of the
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consumption. In countries with an low developed economy or under developing, the

level of population incomes is decreasing, which leads to a decrease in consumption.

REFERENCES

1. Catoiu I., Teodorescu NComportamentul Consumatoru)ltdiiia a -2- revizui, Editura
Uranus, Bucurgi, 2004

2. Cismas L. Consumul 1in teoria economici. O abordare microeconomici si

macroeconomicd, Editura. Mirton, Timisoara, 2004

3. Donaldson B.,Managementul wvanzirilor, Teorie si practicd, Editura Codecs,
Bucuresti, 2001

4. lelics B.Consumatoriisi piaza, Edtia de Vest, Timgoara, 1999

5. Keynes M.Teoria general a folosirii mainii de lucru, a dobanzii a banilor, Editia
Stiintifica, Bucureti, 1990

6. Manole V., Stoian M., lon R. AAgromarketing, Edia a ll-a, Editura ASE, Bucurgi,
2003

7. Petroman Cornelia, Procesarea materiilor prime agricole, Editura Eurostampa,

Timisoara, 2009

8. Plaias I.,Comportamentul consumatoruligditura Intelcredo, Deva, 1997

103



Study Regarding the Role of Strategic Management at Organizational Level
A.-M. Dincu, I.Brad, R. Ciolac

STUDY REGARDING THE ROLE OF STRATEGIC MANAGEMENT
AT ORGANIZATIONAL LEVEL

Ana-Mariana Dincu
Ioan Brad
Ramona Ciolac

Banat’s University of Agricultural Sciences and Veterinary Medicine, Timisoara, Faculty of

Agricultural Management

This work isa theoretical approachand aimsto presentsome aspects about the
imageofstrategic managementandrole of this at the organizational level. The
paper"Studyon the role ofstrategic managementat the organizational level" addresses
acomplexissueof a great importancein the evolution ofa society.There are manybooks
andapproaches aboutstrategic management, witch highlights its
importance,flexibilityandapplicability, can be considereda creative act, adopted by
everymanagerwho wantsto self-improvement, to gathernew information’sfor effective

adaptation of tochangesin order to improvethe existing situation from the organization.

INTRODUCTION

Strategic management has appeared and has been conceived as an advanced
form of leadership, able to anticipate changes from inside and outside the enterprise
and to ensure its ability to adapt to these changes with maximum success. Inside the
firm, the practice of strategic management produces a number of changes to the
design, the climate, the mechanisms of its functioning, with positive effects on

performance and competitiveness of the firm.

MATERIAL AND METHOD

Working methods used by the authors of this paper are: identification and

data collection, processing, analysis, observation and their interpretation.
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RESULTS AND DISCUSSION

Strategic management is one of the forms of modern management, focused on
changes and amendments that must be made in the organization and its interactions
with the environment in which it operates, to avoid situations in which goods and
services offered by the organization, production and sale of this, the entire activity

developed to become exceeded, mismatch compared with the changes produced.

We can say that strategic management represents an attempt to harmonize
between the external and internal environment of the firm through a continuous
monitoring of the internal and external events and trends. So, the company managers
must analyze and take into account the current and future threats and opportunities
of the environment and the internal potential of the company, of its strengths and
weaknesses, the opportunities, the competitive advantages in relation to other
competitors, all these causing the action capacity, adaptation and response to

challenges emerged.

According to Fred R David, "through the strategic management, the
management of organization determines long-term evolution and its performances,
ensuring rigorous formulation, proper implementation and ongoing evaluation of

the strategy set." !

The success of an organization, regardless of the profile and its activity is

shaped and supported by the promotion of strategic management.

According to Michel A. Hitt,[2] strategic management process consists from
the full group of engagements, decisions and actions necessary for a firm achieve the
strategic competitiveness and earn incomes. Strategic competitiveness is achieved
when a firm successfully formulates and implements a value-creating strategy.
Above average incomes are incomes in excess from what an investor expects to earn

from other investments with a similar risk degree.

Strategic management process is often described as involving three major
processes, namely: strategy formulation, strategy implementation, strategy

evaluation.

! Fred R.David — Strategic Management, Eight Edition, Prentice Hall, 2000
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Figure 1. Strategic management steps

Strategy formulation requires addressing the following issues: identifying
opportunities and external threats of the organization, determining the "strengths"
and "weaknesses" within the organization, setting the long-term goals of the
organization, developing an alternative strategy and choosing the strategy to be
followed, etc. Specifically, strategy formulation may include: to start a new business,
the allocation of resources organization, new opportunities for expansion and
diversification of the activities of the organization, entering new markets, mergers of

undertakings or retaliate against threats coming from competitors.

Because no organization has not unlimited resources, strategic managers must
decide which of the alternative strategies will bring the greatest benefits to the
organization. The management of organization benefits from the authority to make it

possible to implement the chosen strategy.

Implementing the strategy involves: setting annual objectives of the
organization, allocation of resources, in order to execute the strategy formulated,
according the assumed objectives of the strategy formulated, taking the decision to
adapt the strategy to the structure of the organization etc. This step may include:
developing an effective organizational structure, budget preparation and execution
of programs witch to support the execution of the strategy, development and use of

information systems of the organization.

Often, the implementation stage is called the action stage in strategic
management, being the most difficult to be realized, because it involves discipline

and loyalty from the members of organization.
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Strategy evaluation — represents the final stage in the strategic management.
At this stage, managers need to know how strategies are implemented. This is
achieved through periodic evaluation of the strategy and the use of feed-back. The
evaluation of strategy represents the means by which they obtain feed-back. All
strategies will suffer changes because of external and internal factors of the

organization are constantly changing. In this stage, there are three basic activities:

¢ reassessment of internal and external factors that have formed the basis
for choosing the current strategy;
* performance measurement;

» corrective and adjustment actions.

At the level of large dimensions organization, the stages of strategic
management - formulation, implementation and evaluation - are found at each

hierarchical level.

In conclusion, the role of management in modern organizations is increasingly

complex, as it is described in the table below:

Table 1.The role of management in modern organizations

THE ROLE OF
N T SPECIFICATIONS

1. INTERPERSONAL

- management Symbolic leadership, the obligation to perform routine

configuration activities of legal or social nature.

- leader Responsibility for subordinates' motivation and work,
responsibility for personal, training and related activities.

- relationship Maintaining the development of activity by external contact
with peoples.

2. INFORMATION

- monitor Receiving and holding various and current information

regarding the development of the organization and the
environment; acts as internal and external center in

information activity of the organization

- informant Transmits information received from outside or from other
subordinates who are members of the organization, some
factual information, others involving interpretation and
integration of various value positions with influence in the

organization

- spokesman Transmits information outside the organization regarding
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the plans, policies, actions, results of the company; serves as

expert of labor force of the organization.

3. DECISION

- entrepreneur Research the organization and its context to establish

opportunities and initiating the development projects to

bring the change; supervise the implementation of projects.

- activity moderator Responsible for the correction of the work of the

organization when it receives unexpected shocks.

- supplier resource Responsible for the allocation of resources to the
organization in every ways — witch leads to decision-making

and their approval.

- negotiator Responsible for representing the organization at the most

important negotiations.

Source: H. Mintzberg, The Nature Of Mangerial Work,
New York, Harper & Row, 1977

Therefore the role of management in an organization we can summarize as

follows:

* To adapt and continuously improve the value created by the organization taking

into account the influence of external factors over her;
* To reduce the risks of loss of already created value in the organization;

« To implement and continuously improve the management tools and processes so
that the interaction effect of the production factors within the organization to be
the fullest.

CONCLUSIONS

Strategic management is the management form the best suited for anticipating
future problems that the company will have, of opportunities and threats with witch

it faces.

Essentially, strategic management is a form and a system of management that

ensures the unity of conception and action at all hierarchical levels within an organization.
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One of the European Union’s priorities for the programming period of 2014-2020
consists of inclusive favourable growth. This means promoting an economy with a
high rate of employment, to ensure economic, social and territorial cohesion such
that the benefits of economic growth and jobs to be distributed fairly, and people
experiencing poverty and social exclusion to be given the opportunity to have a
decent life and to play an active role in the society. The achievement of stated
strategic objective requires a special attention, both at EU level, as at each Member
State level. Romania's objective in this regard is to increasethe employment
ratefrom 62.8%as it iscurrently at70%, the target assumed in the context of Europe
Strategy 2020 (EC, Europe 2020 targets).

Western Regionrecordedlower employment ratesthanthe national average.Young
age groupis the mostvulnerable on the regionallabormarket, the employment rate
ofthis age groupis reducedin 2013compared to the national average(employment
rate of young peopleis25.3%). Specificanemployment ratesof working
agepopulationidentifies aslowprocessto reduce unemployment: percentage of
unemployedinthe total number of"working age population" was reducedto 5.8%
(2008) to 5.4% (2013);youth unemployment("15-24") was increased from20.4%(2008)
to 21.3% (2013). The share ofthe unemployedelderly, "55-64 years” has remained
relatively constant over the analyzed period (1.4-1.3%).
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INTRODUCTION

Unemployment isan imbalance in thelabormarketis characterized bya number
ofable-bodiedpeopleavailablewhocan not finda jobaccording totheirwishes.

Unemploymentcan be characterizedby the following elements:

-level, measured bythe number of unemployedin a country, city, geographical
areaorpercentage of unemployedin totalassetsavailable, calculated as a

percentage(the unemployment rate);

-duration,iethe time that elapsesfrom the timean

individualentersunemploymentuntilemployment;

-structure, which means the classificationunemployedvariouscriteria:age,

profession, level of training, sex, race etc.

Generally,the mostaffected by unemploymentareyoung, for the following
reasons: wageemploymentis too low, which is a barrier toemploymentand lack of
experience, which makes manycompaniespreferolder workers. Also,among
womenthere is ahigher rateof unemployment,becausetheir salaryis notthe main
source offamily incomeandtheir workis oscillatory, with periodsstayinghome

withchildren, parentsetc.

International Labour Office(ILO) believes thatthe unemployedcan be defined
asa person who: is withoutwork,isable to work, seek gainful employmentand

availableto start workimmediately (within15 days).

In Romania, in the year 2013, the active population was 9 million of people,
the volume of the working population being on a downward trend, which means
that a share increasingly higher of working age population thickens among economic
inactivities, being excluded from the labor market. The total employed population
numbered about 8.5 million people, following the same downward trend as the
active population. In the working age population (15-64 years old), the employment
rate was 65.8%, declining in recent years in the context of the global financial crisis -
Table 1.

In theWesternregionanalyzed indicatorsareof lesser value, both interms

ofactivity, employmentrate,andunemployment rate.

Table 1. Indicators of worforce from Romania and Western Region (2013)
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Romania Western Region

Economically active population, thou. 9043 871
persons

Employment, thou. persons 8531 837
Unemployed, thou. persons 512 34
Activity rate (15-64 years old), % 64.6 62.6
Employment rate (15-64 years old), % 65.8 64.0
Unemployment rate (15-64 years old), % 7.1 6.7

Source: www.insse.ro_ TEMPO-online

At national level, the employment rate has a lower level compared to the
European average (64.3 %) and is still far from the national target of 70 % assumed in
the context of Europe Strategy 2020 (Table 2).

Table 2. The employment rate of working age population 20-64 years old (%)

Europa 2020
2002 2005 2008 2009 2010 2011
targets
RO 63.3 63.6 64.4 63.5 63.3 62.8 70.0
UE-27 66.7 68.0 70.3 69.0 68.6 68.6 75.0

Source: Eurostat; EC Europe 2020 targets

MATERIAL AND METHOD

The methodological path followed in this studyincludesanalysis ofthe

following indicators:

1. The size of population economically active, reflecting the size of the pool of

workforce recruitment including all persons who have a job or are looking for a job.

2. Activity rate, calculated as a percentage of the active population in the
working age population, measures the relative availability of working age

population to be involved in economic activities.
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3. The employment rate of rural population, calculated as the ratio between
employed population and total population, highlights the risk of not having a job
and therefore not being eligible for incomes or other benefits to meet the existential

needs.

4. The unemployment rate, calculated as the share of unemployed in the active
population, expressing the vulnerability to unemployment for the active population
and indicates the directions that are needed to be targeted the employment

programs.

5. The structure of the unemployed by level of education (the share of unemployed
with the educational level x in the total number of unemployed) reflects the risk of
being unemployed based on the level of education and shows which are the most
vulnerable categories that require corrective interventions through training and

retraining courses to increase the opportunities for applying to a job.

6. The distribution of employed population in the rural area by economy sectors, is the
share of employed population in the formal sector, the informal sector and

householdsector.

RESULTS AND DISCUSSIONS

The population of the Western Region amounted in 2013 to 1901127 people

representing 8.9 % of total population of country.

The largest share of the population was recorded in Timis County (35.8%o0f
total region population), while the lowest percentage of population was recorded in
Caras-Severin County (16.6%) (NIS, TEMPO-online 2014).

The analysis by age demographic volume identifies salient functionality of
aging process, the share of population "under 15" was 13.8% in the Western region
(Table 3).
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Table 3.The structure of the population by age (%), (2013)

Under 15 years 15-64 years Over 64 years
Arad 14.2 70.3 15.5
Caras-Severin 13.7 70.5 15.8
Hunedoara 13.1 71.1 15.8
Timis 14.0 72.2 13.8
Western Region 13.8 71.2 15.0

Source: www.insse.ro_TEMPO-online- personal calculations

The share of populationwhich is over64 yearsrecordedvalues between13.8% in

Timis countyand15.8%for the population of Hunedoara and Caras-Severin counties.

The  activity  rate  ofthe Western

Regionisdownwardandremains belowthe national average, recorded the value

working  agepopulationin  the
0f62.6%in 2013. The impairmentin valueof the mainindicators show the critical
situationat regional level, of active population: the most severedeclineofprofound
economic and social implicationshas beenwithin the category of "15-24 years", from
30.1% to 25.3%, the
theyoungactivepopulation (Table 4).

risk of exclusionfrom the labor marketwidenedfor

Table 4.The indicators of recruitment basin of labor force in Western Region

Activity rate, %
15-64 years 15-24 years 55-64 years
2007 2013 2007 2013 2007 2013
Total Romania 63.0 64.6 30.5 30.8 42.4 43.1
Western Region 63.2 62.6 30.1 25.3 35.1 40.2

Source: www.insse.ro_TEMPO-online- personal calculations

Labormarkethas become moreinclusivefor activeolderpeople(55-64 years), the
activity rate of this categoryincreased from35.1% in 2007 to 40.2%in 2013.Western

Regionrecordedlower employment ratesthanthe national average.Young age groupis
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the mostvulnerable on the regionallabormarket, the employment rate ofthis age
groupis reducedin 2013compared to the national average(employment rate of young

peopleis25.3%).

Ifthe analysis focuses onemployed populationdistributed on the main sectorsof
activity, there is noticed at regional level an increase of share regarding
theemployment in services from 40.8% in 2008 to 42.0% in 2013, and in
agriculturefrom23.5%in2008 to 23.7% in 2013; the decrease of share regarding
theemploymentinindustry and constructionsectorfrom 35.7% in 2008 to 34.3%in 2013
(Table 5).

Table 5.Evolution of population structure at regional and county level by activity
sectors * (2008-2013), %

Agriculture,
Industry and )
forestry and ) Services
. construction
fishing
2008 2013 2008 2013 2008 2013
Arad county 22.3 21.4 38.0 38.1 39.6 40.5
Caras-Severin county | 34.0 36.6 30.0 25.9 36.0 37.5
Hunedoara county 21.5 22.8 38.4 36.1 40.1 41.1
Timis county 21.5 21.3 35.0 33.5 43.5 45.2
Western Region 23.5 23.7 35.7 34.3 40.8 42.0

*calculation was based on data referring the civilian employed population on national economy

activities in the total population regional / county - NACE REV 2.

Source: www.insse.ro_TEMPO-online- personal calculations

Specificunemployment ratesof working agepopulationidentifies aslowprocessto
reduce unemployment: percentage of unemployedinthe total number of 'working age
population” was reducedto 5.8% (2008) to 5.4% (2013);youth unemployment("15-24")
was increased from20.4%(2008) to 21.3% (2013). The share ofthe unemployedelderly,

"55-64 years" has remained relatively constant over the analyzed period (1.4-1.3%).

Table 6.Unemployment rate, by age groups at national and regional level (2008-2013)
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Unemployment rate, by age groups (%)

2008 2013
working | young | elderly | working | young | elderly
age 15-24 | 55-64 age 15-24 | 55-64
population population
15-64 15-64
Total Romania 6.1 18.6 2.5 7.6 23.6 3.7
Western Region 5.8 20.4 14 5.4 21.3 1.3

Source: www.insse.ro_ TEMPO-online-

Spatial distribution of theunemployed volumestructured on educationalcriteria, can
be characterized by:

a) If'unemployed with  work  experience"-the  preponderanceof
unemployedwith primary, secondary and vocational education: the highest share
isrecorded inTimis county: 60.5%; increased values of those with higher education: in

Timis county, therecorded value is25.9%.

b) If'unemployed withoutwork experience"-the predominanceofsecondary
and post-secondary education: in Caras-Severin county, was 0f67.7%; the increased
valueof those of higher education,thevariationlimits being of minimum?27.3% (Caras-

Severin county) and a maximumof 52.5% (Timiscounty) (Table 7).

Table 7. Educational structures of unemployment at county level, 2010, %

Unemployed with work | Unemployed with no work

experience experience

R S D M R S D M

Primary, secondary,

vocational school 9.6 8.4 5.5 0.5 2 0 8 8
Secondary and post-

secondary schools 8.2 1.3 8.6 5.0 3.5 7.7 4.6 4.7
Universitary

2.2 0.3 59 4.5 9.3 7.3 1.6 2.5

Source: www.insse.ro_ TEMPO-online-
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InHunedoaraand  Timiscounties there is manifestedaparticularsocial
phenomenon, resulted inhigh percentage of high educated peopleexcluded from

anyform offinancial support: 6.0% inHunedoara countyand 11.8% in Timis county.

CONCLUSIONS

In Romania, in the year 2013, the active population was 9 million of people,
the volume of the working population being on a downward trend, which means
that a share increasingly higher of working age population thickens among economic

inactivities, being excluded from the labor market.

The total employed population numbered about 8.5 million people, following
the same downward trend as the active population. In the working age population
(15-64 years old), the employment rate was 65.8%, declining in recent years in the

context of the global financial crisis.

Western Regionrecordedlower employment ratesthanthe national average.
Young age groupis the mostvulnerable on the regionallabormarket, the
employment rate ofthis age groupis reducedin 2013compared to the national

average(employment rate of young peopleis25.3%).

Specificunemployment ratesof working agepopulationidentifies
aslowprocessto reduce unemployment: percentage of unemployedinthe total number
of'working age population" was reducedto 5.8% (2008) to 5.4% (2013);youth
unemployment("15-24") was increased from20.4%(2008) to 21.3% (2013). The share
ofthe unemployedelderly, "55-64 years” has remained relatively constant over the
analyzed period (1.4-1.3%).

InHunedoaraand  Timiscounties there is manifestedaparticularsocial
phenomenon, resulted inhigh percentage of high educated peopleexcluded from

anyform offinancial support: 6.0% inHunedoara countyand 11.8% in Timis county.
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Romanian rural economy is characterized by significant differences in territorial,
demographic, social and economic profile. These differences are widening,
especially in terms of economic development, the Romanian rural area, being
characterized by a low standard of living and the lack of alternative sources of

incomes, agriculture being the main economic activity in these areas.

INTRODUCTION

A dominant characteristic of Romanian rural area is the high level of poverty,
showing a visible gap in economic terms between rural and urban area and among

the Romanian rural and European rural.

Rural area from Romania represents about 90% from the country surface,
stretching over an area of 21,276 thousands hectares. This area is grouped into a

number of 2,685 common grouping 1.2751 villages.

Romanian population living in rural areas represents 46% from Romania's
total population,being around the value of 9.2 million people. The number of rural
households is 3,311 thousand (45% from total households in the country) and of the
houses 3,656 thousand (46.8% of total houses).
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MATERIALS AND METHODS

The study undertaken in this paper has on his basis an analysis of the
Romanian rural economy - an actual issue with major implications on the national
economy. For this purpose was undertaken an analysis aimed the characterizing of
agricultural and non-agricultural economy, from Romanian rural area. For this
analysis were consulted a number of books and reports in the field and the Statistical

Yearbook of Romania and European statistics.\

RESULTS AND DISCUSSION

Romania has a high economic potential but insufficient exploited. With an
area of 238,000 km2 and a population of 20,090,000 inhabitants, Romania, ranks on
second place, as size, among the new EU member, after Poland, accounting 6% from
the total surface of European Union and 4% from his population. Although, it has
significant land resources, water and labor, however, this potential has not yet had a

high influence on the development of Romanian agriculture and rural areas.

The only solution to solve the problems regarding the growth and alignment
of Romanian farmers incomes tothose of the European farmers remains, increased
investment in profitable economic activities and increasing the competitiveness of
Romanian companies from all areas. In year 2011, Romania's contribution to the
formation of European GDP was less than 1%. Even though in recent years there is
an increase in the value of GDP/inhabitant, however this value is still below to the

European average, only 49% of the EU-27.

2012
2011
2010 mEU-27
2009 mEU-15
2008 Romania
2007

0 50 100 150

Figure 1.The value of GDP/inhabitant. Romania and the European Union
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In terms of distribution in the territory, Romania's population has a more
pronounced level of rurality, the share of rural population from Romania reflects its
higher incidence compared to other EU countries, where rural settlements are less
populated and to a small scale, as alternative to urban concentrations. Many of these
rural communities contribute, to a small scale, to the economic growth, but keep their

social structure and traditional way of life.

The rural population is not uniform distributed. There are significant
differences in terms of population density, across Romania’s territory. Most
municipalities with less than 50 inhabitants/km2 are grouped in the western part of
the country and in the Danube Delta, compared to east and south areas, where
predominant are the villages with a high density. The average population density is,
in 2012, of 84.4 inhabitants/km?2 at national level, and 43.3 inhabitants/km?2 in rural

areas.

Labor forces reserves from rural areas of Romania are decreasing, and in their
qualitative structure appear changes, both in terms of age and education. The
population occupied in agriculture, from rural area being most often a social buffer
to increase the share of employment in rural areas. Thus the employment rate in

urban area is 58.2% and in rural areas is 58.8%.

An important feature of the rural population is aging. The same situation is
seen in the analysis of population by age, residence and sex, indicating the fact that

in the rural area female population is aging compared to the male one.

Table 1. Structure of the population by age and area of residence

0-14 years 15-64 years over 65 years Total
Total 3.184.249 13.669.398 3.242.349 20.095.996
% 15,85 68,02 16,13 100,00
Rural 1.637.727 5.817.273 1787268 9.242.268
% 17,72 62,94 19,34 100,00

Source: Anuarul Statistic al Romaniei
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Figure 2. Structure of the population by = Figure 3. Structure of the rural population

age

by age

Population structure by age groups shows that at national level, population

with age between 15-64 years represents 68.02% and the one over 65 years 16.13%. In

rural area, the population over 65 years has a higher value, 19.34% and the one

between 15-64 years contained a lower value 62.94%. Also the age group 0-14 years,

in rural area, has a higher share 17.72%, compared to the national average, 15.85%.

Employment structure in rural area shows a different evolution of

occupational categories. In 2012,

the rural economy has had a significant share from

the total economic activity, contributing with one third to the national gross added

value.
120 -
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Figure 4. The structure of employment in rural areas, by economic sectors
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If at EU-27 level the population from rural area, employed in agriculture
(primary sector) was in 2011, only 13.6% and those from the tertiary sector 57.3% in
Romania the share of employment in the primary sector was 38.1% and 29.3% in the
secondary sector. This highlights the low level of tertiary activities in the Romanian

rural space.

A significant part of the population employed in agriculture is very vulnerable
socially being in the same time older and with a very low level of education, witch
makes that in some rural areas of Romania to install real pockets of poverty, due to

limited capacity of rural communities to attract investments.

Thus, in 2012, only 2.5% of farmers (heads of holdings) had complete
or basic education in agriculture field, while most ones had only experience in
agricultural practice. Regionally, the highest share of farmers trained in agricultural
field was registered in the Central Region (3.9%) and the lowest percentage (except

the Bucharest IlIfov Region) was recorded in the South-West Region with 1.9%.

Romanian rural economy is largely agricultural 60.7% or 76.3% agro-food. In
the European Union, the dominant of rural economy is the services economy, with a
share of 42.2%.

Differences are marked also in the agro alimentary economy. While the
processing of agricultural raw materials in food (bearing gross added value), has an
percent over a half from the food economy’s value from the European Union, in our
country the production of agricultural raw material (agricultural economics) has a

much higher percent from the total value of final agricultural production (over 75%).
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Figure 5. The structure of the rural Figure 6. The structure of the rural
economy in Romania, % economy in the EU,%

Food economy of Romania has a size much larger, at national economy level,
both as a percentage and as absolute value because much part from this is

concentrated in urban areas.

Non-agricultural rural economy in the EU represents 75% from the total of the

rural economy, while in Romania it has a share of about two times lower (40%).

H forest economy M industrial economy H forest economy M industrial economy

I agro services H service economy I agro services H service economy

Figure 7. Structure of non-agricultural rural ~ Figure 8. Structure of non-agricultural

economy in Romania, % rural economy in the EU,%
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Large discrepancies must be mentioned in terms of non-agricultural rural
economy, due to much lower share of services (non-agricultural) in rural areas and,
especially, rural tourism, in Romania practically contributes almost zero in the rural

economy 0.4%.

Micro enterprises, small and medium-sized enterprises have an important role
in maintaining and strengthening the national economy by creating new industries
or market niches, increasing employment opportunities, encourage market

competition and vitalize economies at regional or local level.

At national level, in year 2012, 99.64% from the Romanian enterprises are
represented by SMEs, from which the largest share is held by the micro enterprises
with 87.18%, followed by small enterprises 10.56%.
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Figure 9. Evolution of SMEs, by residence environments, 2006-2012

In 2012, the density of SMEs per 1,000 inhabitants was 23.66, while in the rural
area, the rate was 9.64 SMEs per 1,000 inhabitants, and from the total of micro
enterprises and small enterprises in rural areas there is a density of 9.51per 1000

inhabitants.

From the perspective of the residence area, the difference between rural and
urban area at SMEs level tilt the balancein rural area disadvantage, given the fact that

from 2005 to 2011, the highest percentage of micro enterprises and small enterprises
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(cumulative) from rural area reaches 19, 35% in 2011, the rest of 80.65% recording in
urban areas, that can lead to the wrong conclusion that it is a sector less efficient in

terms of human and material recovery.

Romania has low levels of labor productivity. In 2012 the EU average recorded
labor productivity level of 51,719.0 euros/person, while in Romania has reached a
level of 12,433.1 euros/person (over 4 times less), yet the business number recorded
in 2012 for micro and small enterprises in Romania were 45% from the total business
registered in Romania, reason for witch should be paid a special attention to this

category of enterprises.
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Figure 10. Labour productivity per person employed, by national economy sectors

An analysis in terms of national cash (RON) on labor productivity for year
2011, shows that the Agriculture, forestry and fishingsector recorded 10,315
RON/person employed, almost 5 times less than the general indicator for average
labor productivity for all sectors (50,938 RON/person employed) and secondary
sector (Industry and construction) recorded an amount of more than 7 times higher

than the primary sector (72,491.6 €/person).

In conclusion, besidesthe low level of labor productivity of agricultural
production, the rural economy and food structures are far from what we call a

competitive rural economy in Romania.
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CONCLUSIONS

The new philosophy of rural area’s development is based on the concept of
sustainable rural development, which implies harmony between the agricultural

component (and forestry) and non-agricultural component.

Unlike most EU countries, agriculture has been and continues to be an area of
primary importance in Romania, both by contributing to the economy and as share of
the employed population. The performance of Romanian agricultural sector remains
relatively modest, in contrast to its natural potential and people's expectations of

facilitating financing system.

The necessity for expanding small and medium enterprises (SMEs) in rural
areas is based on the need of complementarize and diversification of the rural
economy. The rural economy is more developed and dynamic, as his structure is
diverse, and the share of non-agricultural economy (mining and manufacturing, food
and light industry, wood processing and forest products, craft activities, agrotourism

activities, provision of services) is higher.

Development of a viable private small and medium enterprises network (agro-
food industrial processing of local products, crafts, services etc.) in rural areas has, in
addition to important economic function, a social component, meaning "stabilization"
of rural population, eliminating the commuting and use by complementarity of rural

labor.

Rural tourism and agrotourism through there own specific of intern food
consumption in households where there were produced, has an important economic

function for the capacity of mountain farms.
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Searching the rural area for rest and recreation is a general trend in global tourism
practice. In order to meet this trend, many tourism organizations, lucrative or
public, from various European countries are concerned, for many years, by the

organization and institutionalization of tourism in rural area.

INTRODUCTION

Romanian space is among the few from Europe where there are still,
unspoiled, the traditional, spiritual,valences, especially the ethno-folk traditions,
socio-economic life and the environment. Through these qualities, rural area
provides favorable conditions for development of rural tourism and agrotourism.

Romanian villages have a wide variety of tourist resources: ethno-folk traditions and
values, historical monuments and art, the natural unpolluted area and with diverse

potential. [3].

In the second half of the twentieth century rural tourism and agrotourism
emerged as new forms of tourismto the horizon of leisure services. This type of
tourism has known a growing interest from customers, of tourist demand, which is
crucial for economic agents who practice tourist services, for rural communities,
rural inhabitants and especially for farmers for witch is opening a new economic and

social perspective.

In the field of tourism, agrotourism has a percent quite small compared to the

other categories, but by improving the quality of supply in this field, and by

130



Tudomanyos Mozaik 11. TPF

extending the areas of agrotourism practicing through south-east (Danube Delta and

the Black Sea), there are hopes that this percent will grow systematically.

A successful model of agrotourism, in our opinion, should be based on
individual agrotourist services providers. They operate in environments
geographically diverse, from social, economic, cultural etc. point of view and that
why they have the virtual chance to design unique products, designated to a
growing tourism markets more and more hungry for original, unique, authentic,
permissive or prohibitiveoffers. For this it must work with local decision factors and
develop an activity concentratedwith the evolutions from other sectors of economic
and social life. Agrotourist offers must be then popularized. It is necessary that some
structures represented by nonprofit associations of agrotourist service providers, to
assume the duties above, being supported by the collective effort of individual
entrepreneurs and other interested institutions (ministries, international

organizations, educational institutions).

MATERIAL AND METHODS

The present paper is based on a detailed analysis of tourism activity
undertaken in the Romanian rural area, both in terms of tourism supply but also the
demand. Thus we have undertaken a detailed analysis starting from the evolution of
the number of agrotourist guesthouses, comfort categories of the technical and
material base with accommodation function and we continued with the analysis of
the evolution of the number of tourists staying in structures with tourist
accommodation function and other economic indicators (average length of stay,
indices of accommodation capacity using etc.). For this analysis we used as sources of

information the statistical yearbooks and tourism breviary, but also a series of books
in the field.

RESULTS AND DISCUSSION

Keeping the rural specificity in all aspects (economic, social and cultural)
involvesthe introduction and development of a tourist activity witch keeps these
values of the Romanian village. Also, through the development of tourism activities
in rural area, especially of agrotourism can contribute to preserving and maintaining

the viability of rural communities, as they are, in a time when we speak more and
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more about rural depopulation, through increasing rural-urban exodus and guidethe

young people to urban areas, leaving their old homes and land.

Through agrotourism activities development in rural area, this form of
tourism is becomes a viable alternative to the problems of the area and especially of

the farmers. From this point of view,agrotourismmay be considered as follows:

a) agrotourism-agriculture related activity, witch follows to maintain the specific
features of farms through tourism following to highlight the dominant rural

household activities;

b) agrotourism — activity of obtaining alternative incomes. This is possible by
exploiting existing tourist resources at the household level, resulting as effect the
revival of unprofitable agricultural activities and increases the farmers' income.
Agrotourism is not regarded as an activity that can substitute farming but, as a

complementary one.

c) agrotourism-activity that puts in value the traditions and customs of each

area in part and ethnic peculiarities of work and life of rural residents.

Next we perform an analysis of agrotourist market, using the economic

indicators specific to the two components: supply and demand.

Regarding the supply of tourist accommodation in rural area, it is represented
by the accommodation in population households and by theagrotourist household’s.
From the presented dates on the number of agrotourist household’s registered
atnational levelfor the period 2000-2012, we can see an upward trend, except for

2010-2011, when there was a decrease.
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Figure 1. The evolution of agrotourist household’s number
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The average growth rate of the number of accommodation units from rural
area, in the analyzed period was 292.25%, indicating both an increasing of rural
tourist activity and rural also a support of residents of rural area regarding the

development of tourism activities in Romanian villages.

In the year 2012, agrotourist household’srepresent 26.95% from the total

number of facilities with accommodation function existent at national level.

In 2012, was recorded the largest number ofagrotourist household’s, in

increase with 29.66% comparing with the previous year.

At regional level, the development of rural tourism, depends heavily on the
availability and quality of agrotourist household’sand by the presence of various
types of activities, folklore, ethnographic regions and the existence of farming and

viticulture (agrotourism).

Specific tourism for Bucovina (North - East) is religious in Maramures (North -
West), architectural and ethnographic, in Transylvania (Central) - recreational and
cultural tourism, food and wine cultural art, and at the Carpathian foothills it is
practice fishing. Mountain and forest areas from Romania provide a number of

opportunities for practicing tourism, especially ecotourism.

Another important tourist area is the Danube Delta (East), which also shows
high natural value due to biodiversity and allows practicing many types of tourism

(recreation, fishing, food).
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Figure 2. The situation of agrotourist household’sin territorial profil
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In terms of regional distribution ofagrotourist household’s, Figure 2, it can be
seen that those 1569 farmhouses recorded at national level, in year 2012, known the
following distribution in territory, by development regions: 37.73% (592 pensions)
are concentrated in the Central Region, a region with a tradition in agrotourism
practice, followed by North East Region with 16.89% (265pensions). Northwestern
Region has a close value to Northeast Region, 16.06% (252pensions). These three
development regions concentrate 70.68% of the total rural locations, being actually
the most important agrotourist areas of the country. South Muntenia Region holds
9.37% (147 pensions), Western Region - 7.14% (112pensions), South West Oltenia
Region - 6.88% (108 pensions) South East Region - 5.67% (89pensions) and the
Bucharest Ilfov Region - 0.13%, in this region being recorded only two agrotourist
household’s.

As we noted earlier, the Central, Northeast and Northwest Regions are areas
with a rich agrotourist potential, capitalized by the local population and witch
present a high tourist interest for Romanian and foreign tourists. In these regions, the
counties that have the largest number of agrotourist household’s are: Brasov County,
from the Central Region which has a number of 260agrotourist household’s, 43.92%
of the agrotourist units of the region and 16.57% from those registered at national
level. In the North East Region on the first place is the Suceava County with
130agrotourist household’s, 49.06 from regional agrotourist household’s and 8.28
from thoseexisting at national level. Cluj County is the county with the largest
number of agrotourist household’sfrom the North West Region, 92agrotourist
household’s, 36.51% from those registered at regional level and 5.86 from those

registered at national level.

The distribution of agrotourist household’son comfortcategory of is found in

Figure 3.
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Figure 3. The distribution of agrotourist household’s on comfort category

In the previous figure we can see that the majority (86.68%) of agrotourist
household’sare framed into the comfort category belonging to classes 3 and 2 stars.
45.44% of the agrotourist household’sexistent at national level are framed into

category 3 stars and 41.24% in category of 2 stars. Four star category accounts a
percent of 8.54%. The lowest values are recorded to 5 Star category- 0.96% and a one

star category - 3.82%. In 2012, there were not registered unqualifiedagrotourist
household’s.

A particular importance in the analysis of tourist offer has the economic
indicator expressing the accommodation capacity. This takes two forms, existing
accommodation capacityexpressed through the number of beds available to tourists and
accommodation capacity in operation which expresses the number of seats - available
days, depending on the period of operation of the accommodation units, knowing
the fact that, due to the phenomenon of tourism seasonality are accommodation units

witch does not work all year.

Accommodation capacity, with the two forms, showed in the period 2004-
2012, an upward trend. In the existing accommodation capacity, the growth for the
analyzed period was about 226.63% and in the accommodation capacity in
operationthe growth was slightly reduced, 222.15%.
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Figure 4. Existing and in operation accommodation capacity in agrotourist

household’s

In 2012, the existing accommodation capacity represent 14.47% from the total

existing accommodation capacity at national level and the accommodation capacity

in operation13.77% from the total.

The distribution on comfort categories ofexisting accommodation capacity the

in operation one (Figure 5 and 6) follows the structure of the comfort categories of

agrotourist household’s: predominant is the 3 stars comfort category, followed by the

2 stars and 4 stars.

S5stars M4 stars W3 stars MW2stars M1star

Figure 5. The distribution of existing accommodation capacity ofagrotourist

household’s, by comfort categories
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The distribution of accommodation capacity on comfort category indicates, for
both a categories a high percent of 3 stars comfort category - (47.86% for existing
accommodation capacity and 50.34% for accommodation capacity in operation)
followed by 2 stars category - (37.41% for existing accommodation capacity and
respectively 32.76% for accommodation capacity in operation) and 4 stars (10.51% for
existing accommodation capacity and 12.91% for accommodation capacity in

operation).

S5stars M4 st3

Figure 6. The distribution of existing accommodation capacity of agrotourist

household’s, by comfort categories

Romania does not have a well-defined image as a tourist destination and

internal promotion is insufficient and undersized compared to the demand.

In present no foreign tourists nor the Romanian one, did not provide
specialized promotion centers and information centers for information regardless the
tourist attractions, cultural events or special business, archaeological sites,
information on places to stay, where to dine what recreational opportunities they

have, etc.

Achieving this major intervention area requires intensified actions witch have
as target Romania as an attractive destination for tourism and business along with
sustainable development of tourist products, increase the use degree of the Internet

in promoting and booking tourist services.

Rural tourism and agrotourism (specifically related to farm activities) are

alternative income generating activities, which provide opportunities for
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development in rural areas, due to the unique landscapes, vast areas of semi-natural

potential, hospitality of the inhabitants of rural areas.

Preserving traditions, culture, culinary specialties and beverages and also the

diversity of rural tourist resources offer potential for development of this sector.
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Figure 7. Indices of net using of accommodation capacity

In figure 7 is presented the evolution of net use index of accommodation
capacity both at national level as well for agrotourist household’s. In both cases,

during the analyzed period is found increases and decreases for this indicator.

Net use index of accommodation capacity existing at national level, on the all
tourist activity has known a decrease on the analised period, from 34.9% to 15.9%.

This is due to the reduction of the number of tourists.

For agrotourist household’swas registered an increase with 8% in 2001 to
13.2% in 2012. During the analyzed period were recorded and the higher values, the

maximum value of 18.4% was recorded in 2008.
Tourism demand

Tourism demand analysis is based on the number of indicators aimed the

tourists number, overnight stays and average length of stay.

Tourism practiced in rural area is one of the forms of tourism found in an
increasing level in our country. Proof isthe increases in tourist arrivals among

theagrotourist household’s. During the analyzed period, the number of tourists
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staying in agrotourist household’shas known a large increase from 28,000 in the year
2000 to 447,000 in year 2012, rising being over 15.96 times.

Increases were recorded both for Romanian tourists and foreign
tourists. In the Romanian tourists the increase was of 17.48 times while among

foreign tourists is lower, only 10 times.
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Figure 8. Tourists arrivals in agrotourist household’s, thousand tourists, 2000-2012

In figure 9 is shown the situation of overnight stays inagrotourist household’s
for 2000-2012period. During the analyzed period the number of overnight stays
increased for both Romanian and foreign tourists. For Romanian tourists the increase
of this indicator are 15.33 times while in the case of foreign tourists, the value is less
than half, 7.1 times.
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Figure 9. Overnight stays in agrotourist household’s, thousands, 2000-2012

A special importance must be given, in the economic analysis of tourism
activity, to the average length of stay. We can se a greater length of stay for foreign

tourists than the Romanian tourists.
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Figure 10. The average length of stay in agrotourist household’s, days/tourist

In the 2000-2012 period, at the level ofagrotourist household’s, there is a

reduction in average length of stay among both Romanian and foreign tourists.
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Regarding Romanian tourists there is a reducing from 2.16 days in 2000 to 1.89 days
in 2012. The average length of stay for foreign tourists decreased from 3.67 days in
2000, to 2.6 days in 2012.

For the development and intensification of tourist activity is required the
development of material and technical basis and leisure accommodation units and
increase the quality of services offered to the customers in order to achieve an

increase in the number of tourists and of the average length of stay.

The development of agrotourist activities have as result the introduction in
tourist circuit national and even international of Romanian village with its variety of
forms of relief and natural conditions and with a rich cultural, artistic and
historicalheritage. Agrotourism does not require large investments for infrastructure
facilities or other facilities and does not produce agglomerations with character
urban, as in tourist resorts case. Therefore, it can become a crucial and decisive factor
both in rural area development and redevelopment, and in gaining a basic function

in the "leisure", having in this regard multiple opportunities of development.

CONCLUSIONS

Through rural tourism it can be solved spatial problems, by balance between
town and village, it can cause a social change, the population from the city found the

roots of cultural values managed to relax and find themselves.

Although in last period the number of tourists units has increased, the tourism
promotion centers is limited, reason for which is necessary to focus on supporting

rural tourism promotion.

Romanian Village’s Cultural Heritage is an important source of development
both at regional and local level, symbolic capital being essential for cultural identity
represented through the values, habits and occupations, beliefs and symbols shared

by the community.

Rural areas from Romania are significantly affected by the lack of

infrastructure that affects the economic development and quality of life.

For Romanian rural areas, rural tourism, agrotourism, represent an
reconsideration of the traditional relations, production reports, services in rural

areas, constituting a real chance for the local economy.

141



Aspects Regarding the Development of Agrotourism Activities in Romanian Rural Area
T. Iancu, T. Hurmuzache, I. Brad, L. Pirvulescu, I. Iosim

Rural tourism and agrotourism (specifically related to farm activities) are
activities ~ generatingalternative income, which provide opportunities for
development of rural area, because of the unique landscapes, vast areas of semi-

natural potential, hospitality of the inhabitants of rural areas.
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Negotiations in business can take place between internal and external partners,
the last ones causing some specific additional features, namely, the existence of
the negotiating partners of some features that make them find themselves in a
certain communion involving affiliation, language, principles and values. This
aspect explains the creation, in business negotiations, of a certain ambience very
particular that makes it necessary the reference to a particular profile of the
negotiator, meaning a profile that includes the idea of ethics and ethical aspects

and how ethical issues manifest themselves in communication.

INTRODUCTION

Negotiation is omnipresent in our daily life, manifesting itself in the relations
between states in the organization life, but also in the personal lives of individuals. In
the last quarter of the twentieth century, researchers were extremely concerned by
the negotiation, approaching it from different points of view due to its complexity
and diversity. The seriousness with which must be seen the negotiation as a process
and acquiring the skills to correspond as individual to its needs find the expression

in the specialists assessment, who believes that "our age is of the of negotiations one."

The circumstances that determine the need for a negotiation are extremely
diverse and numerous: for there is a problem, because it is necessary to explore a
situation, a virtualities, for the need to ally against a third part, because must

influence, pursue or motivate a part, because it has to initiate, to adapt, to continue
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and finally to end a relationship because you need an intermediary, etc. It is
interesting to note the fact that, manifest in inter-personal communication and
through inter-personal communication, the negotiation requires and determines a
great adaptability, flexibility and nuance of communication itself according to the

situation of negotiation.

Complex phenomenon, the negotiation made possible the existence of many

interpretations and ways to define it.

As business negotiations can take place both between compatriots and
between partners belonging to different nations, it is interesting to see what are the
main differences between the negotiation with internal partners and negotiating with
external partners, differences that may affect communication between partners
through different context that it offers and having regard, in particular, the

transculturality.

The specialty literature recognizes six differences between the two types of

negotiation. The first three are indiscriminate:

Complexity (among many partners grouped in teams that work

simultaneously with multiple objectives);
Distance with all repercussions exerted on logistical issues;
Duration (staggering discussions variable periods).

The other three differences are discriminatory (meaning can mark positive or
negative the communication between partners) and therefore must be taken into

consideration because they may affect the communication to its blocking:

- Cultural differences (different aspects such as beliefs, language, behavioral

norms, social practices, values etc.;

- Legal differences (different aspects such as foundations in law, regulatory

foundations, etc.);

- Political and administrative differences (such as ideologies).
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RESULTS AND DISCUSSIONS

Given the size that they hold the negotiations in business at international level
in the negotiations all, must be taken into account the specific characteristics of this

type of negotiation for achieving an effective communication:

a. Cultural factors have a strong impact on various facets of negotiation-largo
sensu environment (including legal aspects, political factors, regulations, customs
and practices of social work) and personal behavior (language, rituals, systems of
values and taboos). While in negotiation between compatriots, is characteristic a
common identity in international negotiations they are differences sometimes
shocking that can lead the negotiator to commit errors. To avoid them, the negotiator
must turn to foreign culture and to translate into the person belonging to the other
culture, creating a state of empathy. In this sense, the unique solution is the
assimilation of knowledge’s on other culture for the discovery and evaluation of
cultural differences: the negotiator must be not only tolerant, but to make the effort

to understand what is different.

We need to know certain things from their history, their personality, their
hopes and aspirations. Thanks to this ways of understanding the relations with
foreign partners and adapting both our communication style and negotiation
structure to what our partner wants, we will be able to neutralize the issues of
mistrust and hostility and to capture the attention and interest of which we treat. It
follows that the mutual research by the partners from culture of the one that we
negotiate in order to achieve the necessary stability for effective communication is

essential for international negotiations.

b. The considerable diversity of contexts. Each negotiation has its own original
context, unique because it works absolutely in particular circumstances whose
constituent elements are never the same. There are three variables that enhance the

variety of the context:

- The field of action, of witch depend communication complexity,

representativeness, strategies and usages;

- The duration of the negotiations: International negotiations in small scale
business are short term and focused on the rapid conclusion regarding the
transaction with respect to immediate opportunities, while international negotiations

in larger scale business are on long term and involves the simultaneous
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determination and interdependence of a climate of a relationship, of an relationship

and an extended contract of partners;

- The geographical area, with its characteristics (cultural aspects, social

aspects, climate, political regime).

c. Multipolarity of international negotiations. In international business
negotiations, especially in the large-scale ones, occur, on both sides, a large number
of partners both specificity corresponding negotiations and different hierarchical
levels at which they occur (sometimes these negotiations are conducted in parallel
gaining an highly complex character). There is, of course, an interaction between
these levels and the chief negotiator should monitor the evolution of global

negotiation.

d. The exceptional exigencies raised in face of exceptional international
negotiator. The task of international negotiator is much more complex and difficult
than the national negotiator. He must take account of many conditions and

situations:

- The negotiation runs in a cross-cultural framework, and consequently, the

content of negotiation is himself cross-cultural nature;

- Partners belong to different cultures and therefore do not share the same
emotions, the same behavior, and the same way of thinking (meaning, the same

beliefs, assumptions and values).

CONCLUSIONS

There are also a large variety of contexts, and negotiation can take place on

many levels. Three additional elements increase the requirements these situations:

- Most international negotiations reflect, sometimes, the harshness of
international relations, the hard global competition in the economic field, economic

realities: therefore, the maneuver movement is very close for both partners;

- International negotiation requires from the negotiators very different skills as
they may have as interlocutors as sophisticated partners and protagonists poorly
prepared to negotiate, but with a statutory hierarchical position: in these conditions,
the negotiator must be able to pass from a record to another from an set of rules of

the game from a set of constraints of a very different nature;
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- International negotiation confront himself with important costs and risks
and, therefore, the investment in skills, time and energy spent is important:
misrepresentations risk to be numerous, intentional processes are common,
misunderstandings are always possible, incidents often occur in a unexpected
manner and can sudden compromise an high extension activity, penalties and

unpleasant events can occur at any time.

Because of these features, international business negotiations, are, par

excellence, delicate and requires much experience, skill, patience and tact.
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Agrotourism is not, strictly speaking, a new phenomenon. Over time, tourist
accommodation in villages was practiced more or less spontaneous or organized.
However, what is new is the size reached by the expansion of the tourism
phenomenon in rural areas. This expansion is explained on the one hand, by
relaunch of development of rural regions and on the other hand by diversification

of practiced mass tourism forms.

INTRODUCTION

Those people who living in rural areas should be the main actors in the
business of agrotourism to be the main beneficiaries, however, the traditional
hospitality of the peasant must be accompanied by specific training in activity tourist
accommodation, offering the visitor customer the satisfaction of civilized
accommodation and in the same time the possibility of discover new places and

people.
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The basic equation of agrotourism product is:

Accommodation on the farm = holiday spent in farm + spare time spent in farm and

rural area

Any country aspiring to an effective development of agrotourism on long term

must base their work on a long term development plan.

MATERIAL AND METHOD

To achieve this scientific paperwork the authors used various bibliographical
sources, and other materials and research in the discipline of tourism, on which

certain conclusions have emerged.

RESULTS AND DISCUSSION

Development of agrotourism can be made by joint unanimously accepted

actions, such as:
- The need to modernize tourist offers.
- Development of regional tourism products.
- Raising workforce skills.
- Improving the quality of services.

- Creating a network among participants and improve collaboration and

public-private partnership.

- Increase the quality and quantity of tourist promotion, production and

distribution of advertising and promotional materials.
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Table 3.1Long term development plan of agrotourism

Specification Priorities for Measures to support development priorities
agrotourism
development
First priority: Modernization Measure 1.1
and Support for the creation and development of agrotourism infrastructure

development of
infrastructure for

agrotourism

Objective: The measure aimed the increasing of attractiveness through
the establishment and development of agrotourism infrastructure.
Main targets:

- Increase the accommodation place in agrotourist units;

- Rehabilitation of existing agrotourism units;

- Greater number of new started rural tourism business;

- Greater number of jobs created.

Second priority:

Supporting the
companies active

in agrotourism

Measure 2.1
Support for capital investments in small and medium enterprises,

working in agrotourism.

activities Objective: This measure aims to create jobs through direct support of
capital investments in small and medium enterprises belonging to the
productive sector, rural services and agrotourism.
Third priority: Growth, Measure 3.1
development, of | Support for investment in assets: agrotourism marketing.
agrotourism Objective: This measure aims producing brochures, other documentation
marketing of presentation and business expansion in agrotourism. Main targets:
- Increasing number of web pages promotion, of the number of visitors
on the net/promotion pages, number of magazines, presentation
brochures, presentation materials.
- Increasing the efficiency of associations in agrotourism.
Fourth priority: | Human Measure 4.1
resources Training the farmers, employed and workers in the agrotourism field.

development in
from the
agrotourism

sector

Objective: This measure requires that the economy to create and
maintain the jobs.

Main targets: x persons trained

Measure 4.2

Development of education in agrotourism.

Objective: providing vocational and academic training to meet the needs
of individuals and labor market expansion in agrotourism field. Main
targets:

- X persons trained and obtained qualifications in tourism filed

- Y young employees at the end of the education cycle with tourism
specific

- Establishment of new faculties” with specific in tourism/doubling the

number of places at faculties with tourism profile.

Source: author's proposals

Agrotourism business logisticsinvolves that, increasingly more, farmer to

become an entrepreneur able to put on feet and lead a business to earn the needed
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incomes, even in a field other than agriculture. For this purpose an entrepreneur

must be able to:
- Take the decision to launch his own business;

- Establish logical business plan and to arrange his household to receive

tourists;
- To ensure sustainability;
- To sustain profitability and long-term development.

Agrotourism business logisticsmust include: a description of the business;
necessary investment; market outlets; services; price formation policy; distribution

channels; promotion services; staff; analysis of financial indicators.

Every entrepreneur should know better also the pitfalls that can arise and that
reduce the chances of success of this activity. The most important of them and witch
should be avoided at all costs are pursuing big gains from the beginning, the
subjective  evaluation of agritourism opportunities, neglecting visitors,

mismanagement of human resources, poor quality of services.

CONCLUSIONS

Appropriate logistics of agrotourism business should consider several key

issues to be effective:

- Precise knowledge of absorption capacity of the tourists. This capacity
involves both evaluation of accommodation places, and especially their correlation
with the possibility of providing food, providing transportation and other services
which, as the promotion made, the space may provide for the tourists. The lack of
such correlation determines either a waste of some resources and an inefficient use of
them either, (an overloading of them with negative consequences for the quality)

unable to provide the required services, with the impact on customer satisfaction;

- Correct estimation of the investments. To achieve positive results, any
agrotourism entrepreneur must provide a minimum of comfort for tourists. Even a
simple household activity complains some services that may be accomplished with

some effort: water, sanitary, security at night, etc.;
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- Correct knowledge of the opportunities that area provides for diversification
of rural services. It should be noted the fact that the diversification of services offered
contribute to increase the quality of tourism activities. Regardless of the category of
tourists, both young and elderly, for the healthy and the sick, offering optimal

relaxation and rest conditions must be planned and organized from time.

- Conscientious analysis of service quality parameters that may be offered. It is
important to determine the optimum blending of the refinement of modern
civilization, specific to our age, with traditionalism and rural lifestyle. It is ideal that
modern elements to be implemented as discrete as we can, proving their utility

stronger than thepresence.

- Agrotourism activity can take place virtually in unlimited options, from
simply providing camping spot in the cottage garden, through simple hosting
unequipped rooms or houses up to the more complex and subtle forms that require

accommodation, meals and entertainment.
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Exposure toadvertisementsgeneratescognitiveand emotionalmanifestationswhich
shapeconsumption behaviourand manifestationswith direct influenceon consumer

behaviour, materializedin productor service purchasing andconsumption.

INTRODUCTION

Advertising, as a form of marketingmanifestationcomprisesall activities
involvingproduct, priceand distribution. Consideredamajor consumer ofresources,
advertising aimsto launch andsell products orservices, based ona
strategyproposedafter all necessary informationfrom the market is collected.

Aneffective advertisingis reflected bydemand stimulation, a targetthat is
successfullyreached when attitude, preferences andconsumer behaviour change
[Negrut C., Dobre C., Prada S., Prada C., Negrut L., Negrut V., Bazele marketingului,
Ed. Eubeea, Timisoara, 2000].

According to studiesandresearch carried out inspecialty works, advertising
canbe defined asany form ofimpersonalpresentation and promotionofan
idea,product or service,paid byaclearly specifiedsponsor [ Kotler Ph., Managementul
marketingului, Ed. Teora, Bucuresti, 1997]. Beinga strategic tool, advertising canbe
associated withinformation, in order to developsales, employing, as a meansof
transmittinginformation, an oralor visualmessage. [Popescu I. C., Serbanica D.,

Balaure V., Tehnici promotionale, Ed. Metropol, Bucuresti, 1994].
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MATERIALS AND METHODS

The authors of the paper were used as methods of work: data collection,
processing, analysis, observation and their interpretation. This work was a part of the
research during the contract POSDRU/159/1.5/5/132765.

RESULTS AND DISCUSSIONS

Cognitiveand emotionalmanifestationsproduce a numberof models,which
demonstratesthe wayadvertising acts on consumers:

a) Modelsofmarket reactionsto advertising;

b) Modelsofinformative advertising;

¢) Modelsofemotionalreactions;

d) Modelsofpersuasive hierarchy;

e) The model ofreducedinvolvementor ofpassivelearning;

f) Integrativemodels.

Modele ale
reactiei pieteila
publicitate

Modele L
integratoare BRSNS

informative

Modelul implicarii
reduse sau invatarii
pasive

Modele ale
reactiilor afective

Modele ale ierarhiei
persuasive

Figure 1Types ofmodels generatedby manifestations with direct \ influenceon

consumer behaviour

Modelsofmarket reactionsto advertising;
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The way market reacts to advertisingdepends onthe effect the message has
upon consumerand on the quantification ofsome determining indicators such as:
goods and servicessold, bothin quantity andin value, the shareownedby a firm,
productor brandwithin therelevant market(market share) and the consumer” decision
topurchase aproduct or serviceby.

Studies haveconcluded thatadvertisementsdisappearwithin the
followingintervals: three tofive monthsorsix to ninemonths ormore than a year.
Individual modelsrefers to the frequencyof exposure toadvertisements,
promotingloyaltyto aproduct ora brand.

Due to the effectsofsales promotiontechniquesopposingadvertising the
number of consumersdecreasesand they become sensitive toprice

Short-termconsumer exposuretoadvertisementsgenerates areduction that goes

to extinction of advertising outcome after threeexposures.

Cognitive models

Knowledge of theproducts characteristicsand attributes,depends heavily
onthe availabilityof information. Whenexternalinformation about a particular
product can be obtained by adopting simplestrategiesofevaluation, time savingis
likely to be achieved. The acquisitionof some productscan beperformed based
onconsumers’experienceand the informationcollected.

Advertising messages designsmusttake into accountconsumers’ awareness,
which focusmainly oninformation thatismore relevant, whilethose less informedare
stronglyinfluenced bythe external information. Products’qualityor performance
should be employedin order to gaina certain positionin the market.

A goodpositioningof the producton the marketisclosely related tothe
differentiatedadvantagesthat distinguish it fromthe other products, which influences
a decrease in consumerspricesensitivity.

The theory of information economypromotesthe conceptaccording to which
accessto information,generatesa consumersensitiveto price increases.

Withmore informationavailable, the consumer is ableto assess alternatives so
asto choosethe best solutionfrom themanyoffered. Itcan be concluded thatthere is a
linkbetween advertising, informationand prices.

Ifan advertising messagewhere noinformation about theprices of the productis
received, it is likely that the consumers’sensitivity to the price diminish, ifreference is
made tothe price ofthe product, this cantriggeran increase inprice sensitivityandat
the same timepricemay decline.

The emotional model
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Resorting toconsumerfeelings, emotionaladvertisingis characterized bythe
induction of a product useexperience which generatesemotional states and affects the
product perception. Drawingattentionwith the help ofemotionalmessagescan
increaseattention, affection andfamiliarity with thebrand.

This behaviouris set forth by thesimpleexposuretheories, which hypothesizes
that theresults ofadvertisingcan be obtainedthrough awareness. Another
theoryhighlights the situationwherea message, that causesrepulsion, is perceived
appropriatelyonlyif the frequencyof exposure reaches a certain level - this theoryis
calledthe theory ofoptimalstimulationthe theory ofcompetingreactions. Repeated
exposuretothe action of amessagecan causeboredom -this theoryis calledthe theory of

thetwo factors.

Modelsofpersuasive hierarchy

Stagesthrough whichconsumers passfrom the momentof exposureto the
message tothe decisionto purchase,in ElImoLewis's view, refer to theawareness of the
product existence, arousingcuriosity andinterest inits attributesand final stagerefers
tothe desire tobenefitfrom the advantages offered. Thismodelcan be met
inliteratureunder the name ofthe AIDAmodel(Attention-Interest-Desire-Action).

Another  approach, made byColley, refers tothe importance
ofconsumerdetermination to pass throughall stagesbefore thepurchase. Theauthor
also makesa distinctionbetween the objectivesofadvertisingandmarketing.
Advertisingaims to influenceconsumer behaviourwhilestages are gone through
andmarketingaims to achievethe desiredactions. Lavidge and Steiner, state the
theoryaccording to which advertisingeffectsshould be assessedthroughoutthe road
takenby the consumerto thetop of the hierarchy, andEverettRogers'modelpromotesa
new stagein addition tothe two(cognitive and affective) the conativestage. An
important aspectwith regard tothis modelrefers tothe introduction ofa test in the case
of a newmodel.To conclude, the employment of thismodelis founded on
involvement.According toRossiter, repetitive exposureto the actionof an
advertisement,can prevent oravoidmessages to beforgotten, in other words,

executions modification helps to maintain the memorizing rate at ahigh level.

The model ofreducedinvolvement

According to the theoryissued bySmith, consumer exposureto a
messagebefore testingthe productmitigatesnegativeexperiences, but it has no effecton
attitudesifthe test experience ispositive. The role ofadvertisingis to consolidatehabits,

positive experiencesand protectbrands. In thecognitiveassessment stage, the
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consumer becomesaware ofthe presence ofthe

product,brandsandproductpreferencesare mouldedafter the test.

Integrativemodels

These modelsrepresenta synthesis ofthe othermodels andaddresses the
effectsof advertising onconsumer, which depend on theproduct categoryand the
degree ofconsumerinvolvement. The modelof the threecommands,designed byRoyin
1973, sets outtwo factors:ithe degree of involvementand differences betweenthe
alternativesconsidered. In 1980, Vaughn, develops a model in whichthe degree of
involvementand the product evaluationmode(rational oremotionalevaluation) are
included. Laterextending themodel, RossiterandPercy, develop a modelwhere the
level ofinvolvement andpositive and negativemotivationsembodied
invariousadvertisingapproachesare taken into account.
Transinformationalandinformational advertisingare the resultof the two types
ofpositive and negativeincentives. Informational advertisinggeneratesprocessesby
whichdissatisfactionturns intosatisfactionafterpurchase, and trans-informational
advertising serves asan objectivedescriptionof the brandin advertising by appealing

toconsumer perceptionconsidering the symbolic characteristics.

CONCLUSIONS

Used forthe purpose of modifyingconsumer behaviour, advertising canbe
definedas a formof information aboutcertain productsorcompanies, in order to
achievean act ofsale.

The types ofmodelsmentionedin literature, depending on the levelcoveredare
aggregated modelsandindividual models. Aggregatedmodels, analyze the long-
termadvertising effects, taking into account thefrequency of
advertisementsoccurrence(oncea week, twice a week, once amonth,or less),
withconsequenceson their effectiveness; after a whileadvertisementsbecome

ineffectual.
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It is also called the province of beech climate, because the climate is characterized
by sweet, with overtones of Mediterranean with hot, humid summers and mild
winters, with snow not too high, with frequent winter frosts and frozen and low
thermal amplitude. Precipitation annual average is 900 mm. The wettest months
are from May to July, and the most arid, December and January. In growing
season, the average monthly rainfall is 110 mm. Average numbers of snow days is
30-40 days, average number of days with snow cover, is 80 days. Mean annual
evaporation is 300-400 mm. in general; soil water balance is favorable to the
development of forest vegetation, the main species (fir, beech), under favorable
conditions. The average annual temperature is between 6 ° -8 ° C. The hottest
month is July-August (16-18 °) and the cold in January (- 3°C, -4°C). These values

vary depending on altitude. Growing season average temperature is 12-14 ° C.
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INTRODUCTION:

Wood collection routes will be approved only evidenced ground floor to
surrender, in strict compliance with approved technologies, components of the
overall tractor roads, corridors and platforms funicular primary. The collection will
give preference to wood used in all cases where the funicular relief conditions
permit, the tractor using only land with a slope of less than 15%.Used tractor roads
out - will follow the rule of wood nearby valleys. Road construction on slopes will be
approved by the director of forest only in special situations without affecting the
stability of slopes, avoiding certain areas out of production excessive. The routes will
follow roads tractor parts without seedling usable platform width settled in no more
than 4 meters, from their construction will take measures to strengthen and stabilize

the slope.

MATERIAL AND METHODS:

Health of forests in the production unit is satisfactory. During the 2007
planning has occurred in an area of abnormal dryness 309.1 ha (12%), this action is
weak destabilizing factor at 96%, moderate rate of 3% and 1% stronger. Abnormal
dryness has been reported in fir, beech and beech mixed-age. In stands that have
been reported actions of destabilizing factors, forest-technical measures have been
provided or improvement necessary to stop these destabilizing factors (progressive
cutting, cutting garden transformation, cutting care).

In terms of geographic unit of production forests are located in the mountains
Semenic — Almaj, respectively Anina Mountains. In terms fit climatic, have identified
seven subtypes of soils and were determined and 12 types of resorts. Were

determined 14 types of forest types are predominant:

- Fir-beech productivity mull flora of middle (m) - 833.9 ha (32%);
- Beech mountain mixed (m) - 576.4 ha (23%);
- Beech mull mountain flora of the soil skeleton (m) - 443.3 ha (16%).

Stand age class distribution (%) is as follows: 3 classes of the first category; 4
classes of the second category; 12 classes of the third category; 38 classes of the fourth
category; 34 classes of the fifth category; 9 classes of the seventh category. It was
established in the stands guard exploitability SUP "A" - regular forest, common
items. Exploitability average age is 111 years. For SUP stands of "G" - diameter forest

garden was established limit.
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The regulation of timber production process were considered Forestry Code,
Law no.2/1987 "On the conservation, protection and development of forests, their
rational exploitation, economic and maintaining ecological balance" as amended in

1990 and "Technical rules forest land "in force.

Possibility main product is the 5800 m3/year (2200 m®/year / ha SUP "A" and
3600 m3/year SUP "G"). The current possibility is 112 m®/year (2%) higher than the
previous arrangement of forest area due to increased production of 100.9 ha (5%). For
the decade of implementation of management plans have been provided annually to

run the following works stands care:

- Releases the 0.7 ha;
- Cleaning the 24.0 ha, this will harvest 177 m3;

- Thinning on 52.8 hectares, from 1152 m3 to be harvested.

It follows a 1329 opportunity by-products m?/year (177 m3/an o £ cleansing and
1152 md/year of thinning). Annually hygiene cuts will go to 1137.7 ha area from
which to extract a volume of 996 m?3. It will cover annual maintenance works on the
surface of 3.9 ha which will yield a volume of 113 m3. A forestation will be carried
out on 70.3 ha (59.9 ha and 10.4 ha full complement), returning an annual rate of 7.0
ha. Current density of the transmission network is 12.0 m3ha, ensuring full

accessibility of forests.

Unity IIT Steierdorf production has a total area. 2770.7 ha and is managed by
the Forestry Department Forest Anina plant. Stands the production units are located
on the western slopes of the valley Minis. Geographically, the production unit is
located in the mountains that Almdj Semenic-Anina Mountains valley, containing the
upper third of the Minis - a tributary of the Nera River. Access to the manufacturing

is done on roads and Anina Oravita-Bozovici - Resita.

Managing the forest area of 2770.7 ha is provided by the National Forest -
Kerslake by Anina Forestry, the Forestry Department Resita, in accordance with the
rules and regulations on forest protection. In the territorial limits of the establishment
of production forests are privately owned forest. In its second production unit
Steierdorf III is 22.7 ha forest, forest use two bodies established, 6 and 9 Poplar Glade
Hill Beautifully presented in the following table:

160



Tudomanyos Mozaik 11. TPF

Table 1: Territorial limits

Area . Age )
Forest Compozition Consistency
ha (year)

No. Name

6 Plopa 19,3 5BR2CA1DT 100 0,8

96 Poiana Dealul Frumos 3,4 8 FA1BR1DT 90 0,8
Total 22,7 - - -

RESULTS:

Have been avoided if possible, interventions that soil and ensure the
permanence of the forest and not the exercise of the protective functions attributed to
it. The arrangement was mainly promoted natural regeneration. In stands of S.U.P.
"M" - forests subject to particular conservation, conservation work will apply. For
stands of S.U.P. "A" - forests regularly established normal ranges exploitability
protection because they are all classified in group I functional. Age was determined
in relation to exploitation, predominant species corresponding to the composition-
operability goal. The average age of exploitation, is 111 years. For stands of S.U.P.
"G" - gardening forest limit were set diameter. The following table for guidance is

presented by species and classes of creditworthiness, the diameters limit.

Cycle has been established for S.U.P. "A" - regular forest, common varieties,
exploitation, by rounding up to age 110 years. Be made for primary and secondary
products, harvesting plans and forestry regulations defining the production process.

By regulating the production process were followed:

- Directing forest structure in relation to the optimum environmental

conditions and socio-economic requirements;

- Creation of a fund to enable the production of long-term continuity of
protection and production functions of forests and increasing environmental stability

and functional effectiveness of the stands;
- The application of forestry regulations orders to stand level.

Regulation of the production process was assigned to the stands
types III and IV functional categories.Stands belonging to type II functional
categories are excluded from the regulation of the production process, are treated
separately.

The regular division of the forest, common items, and the determination was made
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possible indicator through volumes and surfaces, applying specific processes method
and the method increasing signs of age classes.Following the automatic data

processing resulting values below:
- Growth indicator is m3/year 4264.
- Possible volumes of timber to be harvested in the next 10, 20, 40 and 60 years are:

-VD =22 157 m3;
- VE =63 736 m3;
- VF =266 975 m3;
- VG =295 538 m3.

Q parameter value - an expression ratio of exploitable timber volumes within
the time considered and the volumes would be required for annual harvest and
continuing signs of growth opportunities is equal to Q-0.5. Stands subunit is deficient
in resources.Because of this indicator is equal to the minimum possible of the

following reports:

-VD/10 = 221Sm3;
-VE/20 = 3186m3;
- VF/40 = 6674 m3;
- VG/60 = 4925 m3.

The indicator of possibility is 2215 m3/year.

Table 2: Volume by species in Unit III Steierdorf

Area(ha) Volume (m?) Volume by species

Name of work
Total | Yearly | Total | Yearly | FA | BR | CA | MO | TE | DM

Recesses 6,6 0,7 - - - - - -
Cleansing 2401 24,0 1773 177 | 106 | 14 | 13 | 13 | 6
Thinning 5275 | 52,8 | 11517 | 1152 | 432 |128| 68 | 260 [ 14| 26
Secondary products 7676 | 768 | 13290 | 1329 | 538 [142| 81 | 273 | 20| 33
Hygiene cuts 1137,7 | 1137,7 | 9956 996 | 521 |102| 122 | 14 |63 | 14
TOTAL 19119 1215,2 | 23246 | 2325 | 1059 (244 | 203 | 287 | 83 | 47

The work plan of care included all stands, according to technical rules in force,
requires clearance and cleansing, regardless of slope, even when the stand

composition, is only 0.8 or less (for releases). They took into account the change and

162



Tudomanyos Mozaik 11. TPF

exit from the stands and at other stages of development than those in which each
stand is in planning, work plan so that the provisions of care to meet the actual
situation on the decade.In the choice to go with thinning stands were taken into

account:

-Did not set thinning in stands located on rocks, the detritus, the land
with deep erosion on land with slope greater than 40 degrees, while those located

substrates of flitch, sands and gravels with inclination greater than 35 degrees;

-Have not provided consistent thinning in stands with 0.8 and smaller than in
the stands on ground which has been estimated that during the implementation of

management plans, they will turn their consistency of 0.95 to 1.0;

-The last quarter of the life cycle of the stands, exploitation, established by age,

no thinning is planned.

Felling of hygiene were set in stands that will not go through with thinning,
cleaning and regeneration cuts, regardless of age, class consistency or production of
the stands.Forestry will make cuts in health and regeneration stands currently, if
intervention is required during the extraction of dried trees, under dry, broken or
knocked down by wind or snow.Particular attention will be given to timber
harvesting technologies by cutting care. It will choose technological solutions that

will reduce damage to standing trees below the limits set by regulations.

CONCLUSIONS:

Given the weight of assessing young stand development over a decade,
according to the works that have provided care, Forest Department will pursue
provisions specified in the arrangement on the surface, knowing that the road
surfaces and volumes collected have provided a guide.Although the plan drawn up
are given for each kind of works, Forestry Department is required to examine
changes as a result of evolution stands or any calamity products and adapt the plan
provisions in relation to emerging needs, as required "technical standards for care

and stand management.

Annual Forestry will analyze the specific situation of each stand and, in
relation to this analysis, will determine the road surface and volume extracted
annually. Works can be completed with care and other trees than originally foreseen
by arrangement, provided that the appropriate status. Also, you can opt out of

completing the work stands to care during the decade did not meet the conditions of
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technical standards. The papers provided care to run in the forest division will have

data transformation gardening to gardening.

The duration of the arrangement expired no fires occurred in the

production.The main causes that can lead to forest fires are:

* Opened fire, the unquenchable left unattended or forest workers, shepherds, the
berry pickers or people who occasionally cross the forest or tourism purposes;

* Remnants of cigarettes thrown at random forest, dry litter, especially during the
summer with high temperatures and prolonged drought;

 Fires extinguished, unsupervised on private land adjacent to the forest etc.

Measures of protection against devastating forest fire in both prevention and

will watch fire and will consist of:

* In working in schools or at various meetings of citizens, rules to prevent and
combeat fires and obligations of each for their initiation;

* Complete ban on the open fire in the woods or on private land near the forest and
installing warning signs at major gateways in the forest to the specific risks posed
to those who will not follow the rules PSI;

* Arranging facilities for smoking and maintenance of existing ones;

* Proper maintenance of access roads into the forest (forest roads, earth roads or
access paths), useful to any actions by the fire;

 Strict observance during forest-technical works PSI rules and regulations;

* Maintaining constant state of operation of necessary equipment and firefighting
gear;

» Continuous monitoring by staff of the forest land, especially in times of drought,
when the litter box can ignite easily, etc.

Protection against diseases and pests will be achieved by ensuring a proper
sanitary condition of the forest in this respect is necessary preventive measures and
repressive measures against diseases and pests when those actions exceed the
bearing capacity of the forest. Attack prevention measures will be
considered:promotion of natural-type stands, shelves and mixed;promoting the
regeneration of the species compositions corresponding typesfundamental natural-
forest and local genetic forms with increased resistance;maintaining the normal
density stands;carry out appropriate care work stands (recesses, cleansing,thinning,
cutting hygiene);the rule of exploitation of wood;protection of plantations;
streamlining access and prohibition of grazing in the forest;on-site detection of
outbreaks of pests and pathogens, by observationor by direct measurements;the

analysis of the development of diseases and pests.
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In case of intense attacks, Anina Forestry will take all necessary measures to
combat them. It will cover all the stands, especially plantations and natural

generation of coniferous species that pose a greater risk as news of pest attacks.

The terminals are made of reinforced concrete. They are located at
intersections parceling lines at their intersections with limited forest and the forest
limit, the characteristic contour points. Although both before and after 1948,
management of production forests in this unit was based on management plans, the
forest-technical measures that were applied did not fund the production went to

normalization.

There is currently a surplus of trees in the class and you'll age and a deficit in
classes I, III and IV, of which has negative repercussions on the process of regulating
wood production. Analyzing the evolution of database development adopted at the
previous arrangements, it notes that they have been updated from one stage to

another in accordance with technical rules in force.
Failed to normalize production fund for the following reasons:

* Abnormal structure of 1948;

* Breach of the provisions just prior planning;

» Failure to comply with the requirements of the cuts proposed care and treatment
timber harvest.

For the future we strictly enforce all the provisions of management plans for

the gradual normalization of the structure and size of forest,
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Nutritionconstantly evolves and transforms itself alongsidethe society
modernization, it servesbasic needs and holds an outstanding placein
providingmaterial necessities, safetyand comfort. As a psycho-social act, nutrition
plays an important rolein the human species survival, satisfying physiological
needs, implicitlythe need for food, and the manifestation
ofemotionalbehaviourtowardsfood, considered as a symbol,is due totraditions,
customs and religiousconstraints. The influence ofsociology upon nutrition
ismirroredby thecultural patternof consumption,which, in its turn, depends on the
consumption and production capacity as well as on

theinternationalpurchasingcapability.

INTRODUCTION

Byevolution, manmanagedto go throughseveral stages
ofnutritionaladjustments,as an outcome ofthe natural selection, and nowadays,the
effects the industrial revolution, agriculture modernization andmodern techniquesof
foodprocessingand preparation had upondiets are obvious.

According tostudies carried out, the relationship between nutrition diseases
and thesociety development level, have the realimplicationson health,in terms
ofnutritionandhygiene. The development oflarge urban areas, sincethe XIX%

centuryaccounts for the decisive influence onchangesof food necessities
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andnutritionconditionsof the population. Described asenergy saving, urban
lifeformsthatconsumerswho needsto reduce theirintake ofenergy-
supplyingnutrients(carbohydrates, lipids, protids). Social,economicand
culturaltransformations causedchanges in thenutritionandfeeding behaviourof the
populationby replacingtraditional foodswith diverse,
intensivelyprocessedassortments.

In allthese changes, the consumer’s role is paramount,and the impact ofthe
financial and economiccrisis, environmental issuesand their importance
ineverydaylife has given rise toa type of behaviour that entailed the consumer’s
transformation into apartner of the manufacturer anddistributor.

Consumerorientationtowarddiversity,bothin termsofproductsandservices,
must exertan impact onthe marketoffers, too. The assortmentsand services
diversity,must take intoaccount theperceptionof the newconsumer needsand the
improvement ofthe communication channelsbetweenconsumers and producers.

Manifestedthroughout the world, due toshortage ofmaterial and energy
resources, food crises,occurat the human consumption level byfoodimbalance, that
result in undernourishmentand malnutritionphenomena. To ensure the economic
and social conditionsnecessary to protecthealth andprovision
offoodnutritionallyvaluable,  international = organizationshave  promotedand
approvedfoodand nutrition policies. The Food andAgriculture Organization(FAO)
andWorld Health Organization(WHO), parts ofUnited Nations Organization, are the
two organizationsthat promotefood and nutritionpolicies. Goalsestablishedrefer
tothe promotion ofnutritionallyvaluable foodstuff, necessaryliving conditions
provision, improvement ofproduction performanceand the rural population
condition, effectivedistributionof allfood and agricultural products, with the purpose
in view to develop world economy. FAOwatches the routefoodfollows from the raw
materials cultivationtotheir consumptionby the populationwith implications on
thefood and nutritionsituation assessment, providing governments support to
promptly intervene. Vulnerablepopulationrepresentsthe priorityof the emergency
measurestaken byFAOandfoodsupply andconsumptionstructureis part of thepolicies
pursuedto meetneeds peoples have.

According to the resultsprovided by theFAO, food consumedinmost
countriesdoes not providethe daily requirementof protein andcalories. Countriesin
South America, Africa andAsia, wherethe dailycalories/ day/ personis less
than2500,are particularly affected. There is afoodsurplusinEuropeand North
Americaas comparedto the countriesconsidered poor. If onemakes a comparative

analysisbetweendevelopinganddeveloped countriesthere can be noticedalowerlevel

168



Tudomanyos Mozaik 11. TPF

offoodavailabilityand, within the same country, disparitiesbetween householdsand
families occur.

Paradoxically, there was a greater increasein food
productionversusdemographic growth. This phenomenondid not stophunger and
malnutrition, becausethepopulationincreaseoccursin poor areas. Looking fornew
resourcesand diversification of the existing ones, was a constant concernof
society,butthe problem persistsbecause the fulfilmentof someneedsgeneratesother
needs and,irrespective of the resources discovered they will not sufficecompared to
theneeds of people [Olinescu R., Totul despre alimentatie sandtoasd, Ed. Niculescu,
Bucuresti, 2000]. Productiveactivityin theagri-food systemaims to ensurethe
publicconsumption in caseof a surplus. The level offood productioncannot be
ensuredunlessnatural resources - water, soil, forest, solar energy, climate - are
consumedsensibly. The primary objectiveof theWHOis tobringpeoplestothe highest
levelof health,but it alsoextends itsactionat the level offood and nutrition, by
theWorldDeclarationofNutrition. In this declaration, the participants acknowledged
the existence offamineand malnutritionand inequalityof accessto food. According to
the "World DeclarationonNutrition" Famineand malnutritionare unacceptable ina
world thathas bothconditionsandresources tostop thishuman catastrophe. We
acknowledgegloballythere is enoughfood for all, the main problem isunequal
access.[World Declaration on Nutrition, in Food, Nutrition and Agriculture, nr.5-
6/1992].

Methods applicableinnationalassessments, involveadjustmentof
incomeorconsumption  expenditurebased = onknownequivalence  scale:  the
Oxfordscale, the OECDscale, subjective methodsof poverty evaluation where the
minimum necessaryresources tothe household is
considered, multidimensionalassessment methodswith reference
tomonetaryaspectsofliving conditions [Molnar M., Biblioteca Economicd, vol., 1-2,
2002]. The Eurostatmethodisused to assesspovertyin terms ofincome andsocial
exclusionassessmentby = means of somemultidimensionalcriteria,  financial
resourcesmateriallimitationsand dissatisfactionson activity. [Constantin M., (coord.),

Marketingul productiei agroalimentare, Ed. AgroTehnica, Bucuresti, 2009]

MATERIALAND METHODS

To achieve thisscientific approach we studiedworksonconsumption
psychology and sociology, more specifically on the role they play interms offood

consumption.
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RESULTS AND DISCUSSION

The role theSociology of Food plays, asdistinct branch ofGeneral Sociology,
refersto the studyof connectivity, between thechangesin thesupplyof products and
servicesand their effect oninterpersonal relationships. The results ofthe studyare
helpfulto producersin orderto establish the standardsto be metso that products and
servicesshouldbecompetitive. Nutrition,primaryneed,isclosely related topoverty,
which can be evaluated according tothe average level ofincome perconsumer.
Consequence of poverty, social exclusion arises fromfuture incomeand professional
status. Povertyand social exclusion canbe quantifiedby methodsapplicable
innationalassessmentsand Eurostat method.

The development ofthe food industry field along the linesof products
diversification, = quantification = ofmetabolic  effectsfollowingingestionof  a
particularfoodstuff, preferenceto cooked orprecooked food, involvesthe design
andthe = promotion  offood  productsmeetthenutritional = requirementsand
havebeneficial effectson the body. The scarceresources, the desirefor diversification,
the intention toprovidethe quantity andquality offood products, determined
government andnongovernmentbodies around the world to take measuresto ensurea
sufficient nutrition level.

Socially, politically and economically, the specificturmoilin Central
andEastern Europe isidentifiedasreligious, cultural and territorial movements. The
socio-economic tendencymanifests throughdevelopment, research, focus on industry
and promotion ofcompetitivenessthrough the transfer ofmodern technology
andcomputerization. Havingmajor effectson the economic environment, market
fluctuations, financial and structuralfactors, difficulties in the material
supplymechanism, decentralization of decisiongenerateglobalconfiguration changes.

Regardedas phenomenathat characterizean imbalancebetween the consumer
andfooddemand, food crisescan bequantifiedin terms ofquantity and quality. Froma
quantitative perspective, food crisesshowa discrepancybetween theamount of
foodrequired to meetthe population foodneedandtheraw  materialsand
foodstuffattainability causingmalnutrition,andinterms of quality, food crisismanifests
itself asa lackof agreementbetweenthe qualitativestructureof demand andthe
actualfood consumption.

The outbreakof the conflictbetweenglobal economy andecosystemwas caused
bythe increasingneedsto be  satisfiedand  whichsuccessfully = contribute
toecosystemdegradation = by  reducingthe  planet  biologicalproductivity.

Massivedeforestationcauseda  reduction in  theforestareaof the  planet,
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disturbingandfragmentingwoods. Excessmanifests
inpasturinginfishingandriversdiversionby buildingdams andwater catchments.
Byhuman intervention ecosystemknows anunparalleledimbalanceresulting inglobal
warming, pollution, ecologicaldeterioration ofthose systemsthat constitutethe living
environmentfor floraand fauna.

Regarded  as  aregional and  Euro  regional issue,  agri-
foodecologyimpliesadoption of allstrategies for environment, technology, demo-
economic, socio political scienceandindividual.

Organizedonlevels,ecologization involvesthe analysis of severalelements:

* the environmentallevelwith respect toclimate, soil, water, air, natural

resources and ecological processes, floraandfauna;

* the technological level, including technology and technological
practicescharacteristic for agriculture, logistics, communications system,
physical,biological or chemical processes with energy andmasstransfer;

* the demo-economiclevelcomprisingan accounting systememployedto
highlightthe agricultural population, property and productresults;

* the socio-politicallevelwithpositive or
negativeinfluenceonagriculturalprocesses;

* the individuallevel, represented byman’s social, psychological and
biological side.

Withrealinfluenceon generatingpoverty, food crisiscan be solvedby looking
atthe relationship betweenconsumptionneed-traditional, untraditionalresources, by
paying  increased  attention  tosoilproductivity =~ growthand  expansion
ofglobalcultivated areas, and improvement ofexchange offoodstuffsbetween
countries, with respect tocountries that havea surplusof food. The agricultural
productivity increase, particularly
indevelopingcountriesrequiresagenuinetechnologizationand modernization
ofagriculture, introductionof newsurfaces into the agriculturalcircuitandpreservation
of the existing ones. All thesemeasures are insufficientif populationlacks incomeor
incase is not properly distributed.

Considered essential for theprotection of human health, foodpolicies, will be
successfully implementedif there iseffective
communicationbetweenorganizationsthatdevelopthem(technical experts)
andconsumer. Information transmittedthroughcommunication channelsrelate
tohealthydietsand the role ofexercisein health promotion. Aneducated consumerisan
informed consumerwho canexert influence upon foodpolicies, from the very moment

of their design to their implementation, by attendingmeetings withthe private
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sectorof the food industryand othernational and regionalcommunitiesconcerned
aboutnutrition andpublic safety

Developed by international organizations, foodpolicieswatch over
theagriculture -environment relationshipand the impact onfood security and safety.
Educatedconsumersare alsoconcerned about meeting the needsand payparticular
attention tothe manufacturing process, food safetyhygiene, the quality offinal
product, commercial requirements, environmental and animalprotection.

All thesemanifestationscan bestudied by means ofsociology.Indicators usedto
expressthe agriculture- environment relationship, according to theOECD
2001b*classification —are: [Constantin M., (coord.), Marketingul productiei
agroalimentare, Ed. AgroTehnica, Bucuresti, 2009]

enutrients consumption inagriculture;

*water consumptionin agriculture;

euseand preservation ofagricultural land;

*soil quality;

eimpact of agricultureon water quality;

*greenhouse gasemissions inagriculture;

* impactof agriculture onbio-diversity;

* impactof agriculture onwildlife habitats;

Oimpact offarmmanagement; on environment;

eindicatorsattestingthe financial resources ofthe farm;

esocio-culturalelements.

Food consumptionknowsseriousimbalances that originate in unequal
distributionof resources,their limitedaccessing, cultivation ofa limited varietyof
species andimplications of some economicfactorssuch aspricesandhousehold income.
During nutrition, consumersatisfies hisbasic as well as socialneeds, calling for
foodsymbolismin orderto develop agood feelingand satisfaction. [Olinescu R., Totul
despre alimentatie sindtoasd, Ed. Niculescu, Bucuresti, 2000].

At the opposite endthere arepoor countries, where the lack of
apropernutrientintakeresults indiseases, the onset ofdisease,
malnutritionandundernourishmentmanifestation. Deficienciescan beoffsetby
eradicatingvitamin A deficiencypopulationdistributingvitaminAcapsules, or iodine
salt to preventiodinedeficiency, but these efforts are notsufficientbecause,
beingdependent oninternational tradepolicies, the proposed strategiesin poor
countrieswill not be effectiveif they aredependent onexternal

factorsandmultinationalstrategies.
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Specific to acertaincategoryofpopulation, insufficientpurchasing power
andvulnerability oflow-incomeconsumers, ledgovernment institutionsin
industrialized countries toproposeand implementprotectivemeasuresin the field
ofprices andfoodstuff quality. Pricelimits have been established, for protection, for
basic products: bread, milk, meat, and in order to ensurefood qualitystandards,
controlled andmanaged bysomeof the institutions, havebeen developedand
implemented.

Psychosocialfunctionsof sociologyandnutrition,mark therole
ofpsychosocialprocesses and phenomenainfooddemand, provide informationabout
the rulesand the linkswithinphenomenaand processes,compareand
identifythosemethods offooddemandsthat can be foundon the market, and
theinformation obtained isusedin all areaswhich concern production, commerceand

eveneducation. All of thesefunctions areshown in Table 1.

Table 1.Psychosocialfunctionsof sociologyand psychology

Function Characteristics

Theexpository Satisfyingfooddemandis influenced
function bypsychosocialphenomena and processes.

The explanatory- Explainingregularitiesandrelationships ~ withinphenomena
interpretative and processesthat characterizefooddemand.

function

Researchby comparisonand identifications of the foodstuff

demand ways, extrapolation in order todirect the

The analysis

andprospective evolutionary trends of the psychosocialprocesses and
: phenomena with effectsuponnutrition.

function

Theapplied function | Employment ofsociologicaldatain manufacturing, trade,

foodservices andnutritioneducation.

Source: after Constantin M., (coord.), Marketingul productiei agroalimentare, Ed.

AgroTehnica, Bucuresti, 2009
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CONCLUSIONS

Despite all efforts, the issues of nutrition and dietaare a priorityfor
bothemerginganddevelopedcountries. Beingconsidered aglobal problem, the food
issueisinterconnectedwithandinfluenced by thedevelopment of financial and
technicalassistance, population, availabilityof energy, international trade, and
itsmelioration and improvementcan be achieved bystrategies aimed atrestoring the
balancefoodbothin terms of consumption, productionandthenutritionalcomposition.
Regardedas an imbalance, overeatingis manifested byexcessive consumptionof rich
infats and sugar processed foods, nutritional habit, specific tosedentary individuals,
that incurs serioushealth effects.

Alongsidesociology,foodpsychology, usesmethods andtechnique wherebythe
nutrition guidelinesare identifiedand presented , a decision based on anumber of
factors, rules and principles contributing to thestructuring offood demandandall
actionstaken tomeetthem. The role ofpsychology and sociologyin formulatingfood
demand, in obtainingproducts and services that are appropriateinterms of quality,
isclosely related tothe mainfeatures thatcharacterize them: the expository function,
the explanatory-interpretative function, the analysis and prospective function, the
applied function. All these aspectsdescribe thecyclical natureof theeconomic

systemsbased onneeds andtheir satisfactionis achieved byconsumption.
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Overtime, the study of consumerbehaviourwas done byobservingwhat wasbought
and soldon the market, given the demandthat can beinfluenced by
manyeconomic,demographic, cultural and social factors.

The observation ofbehaviourrelied on the interaction ofinfluential factors,

generating itsglobalization.

INTRODUCTION

The conceptof behaviour,according tothe modernconceptsofmarketing, hasas a
starting pointthe economic activity carried outin order to meet, with maximum
efficiency, the immediate and futurerequirementsof consumers. Customer needs
satisfactionis achievedefficientlyby knowing andanticipatingmarket
requirementsbyrational and efficientproduction,promotion and distributionof goods
andservices required. [Catoiu I, Teodorescu N., Comportamentul Consumatorului,
editia a -2- revizuita, Editura Uranus, Bucuresti, 2004].

According  toEngel, consumer behaviour representsthe  totality
ofactivitiescharacteristic toindividuals, whichend withgoods and services production
and use, this process also includingthe decisionalstages,before and afterthe act
ofbuying. [Engel J. K., Blackwell R. D., Miniard P. W., Consumer Behaviour, Sixth
Edition, The Dryden Press, 1990].

The high level ofgeneralizationhas shownthe necessity to individually
analyzethe consumerwho,having access tofinancial, time and physical resources,

decidestoconsume theminorderto acquiregoods and services. The mereacquisitionof
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goods and servicescannot provideinformationon the entiredecision-making
mechanism, this being likely to be obtained by analyzingsome sets ofquestionswith
regardto the types ofgoods and services acquired, reasons for acquisition, the
circumstances underwhichthe acquisition was made, the locations chosen topurchase
a goodor service,the frequency ofgoods or services acquisition and use. [Schiffmann
L. G., Kanuk L. L., Consumer Behaviour, Prentice Hall, NJ., New York, 1991].

RESULTS AND DISCUSSIONS

Specialty worksrevealed the followingtheories andmodels of consumer
behaviour: theMarshallian economic model, the Pavlovian learning model, the
Freudian psychoanalytical model, the Veblenian social-psychological model and
theHobbesianmodel. These modelshavea basicrole in formulatingand issuingmodern

theories, andthis wasdemonstratedbyspecialistsin studies, research and experiments.

TheMarshallian model

The initiator of thismodelisAlfredMarshall, the economistthinker who
statedthe theory according to whichthe act ofpurchase isarational act, the consumer
beingeconomically aware, usingincometo buy goodsthat bring aboututmost
satisfaction. The purchase ofthese goodsis donein closerelation tothe price to bepaid.
By analyzing theessential features ofthis theory, the importance of the concept
ofmarginal utilityenunciated by AdamSmithand]JeremyBenthamwas noted.

According tothe definitions set forthby manyscientists,marginal utilityis
expressedby the variationof totalutilitycausedbythe change, by one unit, of the
quantityofassetXusedto meeta needover a periodof timeconsidered. [Babdita 1., Duta
A., Imbrescu L., Microeconomie: strategii de preturi, Ed. De Vest, Timisoara, 2004].

Consumptionof an assetthat providesenjoyment,generatesan additional
amountof that good, butitsvalueisincreasinglylower forthe consumer. The successive
consumptionofa goodis subject toa law-the law ofdecreasing marginalutility.
According to that lawthe consumptionof anyamount of agood,generateschange
inutility; based onthis definition, theystatedGossen's first law thatrefers
toassessmentofsatisfaction intensity: the more the amount of
aconsumedgoodincreases, the lowertheintensity of satisfactionof the good. Marginal
utilityis an indicator thatplays a role inconsumer’prioritizingneedsanddrawing
upstrategies onproductive activity. The Marshallianmodelresearchanalyzes the way
priceinfluences consumer behavior, other variablesconsideredconstant.

The lawof marginal utilityapplied tofinancial resources, may supportthe

theory that, utility ofcurrencyis lowerin casea larger, not a lower, numberof
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monetary units isavailable. Tosatisfyhisnecessitiesa consumer establisheshis
priorities, choosesthose goodsthat is entirely satisfactory, rational behavior being the
main purpose. A thrifty attitudegeneratesa behavior thatconsistsin accounting the
maximumsatisfactionprovidedbygoods andservices purchasing. The
standardizationof the consequencesof obtainingmaximum
satisfaction, providessolutionsfor the consumerso as todetermine himto bereasonable.

The theoryproposed byMarshall, relates theprice ofthe good or
servicepurchasedto the consumer’incomeand their rolein influencingconsumer
behavior.The influence ofvariouseconomic factorspresent in the market, have a role

inchanging consumer behaviorand in typologies ofconsumers formation.

The Pavlovian model

In his attempt topresent a newtype of behaviour, Pavlovdemonstratedman's
abilityto learnby repetition, consumer’s submissiontothe repeatedactionof the
samestimulus being associated witha period of time. The scientistusedinhis
experimentsa dog that wassubjected to the action of a certain stimulus(a bell sound)
associatedwith the supplyof foodata certain time of the day. Afterrepeated actions,
thedog'ssalivary glandsproduced salivaat the meresoundof thebell, the presence of
food not being compulsory. Conditioningwasoffered by thebell sound. Impulses,
suggestions, response and relapse are the main elementsemployedby thePavlovian
model.

Impulsesare foundin necessities, needs, motives, desires, aspirations
characterized bystrong incentivescausinghumanto act. There are of twotypes of
impulses: primaryandacquired impulses. Primaryimpulsesconsideredbasicimpulses,
may be associated withhunger, thirst, cold, needs that underlay Maslow's
pyramidandimpulseslearnedthroughsocialization, materialized throughcooperation,
fear, revulsion.

Suggestions, presented asstimulibutof smaller intensity,can beexternalorfrom
within the individual. Stimulusintensityis low, generating responseundera particular
formofsuggestion.

Reaction isdefined as theresponseof a particularform
ofsuggestion.Repetitiondoes not guaranteethe samereaction. In caseexperienceoccurs,
the response to an identical formofsuggestionmay be the same.

Relapseoccurs whenthe consumer issatisfied with theconsumptionof
goods,experiencebeinga pleasant one. Thismodelis characterized bylimitations
related to the impossibilityof studyingperception, subconscious, interpersonal

relationshipsand their roleon consumer behaviour. If allphasesarefollowed when
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launchinga new producton the market one caninfluencethe consumerby repeatingthe

message and brand name.

The Freudianmodel

Freud, the initiator of the psychoanalytic theoryprovidesa means to
examinebehaviour, by taking into account unconsciousmechanisms, desires,
repressionandawareness of wishes and desires.

Attitudecan be measured bymeans of a systemof indexes:

» direction, withpositive, negativeorneutral alternatives;

* the forcemanifestedcan be measured bymeans of ascaleof
measurement;

* central positionoccupied byattitudein the subject structure ;

* emergence ofattitudeis influenced by the appropriatenessanddemands
of the environment where consumer is trained.

As apsychological factor attitudecan be expressed bymeans ofopinion.

Froma practical perspective, attitude isdifficult to study, but interveningin the
behavioural process, the existence ofopinion,which is amanifestation ofattitudesthat
canbe quantified, was.

The study ofattitudes in termsofopinionsdemonstratedthe existence ofsome
negativeinfluencesthat the social environment and market entailed so that the

resultsmirrorchanges.

The Veblenian model

Proposed by ThorsteinVeblen, thismodelis based onthe development
ofmotivationalresearchandthetheory ofostentatiousconsumption. According to this
theory, the individual does not consumeto satisfy hisbasic needsbut to satisfy
hisneed forprestige.The social environment, asexternal environment,influences
consumer” behaviour.

Externalmotivation, as opposed to the study ofattitudes, consideredinside
influential factors, is to be foundat the level ofinfluencesprovided by: culture,
subculture,social class, reference groups, membershipgroups.

Culturerepresents a level with genuine influenceson theconsumer, to whom
they transmit traditions, customs, system of values. In anydeveloped society, culture
tendsto lose itshomogeneousnature, being influenced bythe regional structure, age,
religion. Food habitsand divergent customscan be found indifferent regions.

Social classesare characterized bysocial divisionwithrelativeaspect, in

theircompositionwe findindividuals, families with similarsocial position. The
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behaviour ofsocial classmembers is relativelyhomogeneous, the difference
ariseswhenseparationon dissimilar socialclasses occurs. Due to theirdiscriminatory
nature, they are consideredindependent variablescontributing tomarket
segmentation.

Referencegroupscan be defined associal entitieswhere the consumerdoes not
belong, but they may havecommonaspirations. The influence, reference groups exert
on consumer behaviour, issmall.

Consumer behaviourknows anoticeableinfluencewhenit comes
togroupmembership. Family members,friends, neighbours fall in this category,
age,residence, occupation being factors that impact upon thesemembershipgroups

coming into being.

The Hobbesian model

Thismodelsetbythe philosopherThomasHobbesrefers tothe purchaseand
consumptionbehaviorforindividualsrepresentatives ofan organization.

The purchasing decision making process is customizedfor eachinstitution,
personsresponsible fordecision makingorbodies with managerial role(boards of
directors, executiveoffices) beingappointed.

The Hobbesianmodel, whichplays an important role when the organizational
consumer behaviouris studied,shows twodirections towards which theorganization's
membersmay turn. Having access toa widerange of productsand servicesthe
purchasedecisioncan bemade taking intoaccount the organizationorindividual
interests. Primordially the personor persons responsible forthe decision
topurchaseshowinfluences related topersonaltraining, competence, ability tomake

value judgments.

CONCLUSIONS

According to theconsumption patternstatedbyMarshall the additional
consumptionof anyamount of agoodgeneratesa change of utility; based onthis
definition,  Gossenstated his first law that refers tothe intensity
ofsatisfactionassessment: the greater theamount consumedthe less the satisfaction
intensity.

ThePavlovianmodeldemonstratedhumancapacityto learnby repetition, the
consumerbeingsubjected torepeatedactionassociated withthe samestimulusfor a
period oftime.

Analyzingconsumer behaviourin the light of theFreudianmodelthe works

thataddressthisissue, highlightthe role ofbiologicaland culturalelements.The
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consumerisobservedon the basis ofmotivationalresearch, withparticular intereston
the study ofattitudes.Form of attitude manifestation, in termsofFreudian model, is
slow,unobservable, positionedbetweenreasonand action and leads todifferent types
of behaviours.

The Hobbesian role, playing a significant role in the study of the
organizational consumer behaviour, shows two directions which members of the
organization may take up.

Having access toa widerange of productsand servicespurchasedecisioncan
bemade by considering either the organizationorindividual’s interests. Essentially,
those who are in charge of the purchasing decision are influential from the point of

view of their personaltraining, competence, ability tomake value judgments.
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Agrotourism offer identifies, actually with agrotourist product, more asked on the
market. There are two types of agrotourist product components:

- Primary or base, including housing, food and transportation,

- Secondary or auxiliary: receiving, mutual discovery, animation, sports, leisure.
Special elements/uniqueness of agrotourist products includes four specific
identities: landscape, traditions, traditional food; art and civilization; life in the
country/farm; life in nature, who joined and promoted properly ensure their
success.

INTRODUCTION

Mainly due to the strong competition that exists at global level, to convince a
potential customer to rent the accommodation place from an agrotourist household is
not always easy, because the client has a huge variety of offers and choices that can

make.

Agrotourist products from the market have diversified and have specialized
based on a more rigorous segmentation of the demand. It is noted the fact, that
recently, complex agrotourist products are focused on traditional objectives or close
to the "bio" term. On one hand were made products in the form of themed tours
focused on cultural (historical, architectural, ethnographic and religious) and active
tourism (caving, mountaineering/alpine landscape), and on the other hand appeared

tourist products having as a starting point crafts products specific to rural areas.
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MATERIALAND METHOD

To achieve this scientific paperwork the authors used various bibliographical
sources, and other materials and research in the discipline of tourism, on which

certain conclusions have emerged.

RESULTS AND DISCUSSION

The combination of products and services becomes an experience that leads
"the story" that the client will tell to his friends when he return home. Therefore the
owner is the one who needs to create the story of agrotourist guesthouse/farm
comprising the main elements offered. Each agrotourist guesthouse/farm or a tourist

area has a unique story to tell.

Important is the integration in the story of the elements and benefits gained by
tourist through his coming in the farm. The story about the accommodation place
must include certain elements and specific benefits that will convince the potential
customer to purchase the accommodation element from the agrotourist guesthouse.
A pension shall stand in the multitude of other pensions and accommodation places

for the potential client to discover those elements that make the guesthouse unique.
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X Farm Location ......... ..
Description of area ...........

Tourist destinations: places

with

meanings close to village area ...............

tourist

What X farm offers?

What benefits acquires the tourist?

Elements components of agrotourist product offered by X
household/farm

Component elements of
agrotourist product

Benefits associated with the

acquisition of the product

Large guest room

Accommodation for families with
sufficient space

Farm

Fresh products from own
production

Rooms with own bathroom

Comfort and privacy

Mountain landscape

Possibility to admire the landscapes
from the room

Restaurant

A good place to dine

Places with ethnographic

Knowledge of the area

Figure 1. Concrete example: How to build our story

TPF

So as tourist will tell those he knows by the experience through witch he

passed the owner of the guesthouse/farm can come in face of potential clients with

his own story about the tourist product and offered services.

Usually, tourists or consumer of agrotourist services may come into

possession of information

advertising channels:
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Possible advertising channels used by
the consumer of agrotourist services

Distributors of rural tourist products

Specialized travel agencies

Promotion made by tourists who have
benefited from this form of tourism

Events and promotional materials realized by
specific organizations and associations

Advertising made with the occasion of local
=ma holidays, fairs, events occasioned by some
habits

==l Organizing meals on certain trails frequented

Traditional food and wine
tastings, opportunity when can be present the|

area and the possibilities of practicing
agrotourism

Figure 2. Possible advertising channels used by the consumer of agrotourist services

The success of agrotourist product depends by the efforts towards agrotourist
product promotion and distribution. In this respect, it is necessary to involve the
authorities, who must coordinate in a unified vision, the measures to popularize the
agrotourist offer, to intensify activities of participation to fairs and exhibitions, to
contact the great intermediaries in tourism, to attract their interest for this special
form of tourism.

A very important aspect related to agrotourist product should be offering
some full packages of products and services, both from the "base" area and from the

"entertainment” area. Accommodation operators should take full advantage by the
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specific cuisine and to make from the meal a source of income (source witch can
gradually increase the share of earnings), possibly even by offering "all inclusive"

packages.

CONCLUSIONS

The success of agrotourism activity consist not only from the facilities made,

but also by the quality of services offered by householders, and their presentation.

Therefore, each community must make some efforts to highlight the valences
that can customize the agrotourist product from the area. Measures to support the
efforts of the villagers can target both providing facilities or tax for households witch
provide housing, providing advice and even initiate some form of education and
training of people and the development of plans for the future development of
agrotourism activities, according with general economic policy, development of
accommodation spaces taking into account local conditions, in terms of preserved

cultural and architectural heritage.
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In 2014, the General Direction for Regional Policy has published the paper
"Comparative analysis of the impact of EU Cohesion Policy", which is a first
estimate of the impact of cohesion policy on the economies of Member States the
main beneficiary. The countries covered by this study are Greece (EL), Portugal
(PT) and Spain (ES), which benefited from the Cohesion Policy for a longer period
of time and the 12 Member States that joined the EU after April 2004. In Greece,
Portugal and Spain work covers two programming periods (2000 - 2006 and 2007-
2013). For other countries (Cyprus - CY Czech Republic - CZ, Estonia - EE, Hungary
- HU, Lithuania - LT, Latvia - LV, Malta - MT, Poland - PL, Slovenia - SL, Slovakia
- SK), the main impact of the PC is expected as a result of transfers made between
2007 - 2013. Finally, for Romania (RO) and Bulgaria (BG), which joined the EU in
2007, only the period from 2007 to 2013 is considered.

ECONOMIC SECTORS:

Impact of European Cohesion Policy assistance depends largely on the
structure of the economy, in particular the size of the productive sector and services.

This section describes the main characteristics of the analyzed countries, in particular
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those relating to the distribution of output and employment by sector. Situations are
compared from 14 countries last year for which historical data are available in the
system used HERMN cohesion, is 2013.

Figure 1 shows the contribution (weight) of the construction sector in
generating GDP, ranging from 4.7% to 11.6% in BG ES (Spain). In PL and RO share of
those employed in construction is lower than the percentage contribution of the
construction sector to the total GDP of Romania acquis, while for other countries the
ratio of% of workforce employed in construction and GDP is reversed. The situation
for Romania could be explained by a higher productivity of labor employed in
construction to other sectors of the economy. The construction sector provides the
majority of European Cohesion Policy investments, but he is the long-term
productivity benefits gained from the investment. Therefore, its contribution to the

catching process is quite limited.

Figure 1. Contribution made product (the share of production value) construction
sector in GDP - 2013

BG RO EE Lv LT s HU PL 5K =1l cy EL ES FT
| |

The Figure above presents the contribution made product (the share of
production value) in the construction sector in GDP and the share of employed in

respective total labor force in the Member States of the European Union.

Figure 2Product and employment in the manufacturing sector - 2013
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Figure 2 shows the state productive sector by country. His contribution to the
product ranges from 9.2% to 25.2% in CY CZ. The percentage of this sector in total
employment is 27.2% in CZ, 26.1% in SL, 25.6% and 24.5% in BG in SK. Although in
most countries the percentage of the productive sector is lower than that of the
services sector plays an important role in the development of these economies.
Therefore, the manufacturing sector is a major channel through which EU

interventions affecting export competitiveness and long-term growth.

Figure 3Product and employment in the service sector — 2013

’ BG RO EE L¥ LT cz HU PL 5K 3l oY EL E5 PT
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Figure 3 shows that the services sector is the most important in terms of
product and labor in the countries analyzed. Except CZ and RO, it contributes over
50% of the total value of goods and services expressed on each of these states, the
highest percentage recorded in LV (62.8%).

Contribution to employment ranges from 23.8% to RO 45.9% in ES and 60% in
CY. In general this sector is mostly determined only by domestic demand. However,
in some countries a significant proportion of market services is affected by external
demand, such as tourism where ES, PT and EL (Greece) or logistical and financial

services for LV.

Figure 4. Product and employment in agriculture — 2013
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However, this sector still absorbs approx. 14% of the total workforce in LT and
EL, 19% in PL and 34.8% in E, which reflects the low level of productivity. In
countries with a higher rate of employment in industry and services sector (SK, CZ,
HU, CY, ES, EE) employment in agriculture is below 6%. In BG, PT and LV this
sector employs approx. 10% of all workers. Data for RO and PL should be reviewed
carefully as agricultural employment could include hidden unemployment.
The magnitude of the impact of cohesion policy is partly dependent on the
budget involved. Figure 5 shows the total allocations for the 15 countries for 2007-
2013 in million (in current prices). From this perspective it appears that larger

countries have larger budgets.

Figure 5. NSRF 2007-2013 budget
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Contribution of agriculture to total product is quite low, approx. between 3%
and 6%, except for RO and BG where these percentages are 10.1% and 10.7% (see
graph 5).

Figure 6 shows the average annual infusion of structural and cohesion funds,
as a percentage of GDP during the implementation period. Figure 6. Average

infusion structural and cohesion funds during the implementation phase (% of GDP).
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Figure 6. Average annual infusion of structural and cohesion funds,

as a percentage of GDP
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Impact of Cohesion Policy clearly depends not only on the size of the budget,
allocation by category of expenditure. In particular, the financing of physical and
human capital accumulation and research and technological development (RTD), is
expected to improve conditions for offer development and have long-term effects on
GDP, productivity and employment.

Figure 7 illustrates the Cohesion Policy budget allocation of 15 countries by
category of expenditure in the 2007-13 programming period.

Figure 7. NSRF budget breakdown by category of expenditure in 2007-2013
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The bulk of cohesion policy spending is channeled towards physical
infrastructure. Except PT, ES, SL and CY, physical infrastructure allocation exceeds
60% of the total budget of the countries examined. Percentage of human resources
accrues more than 20% of the total allocation in PT, EL, ES and BG.

The last two categories are support services and productive sectors of the
economy. RTD investment is channeled to support the productive sectors and is
included in the amount allocated for industry and services. As a result, support for
the manufacturing sector is disaggregated into investment and other benefits related

to RTD which mainly include expenses for support services.
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Percentage of RTD expenditure as a percentage of the total allocation is shown
separately in Figure 8. As a result of the reorientation of European PC support for
achieving the Lisbon goals related RTD investment percentage reaches 10% or more
of the total allocation in 10 countries.

During the implementation of the Cohesion Policy, intervention increase
public investment in recipient countries. As noted above, HERMIN Cohesion Policy
resources allocated three expenditure categories: infrastructure, human resources
and support to the productive sector, which includes support for RTD. According to
the definition of national accounts, allocations for infrastructure are treated as public
investment, while funds allocated for human resources and the productive sector

expenditures are added to the public.

IMPACT ON PHYSICAL INFRASTRUCTURE CAPITAL, HUMAN
CAPITAL, CDT

Cohesion Policy investment expense allocated to physical infrastructure,
human capital and total RTD accumulate physical capital, human and technological.
Compared to the basic level (without Cohesion Policy), Cohesion Policy investment
expense increase production in recipient countries because:

(1) directly complements the various types of capital;

(2) increase productivity and total productivity factors.

The elasticity of total factor productivity and labor productivity are taken
from publications and are identical for all countries. In the model Hermine expense
infrastructure investment Cohesion Policy are converted in real terms and are then
added to the actual infrastructure investments (without the Cohesion Policy) to
determine total actual investment in infrastructure. Using the perpetual inventory
approach, these investments are accumulated in a national infrastructure stock.
Attrition rate is assumed to be 2% per year.

Cohesion Policy allocation for human resources is spent on salaries and
expenses for those trained instructors, plus an amount to cover the costs of buildings
and equipment. Number of people trained (measured in person-year) is accumulated
in a stock of human capital through a perpetual inventory approach with an attrition
rate of 5%. The basic amount (without Cohesion Policy) human capital stock is fixed
at the 2012 value.

Finally, the expense of the Cohesion Policy for RTD is converted in real terms
and is then added to the existing value (without the contribution of Cohesion Policy)
to determine the actual total value of investment in RTD. This investment is gained

in a national stock through a perpetual inventory formula, assuming a depreciation
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rate of 8%. We calculated a stock of pre-cohesion CDT using EUROSTAT data

sources on research expenditure - development.

CONCLUSIONS:

The impact of cohesion funds on these three stocks of capital depends on the
Cohesion Policy budget by major category of expenditure and of the national
investment in this category. It shows that the greatest impact on physical
infrastructure occurs PL (46.3%) and LV (42%), the greatest impact on human capital
is BG (16.3%), LV (14, 5%) and PT (14.3%), in direct correlation with expenditure on
RTD, the biggest impact on the RTD is recorded in the three Baltic States (LV, 69.1%
EE, 40.5%; LT, 40.5%) and PL (41.4%). Although ES and SL allocated a substantial
budget for RTD, the impact of Cohesion Policy is more moderate on technology
stocks as initial stock was already high in these countries.

Impact on sectors and investment Hermin model uses four vectors:
production (tradable sector), services (partially tradable), construction (non-
marketable) and government services. To achieve the analysis, beneficiary countries
were grouped according to the following criteria.

The first and most obvious criterion is cohesion during surgery. On the one
hand there is a group of beneficiary countries benefiting from the PC since the 80s.
These countries (EL, ES, PT) are more developed than most countries included in this
study. On the other hand, RO and BG were assisted by PC only current
programming period and are less advanced than the rest of the group. For this
reason they are considered separately. The other 10 countries are divided into three
groups based on the structure of their economies. The three Baltic countries (EE, LV,
LT) are very open economies and fast-growing problems facing labor shortage and
external competitiveness.

From the predictions made, it is shown that the most significant impact of
cohesion policy in Romania will be the increased production achieved, and on
productivity growth and a relatively smaller impact on employment growth in the
period. Mention should also studied parameters discrepancies increases (production,
employment and productivity) in Romania to projected growth levels for PL, LV and
BG - something easily explained by allocations under cohesion policy substantially
higher for these countries.

The impact of the implementation of cohesion policy on investments in the
reference period will be a reported average registered impact on other states. It also
notes more significant impact of cohesion policy on growth in total investment

relative to private ones in Romania. This is normal given the rather low public
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investment that is at the beginning. As a general conclusion stands out particularly
positive impact on the implementation of cohesion policy will have on all parameters
Romanian macroeconomic impact on various economic sectors varies depending on

the level of development that each has on the beginning of the period.
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THE CHANGING ROLE MONEY PLAYS IN THE ECONOMY
Bélané Gyulaffy dr.

college professor, Tomori Pal College, Hungary

Money has been an essential instrument ever since the beginnings of trade. Money
enabled the exchange of goods and services, however, the role it plays in the
economy changed a lot in the course of its development. Both the material of
money and the influence it exerts on the economy changed after the first era of its
appearance. It is difficult to provide a clear definition of money despite the
fundamental role it plays in the life of people and economies. The generally
accepted good of economic activities that enables the use of all products and
services is called money. The present study aims to explore the joint characteristics

of the changing content and role of money.

RESPONSES GIVEN BY MICRO, SMALL AND MEDIUM-SIZED ENTERPRISES
TO THE “NEW WAVE OF THE WEB”

Gyorgyi Kévago

college senior lecturer, College of Dunaiijvaros, Hungary

You can find few examples of such a significant and fast influence exerted on
business as the influence of the Internet. Companies that delay in adopting the
latest internet technologies face being driven out of business. Now it is not only
about the fact that the big fish eats the small fish, rather the quick fish engorging
the slow fish in the future (Doyle 2002). There have been radical changes in the
world of the Internet, the media and the businesses in the last 15 years. The toolkit
of marketing experts have been expanded with some new instruments that help
marketers to arouse the customers’ interest with minimal planning, a minimal
budget and a lack of serious efforts as it appears. This study aims to showcase the

new trends in the world of the Internet and what it brings for small enterprises.
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PICTURES OF OLD-AGE WISDOM IN HUNGARIAN PAINTING
Rita Kissné Dr. Budai

college associate professor, Tomori Pal College, Hungary

Old-age self-portraits in which painters took an account of fruits gained and losses
suffered in their lives are an important part of European painting. By examining
Hungarian painting, the present study focuses on examples of the beginning of the
20th century, an era marked yet with the influence of a symbolist perspective.
Simon Holldsy depicted himself as an old and lonely man clinging to work; Laszlo
Megnyanszky appeared with a self-absorbed and pensive look; Sandor Nagy had
the looks of a cheerful wise man; Tivadar Csontvary Kosztka appeared as an
omniscient prophet and Jozsef Rippl-Ronai portrayed a fragile and dilapidated old
man in their paintings. Individual differences partly dissolve as an impact of

historical prefiguration types and the general experience of human existence.

THE PHILOSOPHY OF FUTURE AND THE FUTURE OF PHILOSOPHY
Dr. ZoltanFrenyo

college professor, Tomori Pil College, Hungary

The paper analyses how philosophy apprehends the problem of future. The basis
of this investigation is a principle which is systematical, anthropological and
historical at the same time, and according to this has validity in philosophy of
history. It means that the possible philosophical view can be cosmocentric,
theocentric or anthropocentric. These three views had been realized in the great
periods of Antiquity, Middle Ages and Modern Times in the European
civilization. On the basis of this real, substantial view of philosophy of history we
can recognize that the anthropocentic view has already been accomplished in
modernity to its final verge and arrived to a phase of impossibility and absurdity.
This is the content of the crisis of our age. Therefore we can assert about future
that a new constellation of cosmocentrism, theocentrism and anthropocentrism
will emerge through the crisis of modernity on the stage of European history,

which will remain the substratum of philosophy in the future.
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